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. . . and why every 
Chrysler Motors car 


is a good car to 


sell 


Be THE PAST three years, the public has 
invested its money with extraordinary 
care. And in this period of careful buy- 
ing, Chrysler Motors has recorded its 
truly astonishing growth! 

Of course there’s a reason. And the 
reason is perfectly clear. 

Year after year, Chrysler Motors has 
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been first with good new things which 
have made motoring better. Year after 
year, Chrysler Motors has made more 
and more of the good things available at 
lower and lower cost. 

Increasing thousands of motorists have 
learned by experience to demand the 


genuine hydraulic brakes that Chrysler 
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CHRYSLER. . 


Motors pioneered and has time-tested 
for more than ten years. 

More and more motorists have wanted 
the protection of Chrysler Motors safety 
steel bodies . . . the smoothness of 
Chrysler Motors Floating Power . . 
the comfort of Chrysler-pioneered weight 


re-distribution and Floating Ride. 


PRODUCTS OF CHRYSLER CORPORATION, 


Motorists know that these outstanding 
advantages are part of the engineering 
leadership which is evidenced in hundreds 
of other seen and unseen factors in every 
Chrysler-built car. 

Tens of thousands of motorists have 
been happier owning Chrysler Motors 
cars. The natural spread of this satisfac- 
tion has kept demand ever increasing. 

This year every Chrysler Motors divi- 
sion is again surging forward. Combined 
retail deliveries for the first seven months 
have exceeded the remarkable reco. 
of 1934 by 42.7% 

Naturally Chrysler Motors dealerships 
are in demand. Every Chrysler Motors 


car is a good car to sell. 
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Sparks 


Ten vs. Five 
Blessed Event 
“Crack Pots” 
Buick Building ’36’s 
AC Expands 


By 


Chris Sinsabaugh 





EN CANDLES in the birthday 

cake offers ye editor who also 
has to write a couple of columns 
a week, In the Pink and Sparks, 
a grand opportunity to get rem- 
iniscent. And ye editor grasps the 
opportunity, for he, too, has an 
anniversary with this particular 
issue. This is his fifth anniver- 
ary with this issue as one of 
ADN’s hired men. So let’s cut 
ourselves a piece of cake. 

Oe * cd 

LET’S START BACK to the 
birth of the automobile in this 
country. Pardon the bragging, 
but I was walking up and down 
the corridor at the hospital when 
the blessed event took place. I 
was assistant editor of Bearings, 
the leading bicycle publication of 
those grand and glorious days 
when the motorcycle was just 
cracking its shell, a promise of 
the revolutionary change in trans- 
portation made possible by the 
internal combustion engine. 

Before that the bicycle was the 
fastest thing on the roads, but the 
motorcycle threatened its suprem- 
acy. And, dang it, it made good! 
It was the DeDion motorette that 
really was the basic idea that 
made Pierce-Arrow and Packard 
possible. But before that we had 
Charley Duryea, Elwood Haynes 
and Ransom Olds, and a few other 
pioneers who were fighting to put 
over the horseless carriage idea, 
but somehow or other I always 
have felt that this little DeDion 
really laid the egg, which through 
evolution has brought about the 
automobile as we know it today. 

* * *” 

SO MUCH FOR the basic idea, 
but I can’t help but hark back to 
an autumn day in 1896 when H. 
H. Kohlsaat, then publisher of the 
Chicago Herald promoted the first 
automobile road race in America. 
His was a terrific job of promo- 
tion. He had faith in the poten- 
tialities of what we called the 
horseless carriage in those days 
and he interested a lot of what 
you might call crack pots in prov- 
ing to America that there was 
something to this Chinese idea of 
“no horsey, no pullee, but go likee 
hellee.” And he promoted his road 
race. He got a good entry list, 
but the crack pots of those days 
had trouble getting their horseless 
carriages ready for the big event, 
so to appease two who had their 
horseless carriages ready he 
staged a consolation race ahead 
of the race proper. 

Charley Duryea and Mueller of 
Decatur, Ill, came out for this 
consolation race which was run 

(Continued on Page 26, Col. 4) 


Federal S Support 
Of Fair Practice 
Aim of Dealers 


By WILLIAM ULLMAN 


Washington, Aug. 23.—Whether 
the government will throw its 
support behind a voluntary fair 
trade practice agreement designed 
to replace the outlawed NRA code 
and to remedy chaotic conditions 
in the retailing of automobiles 
rests tonight with the Federal 
Trade Commission. All day J. 
Reed Lane, counsel of the Na- 
tional Automobile Dealers Assn., 
has been presenting to the com- 
mission’s trade practice board the 
reasons why the organized motor 
vehicle retailing industry seeks 
the approval of the fair trade 
pact it has prepared. 

Opening the proceedings, George 
McCorkle, director of the board, 
made it plain this was a prelimi- 
nary hearing, having the object of 
finding out whether federal ap- 
proval of the proposed agreement 
is feasible after giving the indus- 
try the opportunity to explain its 
problems. This is the first large 
industry, outside of the wholesale 
tobacco dealers, whose case has 
been heard and McCorkle and his 
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(Continued on Page 4, 


Chrysler Buys 
Wills-Ste. Claire 


Former Factory 





Detroit, Aug. 23.—Room for 
future growth was _ acquired 
Thursday by the Chrysler Corp. 
when it purchased the $2,000,000 
plant at Marysville, Mich., which 
formerly was used by the Wills- 
Ste. Claire Motor Car Co. 

R. B. Fohey, secretary of 
Chrysler, announced that the cor- 
poration has no immediate plans 
for the factory, but added that 
“we now are using every inch of 
space in our plants.” 

While no announcement was 
made as to the price, it was re- 
called that the plant cost $2,000,- 
000 when erected in 1921. 

The factory covers 480,000 
square feet of floor space and was 
erected as part of the industrial 
dream of C. Harold Wills, form- 
erly chief engineer for the Ford 


Motor Co. Production began in 
1921. 
In 1922 financial difficulties 


were encountered. Federal Judge 
Arthur J. Tuttle appointed The 
Security Trust Co. receiver and 
the corporation was reorganized 
with Kidder, Peabody & Co. tak- 
ing charge. 

When the market for expensive 
automobile shrank, in 1922 pro- 
duction of Wills-Ste. Claire cars 
was stopped. 





FTC Hears Plea for Code 
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Editor & Publis ine Make First Page 





CHRIS SINSABAUGH 


came in ona bicycle! 


Sal 


Factory 


es 


GEORGE M. SLOCUM 
. was sued for $1,000,000! 


in July 


Total 337,049 Vehicles 


Washington, “Aug. 23.—July ua 
tory sales this year were sharply 
above those for the same month 
in 1934, but were slightly below 
the total for June, 1935, it is re- 
vealed in figures released today 
by the U. S. Bureau of the Cen- 
sus. 

Factory sales last month totaled 


337,049 against 361,320 in June, | 
and 264,933 in July, 1934. The} 
seven months’ total this 


stands at 2,599,193 vehicles, which | 


compares with 1,979,196 units for 
the corresponding period of 1934. 
It is noteworthy that the seven 
months total this year approaches 
the aggregate factory sales for 
the entire year 1934, when 2,753,- 
111 units were reported, also. It 
(Continued on Page 4, Col. 2) 
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The Top Ten | 


Passenger Cars 


First Ten in Registrations 
as Reported in ADN Today 


1935 —-- 1934 
Pos. Make Pos. 
1—552,953 Ford 344,604— 1 
2—366,623 Chev. 320,202— 2 
3—244,979 Plym. 189,218— 3 
4—111,650 Dodg. 57,135— 4 
5— 92,599 Olds 41,572— 6 
6— 86,771 Pont. 48314— 5 
J— 46,503 Huds.* 38,405— 7 
8— 39,014 Buick 36.828— 8 
9— 27,518 Chrys. 26626— 9 
10— 24,197 Stude. 15,469—10 


*Includes Terraplane. 
Total All Makes 
1,682,587 1,173,103 
Complete Table Pages 40-41 
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Paul W. Seiler 
Resigns as Head 


Of Yellow Truck 


Pontiac, Mich., Aug. 23. Paul 
W. Seiler has resigned as presi- 


year|dent and general manager of the 


Yellow Truck & Coach Mfg. Co. 
He will be succeeded by Irving B. 
Babcock, former executive vice- 





I. B. Babcock 
president of Yellow Truck &| ‘Chicago Show 


P. W. Seiler 


| Coach. 
Announcement of Seiler’s resig- | 


‘Publisher Tells 
€ How the Acorn 


Became Big Oak 


‘Newspaper of Industry 
History is Filled 
With Drama 


By GEORGE M. SLOCUM 
Perhaps this history of 


| ADN should begin when on 


'old Downey House 


| the 


father’s knee, I sat wide- 
eyed beside Ransom E. Olds 
as he drove us back to the 
in Lansing 
from the Olds Motor Works. 
There father had purchased a sta- 
tionary gasoline engine which was 
to replace the Olds naphtha flash- 
boiler steam engine that propelled 
“giant” cylinder press of the 


| “Tuscola County Courier” in Caro, 


| 
| 
| 
| 





nation and Babcock’s appointment | 


was made at a meeting of the 
board of directors held in Detroit 
Aug. 22. While resigning also as | 


Michigan. This handsome “trap” 
in which I was to receive my bap- 
tism into the fairy-land of the 
horseless carriage and to live for- 


|ever after with the smell of mon- 


oxide gas in my nostrils, was the 
forerunner of all the Oldsmobiles 
that have come since. 

Or maybe, who knows, the urge 
came in the soul of one of the 
urchins who ran _ bare-footed 
alongside of the tiny little De- 
Dion-Bouton, which was hardly 
more than an easy chair mounted 
on enlarged casters and propelled 
(?) by a toy ensine clamped to 
the frail rear axle. Mv admira- 
tion for the feat of Lindbergh 
was always tempered I guess by 
the complete hero worship which 
T had given W. J. Moore, our local 
telephone genius, who had 
brought this magic wand from 
France and experimented with it 
right before-our-very-eyes on our 
unpaved Main street. Sometimes 
it would run so fast (if it were 
on a slight down grade), that we 
children fairly choked in the dust 


it kicked up as we ran alongside 
of it. 
Anyway, sometime in that ka- 


leidoscopic span of time we call 
childhood, I had become inocu- 
lated with the same virus which 
has kept all of you who rend this, 
whether in the “Who’s Who” or 
the “Who's You?” divisions of the 
now-great auto industry _ regis- 
tered in the city directory of 
Gasoline Alley. 

All of which may be a com- 
Cel. %) 


(Continued on Page 7, 





Date Advanced 


in 
16, 


23. 
23. 


A 


to 


shift 
Nov. 


Chicago, Aug. 
dates from Nov. 


president of General Motors Truck | bringing the Chicago annual au- 


Corp. and General Motors Truck | 
Co. subsidiaries of Yellow Truck, 


tomobile show a week earlier 
than originally set. was announced 


Seiler will continue as a director | today by H. T. Hollingshead, chair- 


of the Yellow Truck & Coach Co. 
His resignation is effective Sept. 1. 
Babcock has been 


man of the committee in charge. 
The change was made to avoid 


connected | holding the event during Thanks- 


with the Yellow Truck & Coach | giving week. 


.Co. since 1920, joining the 
as comptroller. 


Mfg 
organization 


Selection of A. C. Faeh as show 
| manager was also made known 





Plans to 
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U. S. Support Sought f for Dealer Fair Trade Pact ; 
J. Reed Lane Ff Explains 


Commission 


(Continued from Page 3) 


associates, (FTC) Attorney Henry 
Miller, Phil Buck and Richard 
Whitely, counsel of the board, dis- 
played their absorption in the NA 
DA presentation by frequent 
questioning of Lane. No conclu- 
sions were announced by the 
board which may require some 
time to digest the evidence a nd 
time to digest the evidence and 
commission. 

At the outset Lane explained 
that the 28,774 members of the 
association are 85 per cent of all 
automobile retailers, doing at least 
96 per cent of the volume of 
business and are  enfranchised 
dealers whose gross volume of | 
business last year was eight and | 
a half billion dollars, second only | 
to the food industry. 


Used Car Problem 


He then plunged directly into 
the tremendous problem of used 
cars which in the not distant past 
made the percentage of bank- 


ruptcies among automobile retail- | 


ers higher than any other line of 
business. 
Bradstreet figures. 


Lane explained that 77.7 per) 


cent of new car sales last year 
involved used cars turned in as 
down payments in lieu of cash 


two or more used ones must be 
disposed of in some manner. 

Lane said the formula evolved 
by NADA for determining used 
car values and which it wants 
made the law of the industry 
would allow the consumer alone 
to fix prices and therefore not be 
im violation of statutes forbidding 
arbitrary price-fixing. This would 
he accomplished by members be- 
ing required to supply NADA with 
reports on actual prices allowed 
on alJl used car transactions, from 
which the association would de- 
termine and publish at stated in- 
tervals the average. This could 
not be arbitrarv and would be no 
attempt to limit freedom of con- 
tract. The association suggestion 
to use this for ecnrrecting condi- 
tions read that “No dealer shall, 
directly or indirectly or by subter- 
fuge, accept in trade in lieu of 
money a wsed motor vehicle. 
giving an allowance price more 
than its fair market value as pub- 
lished in the Official Guide. This 
would eliminate arbitrary per- 
sonal appraisals. 

“This svstem wnder the NRA 
code,” said Lane. “may not be the 
best, but most dealers think it a 
long step in the right direction, 
especially as the manufacturers 
suggest no substitute.” 

He added that under the code 
dealers and manufacturers had a 


better chance to work together, | *'4 
| it is announced today. 


but that now the gap between 
them was increasing again. 

Lane said thet when a enmmod- 
ity becomes an economic neces- 
sitv, as has 
definite medium of exchange be- 
comes necessary. Dealers cannot 
borrow on 


the pawnbroker. 


Lane cited Federal Trade Com. | 
mission rulings approving meth- | 


ods of curbing excessive allow- 
ances in trade, and pointed out 
that the United States Supreme 
Court has held that price-fixing 
by other than the seller is not 
illegal. 
bona fide 


sales and its guide 


would be universally accepted as | 


were the NRA values. 

The first NADA fair trade sug- 
gestion cited by Lane read: 
“Whereas discrimination between 


purchasers by granting to some | 
and not to others discounts, gra- | 


tuities, commissions, accessories 


or excessive allowances on used | 
cars for the purpose of inducing | 


the purchase of a new motor ve- 
hicle is an unfair trade practice, 
be it resolved a dealer shall not 
offer or sell a new motor vehicle 


This he proved by Dun- | 


|panied Lane to the hearing. 





the automobile. a} 


used car inventories. | 
he added, and manv find them- | 
selves suddenly confronted with | 





The NADA plan predi- | 
cated used car values on actual | 





at retail to the consumer for less | 
than the respective factory price | 


effective in the territory in which 
the dealer operates.” 

Continuing his assault upon 
price-cutting Lane by word and 
photographic exhibits, exposed the 
motor vehicle bootlegger, whose 
cut-price racketeering can only be 
stopped by a fair trade pact 
backed by Federal power. He 
said enfranchised dealers are now 
guilty of supplying these chiselers 
but that manufacturers want the 
backing of a formal trade agree- 
ment to support them in cancel- 
| ling franchises. He cited the 
|known instance of an enfran 
chised dealer in a small Ohio 
|town found to be selling nearly 
800 medium priced cars a year. 


|His outlet is a New York boot- 
| legger. 


Lane also said some boot- 
leggers have established them- 
selves right next door to dealer- 
abiding by established prices. 

A large number of directors of 
NADA, led by George McFarland, 
of Harrisonburg, Pa., vice-presi- 
dent, who appeared for F. W. A. 
Vesper, president, and W. A. 
Ernst, assistant counsel, accom- 
A 
number of NRA officials, headed 


|by J. G. Robert, of the Division 
and that for every new car sold | 


of Review, were also interested 


spectators. 


July Factory 
Sales 337,049; 
Well Above 


(Continued from Page 3) 


is already far ahead of the total 
of 1,920,057 vehicles sold at the 
factory in the full year 1933. 
Passenger cars accounted for 
276,084 sales at the factory during 
this July, 259,277 in the domestic 
market and 16,807 foreign. Of the 
total of 60,965 commercial cars, 
45,637 units were sold in the do- 
mestic market and 15,328 abroad. 
Canadian factory sales_ totaled 
13,069, of which 9,471 were passen- 
ger cars and 3,598 were trucks. 
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B. F. Goodrich Shows 


New Tire for Farmers 
Akron, O., Aug. 23.—With its 
construction based on a wide vari- 
ety of tests during the last several 
years, when the pneumatic tire 
for farm use has been going 
through its introductory period, 
a new pneumatic tire for farm 
service has been developed by the 
B. F. Goodrich Co. and is now 
available for national distribution, 


The new tire, designated the 
R-4 is said to be the latest word 


in tire equipment for farm serv- | 


ice, 


rw 








New AC Machinery 


This new machine is a small part of the recently completed expansion 
of the AC Spark Plug Co. facilities at Flint, Mich. The plant is now 
considered to be one of the most modern factories in the entire 
industrial field. 


AC Spark Plug Completes 
Big Factory Expansion 


Flint, Mich. Aug. 23.—The larg- 
est plant expansion program in 
the history of the AC Spark Plug 
Company, involving new manu- 
facturing facilities and installa- 
tion of new equipment through- 
out the plant was completed this 
week, after start of the expansion 
program many months ago. 

Completion of the vast under- 
taking, according to competent 
authorities, gives the AC Spark 
Plug Co. one of the most modern 
plants not only in the Automotive 
industry, but in the entire indus- 
trial field. 

Better Conditions 

The improvements were de- 
signed along lines to supply AC 
employes with a continuation of 
ideal working conditions, to ad- 
here to the policy of eliminat- 
ing fatigue in operations, to aug- 
ment modern ventilation, and to 
expand personal facilities. In- 
stallation of the new manufactur- 
ing equipment, it was pointed out, 
not only improves the quality of 
manufactured products but main- 
tains the company’s established 
competitive position which better 
stabilizes employment. 

“As a result of the new plant 
layout, steck handling has been 
reduced to a minimum,” Fred S. 
Kimmerling, president and general 
manager, said today. “This,” he 
declared, “enables our operators 
to at all times exercise their skill 
on the job instead of devoting 
time to moving stock. 

Floor Space Gained 

“More floor space,” Kimmerling 

| continued, “has been gained, offer- 


Expansion 


| This is a view of a new Chevrolet building in Detroit that will be 
devoted to heavy machinery making stampings. 


The photo was 


made from a gallery overlooking the battery of gigantic presses. 








ing clean, cheerful surroundings, 
and we have been enabled to 
provide more restrooms, cloak 
rooms and wider aisles. 

“The new plant layout makes 
possible a reduction of the amount 
of stock in process. This means 
quicker accounting for payment, 
and enables employes to calculate 
their own earnings promptly. This, 
plus improved scheduling, has a 
favorable bearing upon earnings 
for our employes. 

“Newer equipment has trans- 
formed those more or less fatigu- 
ing jobs into good pleasent jobs. 
Additional safety appliances, 
guards, and such have been in- 
stalled throughout, affording our 
employes every possible protec- 
tion. 

Better Ventilated 


“Better ventilation in different 
departments has been accomplish- 
ed, and better facilities installed 
for handling heavy dies.” 

Included in the expansion pro- 
gram just completed were the 
following developments: 

Construction of a new building 
and equipment for a new and 
modern airplane cloth treating 
plant used in the manufacture 
of diaphragms for fuel pumps. 

Installation of equipment for the 
manufacture of air cleaners and 
silencers, making this operation 
novel and efficient. 

Installation of new paint mach- 
ines for silencers and breathers. 

Establishment of new shivping 
department and additional docks. 

Establishment of new produc- 
tion offices. 

New crane buildings for hand- 
ling and storage of raw material. 

Remodeling of building for re- 
ceiving and inspection depart- 
ment. 


Building Remodeled 


Remodeling of buildings for 


general maintenance and machine 


repair shops. 

Modern ventilating svstems in- 
stalled throughout plants. 

Re-arrangement of instrument 
plant, making it, it is claimed, the 
most modern instrument manu- 
facturing plant in the world. 

Establishment of a new fuel 
pump manufacturing division was 
effected, with installation of con- 
siderable additional equipment. 
This division is regarded as one 
of the most outstanding manu- 
facturing plants in the industry 
from the standpoint of efficiency, 
cleanliness and ideal working 
conditions. 

Painting of practically every 
department and machine through- 
out entire plant. 


Installation of new lighting 


fixtures, furnishing every employe 
with adequate illumination. 


New processing equipment for 
manufacture of spark plug in- 
sulators. This was an important 
development, and supersedes the 
system which AC has been using 
for the past 15 years. 


New quarters for spark plug 
experimental department. 


Expansion of power plant build- 
ing to provide for increased 
requirements of manufacturing, 
heating and ventilating. 

Re-arrangement of die cast 
plant, including installation of gas 
burning equipment and various 
other improvements in ventila- 
tion. Grime, impure air and gases 
were eliminated by this improve- 
ment. 


Modern Equipment 

Modern plating equipment in- 
stalled. This gives the employes 
in this department the finest of 
working conditions and gives the 
company better control over the 
products. 

Relocation of spark plug opera- 
tions into well ventilated, well 
illuminated quarters. This im- 
portant operation is designed for 
the progressive flow of materials 
from the incoming freight cars 
through the various primary op- 
erations, all parts meeting at the 
assembly conveyor, where parts 
are progressively assembled, 
tested, inspected and packed for 
shipment. 

Landscaping, planting of trees 
on the grounds of the Dort High- 
way plant, greatly improving the 
outside appearance. 

Establishment of parking lots 
for employes. 


Adequate Room 


The plant arrangement gives 
each employe adequate room amid 
surroundings of cleanliness, sani- 
tation and good illumination, 
which make the work of each 
employe most pleasant. 


The works engineers’ division 
developed a _ sanitation depart- 
ment, whose duty it is to see that 
the entire plant is kept clean. 

Modernization of the cafeterias 
at both plants was effected. 


In carrying out the expansion 
program, Kimmerling said, the 
layout engineers studied every 
operation, with the idea in mind 
of designing the different depart- 
ments for the comfort of the op- 
erators, for the very best work- 
ing conditions and for mainten- 
ance of the quality of the manu- 
factured product. 


Dealers Go to Court 


Over Tax on Branches 


Memphis, Tenn., Aug. 23 (UT 
PS).—Automobile dealers whose 
used car lots are situated away 
from their present place of busi- 
ness have gone into chancery 
court to determine whether a re- 
vision of the state law putting an 
additional privilege tax on deal- 
ers’ branches applies to these used 
ear lots. The revision stipulated 
that used car dealers were sub- 
ject to the tax which requires 
payment of one-fourth of the tax 
on the principal place of business 
for each separate place operated. 

Dealers who are taking part in 
the suit are the Southern Motor 
Car Co.; Johnson Motors, Inc.; 
Hull-Dobbs-Price Motors Co.; W. 
S. Oldsmobile Co.; Union Chevro- 
let Co.; Kensinger Chevrolet Co.; 
Jeff F. Hicks Motors, Inc., and 
Herff Motor Co. 


Sales Tax Passed 


Charleston, W. Va., Aug. 23.—By 
a unanimous vote, members of the 
citv council passed a gross sales tax 
ordinance placing a levy of one-tenth 
of one per cent on all classes of 
business except wholesalers. The 
latter will be taxed one-twentieth of 
one per cent. 

The gross sales tax act is sched- 
uled to remain in effect for two 
vears and is supposed to raise $200.- 
900, which will be used to pay off 
the city’s deficit and meet sinking 
fund requirements, according to 
Mayor Dawson. 
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Industry Launches Attack on Proposed Walsh Bill 


See Measure as Obstacle 
To National Recovery 





Washington, Aug. 23.—The ef- 
fort to make all holders of gov- 
ernment contracts abide by the 
NRA codes outlawed by the Su- 
preme Court has failed. After 
having passed the Senate, the 
Walsh bill, which would have 
made all contractors responsible 
for adherence to wage and hour 
and other provisions of the codes 
not only by themselves but by 
suppliers of material, was killed 
this week by the House Judiciary 
Committee. 


After hearings in which busi- 
ness and manufacturing spokes- 
men denounced the measure, while 
its sponsor, Senator Walsh (D., 
Mass.) defended it as introducing 
the “human element” in business 
and industry, the committee de- 
cided the bill was “much too im- 
portant” to be acted upon by the 
House in the dying days of this 
session. 


Damage to Industry 

A vigorous opponent of the bill 
was C. L. Bardo, president of the 
National Assn. of Manufacturers. 
Appearing before the House com- 
mittee he asserted the measure 
would put unnecessary obstacles 
in the path of industrial recovery, 
adding: 

“The dollar value, volume and 
geographic distribution of all gov- 
ernment purchases direct and in- 
direct represent the products of 
approximately 50 per cent of the 
industries supplying government 
material, so the effect upon in- 
dustry would be more extensive 
than heretofore stated. 


“The bill attempts by indirec- 
tion to do that which the Supreme 
Court held it was forbidden by 
law to do directly. It would do 
irreparable damage to private in- 
dustry by driving out of govern- 
ment supply participation, directly 
or indirectly, every industry fail- 
ing to accept its provisions, a boy- 
cott of the most reprehensible 
type. It would definitely injure the 
government by narrowing and 
limiting competition and tending 
toward monopoly.” 

Bardo declares it would be im- 
possible for more than a very few 
industries to gather the chain of 
code compliance certificates the 
bill would require. 


Called Un-American 

“Most important of all in this 
bill,” he said, “is the fact that it 
does not stop at fixing working 
conditions for the goods sold di- 
rectly to the government. The 
contractor with the government 
must trace the material used right 
back to the raw state and see that 
it was produced under code condi- 
tions. The manufacturer in Maine 
must oversee the manufacturer in 
California, to insure that the lat- 
ter does not chisel. Every manu- 
facturer dealing with any State 
or city government with Federal 
loans or grants must follow the 
same process. Manufacturers 
dealing with other industries 
using government loans must do 
likewise. 

“Quietly, the sponsors of this 
measure seek to control every 
working process in this country. 
It is a most un-American, danger- 
ous and insidious proposal to fast- 
en the sharp teeth of bureaucracy 
operating in Washington upon the 
small factories in every village in 
the land.” 


Chevrolet Warehouse 


To Open in Des Moines 


Des Moines, Ia., Aug. 23.—With 
the opening of a new warehouse 
of the General Motors Parts Corp 
in this city in October, Des Moines 
will become the distribution cen- 
ter for the entire state of Iowa, 
serving all Chevrolet, Buick, Olds- 
mobile and Pontiac dealers in the 
state, it was announced today. 


Construction of the new ware- 
house, a one-story structure of 
brick, concrete and steel, having 
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30,000 square feet of floor space, 
is now under way. The new 
warehouse will be of the most 
modern design for the efficient 
and speedy handling of parts 
orders. It will have a loading 
dock served by a spur of the Des 
Moines Union Railway. 


The new warehouse here will be 
in charge of W. R. Shepherd 
parts and accessories merchandis- 
ing manager for the zone. 


Histed Elected 
V.-P. by Used Car 
Blue, Red Books 


Chicago, Aug. 23.—Directors of 
the National Used Car Market 
Report, Inc., publishers for 25 
years of the 
Blue Book, Red 
Book and other 
services, today 
made known 
the election of 
J. R. (Cy) His- 
ted as vice- 
president. 

A former 
Hudson distrib- 
utor and past 
president of the 
J. R. Histed National Auto- 

mobile Dealers 
Assn., Histed is widely known in 
the trade. He retired from busi- 
ness several years ago. 


Made Survey 

Joining the Blue Book and Red 
Book organization last spring, 
Histed has since made several 
trips for purposes of contacting 
a number of trade associations 
and dealer members, as well as 
national and local finance com- 
panies. His itinerary carried him 
to key points in the west and 
later to major cities in the east 
and south. 


As a result of a survey he made 
among dealers, Histed declared 
that “they are more than ever 
committed to a policy of not over- 
allowing on used cars.” In elab- 
oration, he added: 

“In the past few years most 
dealers have come to the realiza- 
tion that they cannot make money 
on long trades. My observation 
is that although dealers did more 
business in '34 than in '33, they 
still lost money simply because 
they were compelled to make too 
high allowances on used cars. 
They now feel that no book 
should encourage them to make 
long trades when the thing to do 
is to buy at sound, intelligent 
values. 





Start Prices Low 

“The public always wants more 
for used cars than book prices, 
regardless of how high those fig- 
ures may be; so the best way is to 
start them low, at cash buying 
prices. Based upon a quarter 
century of publication, plus the 
experience of successful dealers 
and expert salesmen, that is the 
policy of the Blue Book and Red 
Book.” 


Quints Doula 


North Bay, Ont., Aug. 23.—The 
young Dionne sirens of Callander 
are certainly “doing their stuff.” 
Now they are luring tourists off the 
beaten path at the rate of 10,000 
cars a month. It means money for 
the Provincial Treasury, too, if the 
estimate is correct that nearly $12,- 
000 a month in gasoline taxes is 
being paid by visitors to the Quin- 
tuplets’ home. Then 200,000 gallons 
of gasoline are being consumed in 
that period, or an estimate of 4,000,- 
000 miles traveled. That means 
10,000 cars with an average trip of 
400 miles each. That is really not 
too high an average per trip because 
many of the license plates carry the 
names of California and Florida and 
Texas, and they all go up the North 
Bay highway for the express purpose 
of seeing the babies. 






































Detroit, Aug. 23—Workmen at 
the Ford Rouge plant are near- 
ing completion of a mill for mak- 
ing molded automobile parts from 
soy bean plastics. The mill, when 
completed, will occupy a steel 
structure two city blocks in 
length at a projected cost of ap- 
proximately $5,000,000. 

New Crop Outlet 

Ford Motor Co. officials have 
announced progress of the con- 
struction in a communication to 
the Farm Chemurgic Council, an 
organization created several 
months ago to advance the indus- 
trial use of American farm prod- 
ucts through applied science. 

The soy bean molding plant, 
containing several balconies, as 
well as a long open area for mold- 
ing presses, will require 86,000 
square feet of floor space. The 
plastic material will be mixed on 
the balcony structure through a 
series of 26 mixers. Conveyors 
will then carry it to the long bat- 
tery of presses which will turn 
out the parts. 

The new mill will represent the 
application of an established Ford 
policy of finding new outlets for 
farm crops. For more than six 
years Ford chemists have been 
conducting exhaustive researches 
in co-operation with engineers, 
for perfecting plastic materials 
from farm products. 


Other Expansion 
Two other gigantic expansion 
projects are nearing completion 
at the Ford plant. The first is a 
$10,000,000 project to provide the 
Ford Motor Co. with new heat 


Buick believes that forewarned is forearmed, so th's week service 
and the company’s zone service managers, 


Study New Model 


250 in all, attended school at Flint. 
the 1936 Buick models which you can perhaps visualize from the parts around the room. 





managers from the dealership body 


They were there to study 





Ford Plans New Mill to 
Make Plastic Car Parts 


strip steel rolling mills and sheet 
steel cold finishing mills. This 
program is entering its final 
stages at the Ford Rouge plant, 
officials report. 


The second is a new 1,400- 
pound pressure boiler, which is 
also nearing completion in the 
power house of the Rouge plant. 
This unit will provide steam for 
the operation of a new turbo-gen- 
erator at a temperature of 900 
degrees Fahrenheit, the highest 
ever achieved in an American in- 
dustrial plant. 


Caskie is Named 
Aide to Eastman 


Washington, Aug. 23.—President 
Roosevelt has nominated Marion 
M. Caskie, southern traffic assis- 
tant to Joseph B. Eastman, Fed- 
eral Coordinator of Transporta- 
tion to fill a vacancy on the Inter- 
state Commerce Commission and 
it is understood he will be assign- 
ed to the new Division 7—Motor 
Carriers which will administer the 
recently-enacted Motor Carrier 
Law. 


Pittsburgh Sets Date 
Pittsburgh, Aug. 23.—The Pitts- 
burgh Automobile Show will be held 
at Motor Square Garden from Nov. 
11 to 16 inclusive, it was said today 
by W. N. Owings, manager, Pitts- 

burgh Automobile Dealers Assn. 


Quits West Coast 










G. A. Urquhart, center, has just resigned as Pacific Coast manager of 


White Motor Co. 
sales capacity. 


He will remain with the company in an advisory 
With him are Robert F. Black, left, president, and 


Leslie Magor, who succeeds Urquhart. 


N’West Safety 


Conference Will 


Open Sept. 17 


St. Paul, Minn., Aug. 23.—A 
complete skeleton outline of plans 
today had been drawn up and all 
key positions filled for the North- 
west Traffic Accident Conference, 
sponsored by the St. Paul Pioneer 
Press and Dispatch, in an effort 
to cut down the traffic death and 
injury toll in this area. 


Speeding up preparations for 
the conclave, a committee of 
traffic, safety and law enforce- 
ment experts set Sept. 17 and 18 
as the date for the conference, 
named the Hotel Lowry as the 
place where it will be held, and 
voted unanimously to invite rep- 
resentatives from six northwest 
states and two Canadian prov- 
inces. 





Expect 1,000 
Members of the committee esti- 
mated that at least 1,000 delegates 
from outside Minnesota will at- 
tend. 


According to the plans adopted 
invitations to the conference will 
be extended to governors, state 
and provincial officials, safety 
leaders, school police executives, 
law enforcement officers and the 
judiciary in Minnesota, Wiscon- 
sin, Iowa, North and South Da- 
kota, Montana and the Canadian 
provinces of Manitoba and On- 
tario. 


The conference will open with 
a general session from 2 to 4:30 
p. m., Sept. 17, with Governor 
Floyd B. Olson of Minnesota mak- 
ing the keynote address and talks 
being given by the other state 
and provincial executives or their 
authorized representatives. 


That evening, those in attend- 
ance will gather by groups for 
round table discussions on vari- 
ous specialized phases of the traf- 
fic problem, with a view to work- 
ing out definite recommendations 
and plans. 


Uniform Program 

These plans and recommenda- 
tions will be submitted to the en- 
tire conference at a second gen- 
eral session to be held from 9:30 
to 12:30 p. m. the following day 
after which the meeting will be 
adjourned. 

Speakers at the planning ses- 
sion pointed out that in this way 
a comprehensive and uniform 
program may be adopted which 
will reduce traffic fatalities and 
other casualties throughout the 
area. 

In making their selections for 
the “key” positions of the confer- 
ence, members of the preliminary 
arrangements committee named 
A. V. Rohweder of Duluth general 
chairman of the event. He is 
director of the Minnesota Public 
Safety committee. 

Homer B. Thomas, general 
manager of the St. Paul Automo- 
bile Club, was named conference 
secretary. 
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Triumphant Progress Keynote of Past 10 Years 


'H ighlights of Hectic Decade 
Recalled by Sinsabaugh 


By CHRIS SINSABAUGH 
Detroit, Aug. 23.—Not until you get down to cold tur- 
key, which, interpreted, really means statistics, does one 
really realize what has taken place in the automobile in- 


What a Difference a Decade Makes! 


The 1925 Oldsmobile sedan could be purchased for $1,390. 


The Chevrolet of 1925 sold for § 


The 1925 Studebaker could be obtained for $1,595. 
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In 1925 this Reo sedan listed at $1,595. 


The Chrysler 1925 sedan sold for $1,825. 


The present Olds is priced at $820. 


s Chevrolet lists at $580. 


Now the price is down to $770. 


Today its streamline successor is priced at $845. 


Today’s Airflow can be had for $1,245. 


dustry in the 10-year period 
News has been the drummer 


in which Automotive Daily 
boy of this vast business of 


ours, yours and mine. For instance, do you realize that in 
this stretch, not counting 1935 which still is with us, that 


there have been produced 29,742,485 cars and 5,264, 088 
commercial vehicles — trucks Ssiaseeangehainencmances 


you—a total of 35,006,573 units? 


Crystal Gazer Ford 

At that Henry Ford really is a 
crystal gazer, for several years 
back he predicted that the time 
would come when there would be 
30,000,000 cars and trucks running 
over our highways. He isn’t far 
wrong, for my statistician in- 
forms me that the total registra- 
tions jumped from 15,460,649 cars 
and 2,134,724 trucks, an aggregate 
of 17,595,373 at the end of 1924 to 
21,524,068 cars and 3,409,335 trucks 
—24,933,403 in all at the end of 
1934. During this decade 24,828,- 
230 new cars and 3,470,043 new 
trucks or a total of 28,298,273 were 
registered. In the same period of 
time we have junked 22,869,835 
obsoleted vehicles—good riddance 
to bad rubbish, you might say. 
Exports in that period were 3,783,- 
343 cars and 1,611,581 trucks show- 
ing that our commercial jobs too 
are mighty popular in foreign 
countries. 

Now we are getting into the 
billions, for the records show that 
the industry, in the stretch above 
mentioned, has paid in the wages 
to the help that has built all these 
vehicles the tremendous sum of 
$4,656,717,604. Ouch, and this hurts, 
but greedy tax collectors have 
mulcted car owners for the tidy 
sum of $18,703,842,598 in the way 
of taxes! 


NRA Stands Out 


So much for the statistical side 
of this review. Let’s forget fig- 
ures and tell what’s really hap- 
pened. There’s really plenty. But 
what stands out in our mind is 
NRA and the dealers’ code, prob- 
ably the most drastic change in 
our business habits that’s ever 
taken place, The government sure 
did put a bridle on this automo- 
bile horse and tried to make an 
honest woman out of our Nell. 
I’m not sure but what the high 
command in Washington did not 
succeed, to a certain extent, be- 
cause it made dealers realize that 
control of used car prices made 
the industry conscious of what 
could be done if everyone lived up 
to the golden rule. But now the 
code has passed, leaving in its 
wake a belief that the whole idea 
is Utopian and hard to put into 
practice. 

Next we find on the historical 
tablet the gallant fight the in- 
dustry made to lick the Wagner 
Bill. A year ago we knocked it 
for a loop, but somehow or other, 
possibly because of the approach- 
ing national election, we had the 
bill shoved down our necks, willy 
nilly. I cannot help but feel that 
when the Supreme Court sits in 
judgment on the legality of the 
measure it will be declared un- 
constitutional. Anyway, it was a 
moral victory for the automobile 
industry. 

Free Wheeling, Too 

My research also discloses other 
interesting things that have hap- 
pened during the lifetime of ADN. 
We have seen free wheeling come 
into the picture with Studebaker 
doing the pioneering. General Mo- 
tors has two important credit 
marks—knee action, or independ- 
ent front wheel springing if you 
do not want to use the name given 
it by GM and no-draft ventilation, 
Through the pioneering 
of Libbey-Owens-Ford and Pitts- 
burgh Plate Glass we have be- 
come convinced that safety glass | 








is a most essential part of a car’s 
equipment, And we find that leg- 
islatures think the same way, 
as evidenced by the fact that 
practically every state in the 
Union is insisting that it be used. 


History also tells us that in the 
10-year stretch we have seen 
many mechanical changes. We 
have seen a flurry of front-drive 
cars as put out by Cord, Ruxton 
and Gardner. Mebbe they weren’t 
sprung at the right time, for they 
didn’t seem to click. However, I 
doubt if that means that front- 
drive is out of the picture. Far 
from it, for it wouldn’t surprise 
me to hear of one manufacturer 
at least revive front-drive for 1936. 
In the years it has been dormant 
engineers have been busy and I 
fancy that the bugs that existed 
five years ago have been succes- 
fully removed. Too, we have seen 
Cadillac and Marmon introduce 
16-cylinder cars. 

Body Design Progress 

Body design has become ex- 
tremely radical in the last few 
years—radical compared with 
what we had to put up with be- 
fore ADN came into being. Chrys- 
ler with the car named after 
Walter P. and with the De Soto, 
startled us with the Airflow body. 
Inasmuch as this type of body is 
about to go into its third year 
one must believe that Chrysler 
has attained his objective. 


And we have Bill Stout’s revo- 
lutionary Scarab, introduced by 
the present president of the So- 
ciety of Automotive Engineers, 
just in time to be counted in on 
this 10-year history. So far Bill 
is all alone with his Scarab, with 
its engine in the rear, no fenders 
or running boards and with a 
riding comfort that no one can 
deny. Bill's a pioneer so far, but 
a little bird has whispered to me 
about a car that is being tried 
out over the Maryland mountains 
which has a tear-drop body, en- 
gine in the rear and uses crude 
oil for fuel. Very likely it is not 
for '36, but certainly some wise 
manufacturer is readying himself 
for what the future may hold for 
this type of car. 


Revolutionary Balloons 


Balloon tires certainly have been 
a contribution to the industry and 
revolutionized the rubber busi- 
ness. Mebbe these double-tubed 
inner tubes which give you pro- 
tection in case of a blowout may 
come into universal vogue before 
the end of another year when 
mass production may cut down 
the price. 

There can be no gainsaying but 
what the introduction of neigh- 
borhood sales-service is going to 
have an important bearing on the 
retailing of automobiles and even- 
tually mean the passing of the old- 
fashioned automobile row, where 
Old Man Overhead lurks and 
sticks a gun under the nose of 
the dealer operating costly estab- 
lishments. Under this new sys- 
tem the dealer gets a healthy cut 
on the service dollar and this vel- 
vet puts him in position to sell 
new cars through the intimate 
contact he has with his public. 
I'd venture to predict that within 
another year there will be close 
to 10,000, if not more, of these 
neighborhood ssales-service _sta- 
tions in operation. 

And the 10 years have given 
us other things to think about. 


(Continued on Page 8, Col. 4) 
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| ADN Saga One of Industry’ s Dramatic Episodes 


Publication Planned Long 
Before it Finally Appeared 


(Continued from Page 


pletely personal and unorthodox 
introduction to the history of an 
institution or a publication, but 
after all, one 
where and I like to think that 
some of the eternal enthusiasm 


for the “game” which bubbles up| 
now and then in the columns of | 
un- | 
daunted by tired eyes or unjaded | 


Automotive Daily News, 


by passing years, comes from the 


must start some-| 


grass-roots of such youthful ex-| 


periences. 


Industry Was Ripe 


It is a trite simile to admit that 
most anything “grew up like 
Topsy,” but it would be com- 
pletely unfair to apply it to the 
publication we are honoring to- 
day on its tenth birthday. The 
idea came from a well-seasoned 
conviction that an industry which 
by the close of the war had 
grown to first position in manu- 
facturing and _ sales in 
United States was ripe for a pub- 
lication of more frequent issuance 
than any then serving it and that 


it should depend entirely on the| 


NEWS of this 
editorial content. 
tries, notably the steel, 
wear and livestock, had 
daily trade papers, so 
quite obvious to this narrator that 
this great industry with all of its 
ramifications of materials, 
gineering and sales, should be 
amply able to support a publica- 
tion of frequent issue such as he 
proposed. 

Gingerly I approached some of 
my good friends directly or in- 
directly in the business and laid 
the rather crude, embryonic pat- 
tern of my idea before them. That 
the reaction I received was hardly 
enthusiastic would be expressing 
it mildly. My friends, who dared, 
practically laughed me out. 
“There are enough and too 
many motor trade papers now,” 
they said. “Fine chance you'd 
have of bucking the old estab- 
lished papers, with plenty of cash 
where you have only a_ shoe- 
string. They have hundreds of 
friends in a business where you 
are practically unknown.” And 
quite probably not a few discussed 
with less diplomacy and more 
frankness some of my obvious 
shortcomings and apparent lack 
of ability to put over such a 
“crazy idea,” which they kindly 
refrained from mentioning to my 
face. In any event, none of my 
Detroit friends who had money 
volunteered to stake me and none 
of those who were without funds 
offered to give up their jobs and 
risk their all on the prospects of 
my scheme. 


Enter Newmark 


There was, however, one man who 
lit his own fire of enthusiasm 
from the torch which I was carry- 
ing. That man was J. H. New- 
mark, who at that time was ad- 
vertising manager of the Oak- 
land at Pontiac, and who, second 
only to Harry Carroll, of Hyatt 
fame, holds the all-time, long-dis- 
tance record in the great parade, 
sometimes referred to as_ the 
automotive advertising business. 
Jake believed in the scheme from 
the minute it was broached to 
him. He wanted to edit it and 
his ambitious plans for a nation- 
wide army of ADN correspond- 
ents in every city and hamlet 
have not even yet been realized. 
Naturally I was to publish the 
paper, because I was then the 
part owner of quite a sizable ar- 
ray of linotypes, stones and 
printing presses and had served 
my apprenticeship in pumping 
from an apparently dry hole the 
wherewithal to pay paper bills 
and meet payrolls, which after all 
is the complete lexicon of the pub- 
lisher, successful or otherwise. 
But eventually the white heat 
of our enthusiasm was dampened 
somewhat by the cruel method of 


industry for its 
Other indus- 
women’s 
their 


these | 


it seemed | 


| many 





en- | 
| prodigiously-successful young pub- 


| short years had grown from pub- | 


© 


3) 

adding two and two. From such 
simple arithmetic we learned that 
it was not only going to be pos- 
sible but highly probable that this 
brainchild of ours would require 
upwards of a hundred thousand 
dollars worth of pap before it 
would be able to even lift itself 
on its own faltering legs or recog- 
nize its fond parents. Then came 
1921 and if you have forgotten 
that year I will remind you that 
and many American busi- 
ness men were seared as deeply 





by its quick flash of destruction 
as have suffered in the slow ren- 
dering process to which we were 
subjected from 1929 to 1932. 


A Good Idea—But.. 


“Full many a beauteous flower 
is doomed to bloom unseen and 
waste its fragrance on the desert 
air,” and so it seemed that until 
1925, the idea which is now Auto- 
motive Daily News, was laid away 
among the lavendar and old lace 


of our memories and taken out 
only now and then for a few 
moments’ retrospection and put 
away again with a sigh. Then 
things begun to happen rather 
suddenly. 


Newmark had moved to New 
York and had opened an agency 
to handle all of the Durant ad- 
vertising. He had become ac- 
quainted with the heads of the 


lishing house known as Macfad- | 
den Publications, which in a few 


one small magazine, to| 
it placed a dozen or more | 
on the newsstands every month, | 
the major of which then had 
(and still has) the largest single 
copy sale in the world. They had 
already established a New York 
daily newspaper. They were 
anxious to branch out into new 
publishing fields, foreign from 
those they were engaged in. They 
opined, and rightly, that all of 
their eggs should not be in one 
basket and that a hundred guy- 
wires imbedded in different soil 
were better than a dozen in the 
same field. The automotive field 
fairly smelled of money and the 
top-soil had hardly been 
scratched. 
ADN Incorporated 


lishing 
where 








So the Automotive Daily News 
Corp, was organized under the 
laws of the state of New York 
and Jake Newmark and I split 
a quarter-interest in the new com- 
pany for our idea and the promise | 
of our support and services. The | 
headquarters were to be in New 
York, where the paper was to be 
edited and published. A bureau 
was set-up in the General Motors 
building in Detroit, of which I 
was manager. The idea of pub- 
lishing an automotive newspaper 
five hundred miles from the cen- 
ter of the industry never appealed 
to me. It seemed to me that we 
were tossing away one of the 
fundamental cornerstones of my 
idea, but our financial support 
owned the presses on 
were to be printed and they were 
located in New York, so that was | 
that. 

Jake 
ganize 


helping to or- 
advertising 


was 
the 


busy 
editorial, 


and circulation departments down | 


east while I was whipping the 
Detroit office into shape. The 
late Walter Boynton, fortunately, 
was looking for a place to ex- 
press his tireless individualism 
and his rare abilities. The idea 
of acting as Detroit editor of the 
new daily trade paper appealed 
to him immediately and he staked 
his lifetime reputation in Detroit 
on its ultimate success. His name 
gave 
this community which it would 
have required years otherwise to 


attain. Walter acted in this ca- 
pacity for three years, never 
missed delivering his daily col- 


umn to the care of the post office 


(Continued on Page 9, Col. 1) 


the new paper a standing in| 


which we | 





What a Difference a Decade Makes! 





Pierce-Arrow cost $6,900. The present Pierce is priced at only $2,895. 








This 1935 Buick sells for $925. 


The 1925 Buick sold for $1,665. 





This Paige cost $2,840. Today’s Graham has streamlines and supercharger. Its price is $1,145. 





This Nash sedan in 1925 retailed for $1,485. The 1935 sedan lists at $875. 





The 1935 sedan lists at $4,300. 


This Lincoln sold for $5,100 in 1925. 





AUTOMOTIVE DAILY NEWS, SATURDAY, AUGUST 24, 1935 


Many of Today’ s Top Notchers Came From Ranks 





What a Difference a Decade Makes! 


The 1925 


Pontiac Marks Founding 


Of Old Oakland Company 


Detroit, Aug. 23. Wednesday, 


Aug. 28, will be the 28th anniver- | 
sary of the founding of the Oak- | 
forerunner department. 


land Motor Car Co., 


the Oakland company and again 
experimental department black- 


smith in the Pontiac engineering | 11, Evanston, Til. 


He has contributed 


and parent organization to the| materially to every motor car the 


Pontiac Motor Co. 
The company grew out of the 


carriage and wagon business and | 


was the result of the vision of | 


Edward M. Murphy, president of 


the Pontiac Buggy Co. who fore- | 


saw the dusk of 
transportation. 


Space Set Aside 


To build the first model auto- | 


mobile the company set aside 50,- 
840 square feet of floor space. To- 
day the Pontiac car is built in a 
modern plant with approximately 
4,000,000 square feet of floor space 
under one roof. 

During that first year produc- 
tion averaged around 15 cars per 
day. This year the output of Pon- 


tiac cars ran at a continuous clip | 


of from 800 to 1,000 cars daily. In 


the first full year of operation the | 
Already | such problems as the social and 
congestion | 


company built 278 cars. 


124,978 current model cars have | : 
’ ec mic 
been built and by the close of | eee 


1935, production for the year eas- | 


ily should reach the 150,000 goal. 
The Oakland name was dropped 


in 1931 when the management de- | 


cided to build cars only under one 
name, and the company has since 
been known as the Pontiac Motor 
Co. 
From The Start 

From its inception in 1907, and 
for several years prior to that 
date, Pontiac and its predecessor 
companies have had an employe 
on their payrolls steadily who has 
caried on as an active worker. He 
is Joe Frechette, carriage and 
wagon blacksmith for the Pon- 
tiac Buggy Co., foreman of the 
blacksmith shop, foreman of the 
assembly line during the days of 


horse-drawn 


| Bureau for 
|search in Harvard University, fi- | 
|/nancially sponsored by the Auto- 





company has built, 


Harv ond Denean 


Aids G-Men in 
Police School 


—The 
Re- 


Cambridge, Mass., Aug. 23. 
Street Traffic 


mobile Mfrs. Assn., 


has accepted 


tion of the United States Depart- 


traffic curriculum and lectures for 


the recently established “National | 


Crime School.” 


The traffic course will cover 


effects of 
and accidents; modern organiza- 
tion of police departments to 
cover traffic problems; the public 
relations problems of police de- 
partments in respect to general 


|public support and with respect 


to a co-operative assistance from 
civic agencies; and the 
methods of a 
punitive character. 

This 
very greatest importance for the 
Bureau for Street Traffic Re- 
search, partially because it is in 
line with its past co-operative ef- 
forts with Federal and _ state 
agencies and partially because it 
presents an opportunity to carry 
sound engineering and adminis- 
trative principles to important 
police departments 


This Packard Six cost $2,585, _while the 1935 eight sedan costs $2,385. 





the country who will be repre- 
sented by selected students in the 
school. 


The traffic staff will be com- 
posed of Maxwell Halsey, assist- 
ant director of the Bureau; Bur- 
ton Marsh, traffic engineer for the 
American Automobile Assn., 
Frank Kreml, safety expert for 
police depart- 
ment. 


New Nebraska Law 


Will Tax More Cars 
Lincoln, Neb., Aug. 23.—As the 


| result of a new state law requir- 


ing automobile owners to show 
receipts for their taxes before 
they can get licenses next year 
for their cars, county authorities 
over the state have made a care- 
ful check of all used car dealers 
and cars in their lots. Approxi- 
mately 40,000 more cars are ex- 
pected to be listed by tax asses- 


the invitation of J. E. Hoover, di- | 3°75 for next year than were taxed 


| rector of the Bureau of Investiga-| this year, as a result of the new 


law, and a fair proportion of these 


ment of Justice, to organize the | @T¢ expected to be listed with used 


car dealers. 
In Douglas county alone, the 


| new law has put nearly 9,000 au- 
| tomobiles on the tax rolls that 


technical | 
preventative and 


is an opportunity of the| 


| Atlanta, 


throughout | 


were not there last year. As a 
result, the valuation of automo- 
biles for taxation purposes has 


jumped to $6,799,450 from $5,867,- | 
Automobiles listed | 
| former salesman, he broke in with 


881 last year. 
for taxation number 48,567 as 
compared with 39,324 last year. 


Austin Co. Plant Sold 
To Atlanta Capitalist 
Butler, Pa., Aug. 23.—The Amer- 
ican Austin Car Co. of this city 
has been sold to R. S. Evans, of 
Ga., for a total consider- 
ation of $219,099.83. 


Fisher to Open 
Mich., 
the 


2: 3 


It 
Body 


Aug. 
Fisher 


Lansing, 


announced by Co. 


that it will begin production Sept. | | General 
| scrapping of B-O-P landed Kling- | 


2 


3 in the old Durant plant here. 


| which are to the parts and acces- 


| Chrysler. 
| Aviation Corp., Borg-Warner and 
| Houdaille-Hershey which have be- 
| come giant holding companies and | 
| dominant in their individual fields. 





and | 


| liam S. Knudsen has climbed up 
|to No. 2 in General Motors—execu- 


| operations, 





| Chrysler as 


has climbed. 
| assistant sales manager of Chev- 
| rolet under Grant. 
| ed the latter when Grant climbed 


is | 


“\New Faces Are Plentiful 


Among “‘No. 


(C ontinued from Page 


We have seen that gallant old war 
horse, W. C. Durant, strive for 
a third comeback through his 
Durant Motors, which was quite 
a big frog in the puddle for sev- 
eral years. But the veteran could 
not make the hill on high and 
even low couldn’t get him to the 
top, so Durant Motors no longer 
is part of the picture. 


But there has come into the 
picture three strong organizations 


sory end of the business compar- 
able with General Motors and} 
I refer to the Bendix 


New Model Plans 


This year has brought about a} 
revolutionary change through) 
Washington asking the industry | 
to stagger new-model announce- 
ments and to hold the National 
show in November instead of Jan- | 
uary so as to equalize employ- | 
ment. Then NRA went out and | 
while the industry hardly could | 
be expected to hold up to this | 
gentlemen’s agreement unless it | 
wished to, still we are going to do | 
as Washington wishes—hold the | 
show in November. We are going 
to have to change the buying ha- 
bits of the nation. It may be a 
noble experiment, but still no one 
can tell. Mebbe it will prove that 
after all January is not the pro- 
per time for national shows. But 
at any rate we are going to be 
able to sell new cars in November 
and December, which formerly | 
were dead spots on our calendar 
and for the first time you will be | 
able to stuff a new car into the 
Christmas stocking. 

Going back over the past the | 

way I have been doing for the 
past several days, I have been | 
surprised at the turnover in per- 
sonnel in the car makers end of 
the industry. I find that indeed | 





| the old order changeth because | 


if you put the brass hats on dress 
parade you will find many new 
faces in the front ranks. In this 
10-year stretch I find that Wil- 


in charge of 
while Richard H.| 
Grant has gone ffrom sales 
manager of Chevrolet to vice-pres- 
ident in charge of sales of Gen-| 
eral Motors and a member of its 
board, K. T. Keller, too, has had | 
a meteoric rise. In the early days 
of ADN Keller was just breaking 
into the big picture as vice-presi- 
dent in charge of manufacturing 
of the Chrysler Corp. And now 
look at him—president of the 
corporation itself, all in nine} 
years! And let’s not forget the | 
Chrysler Corp. itself. 

In this 10-year span it iat 
climbed from a one-unit company, 
the Chrysler car itself, into a hold- | 


tive vice-president 





ing company which includes two | 
newcomers, De Soto and Plym- | 
outh, and the veteran Dodge, | 
acquired in a merger which in- | 
volved millions. 
Eddins Progress 

Dan Eddins is another who has 
come from comparative obscurity 
in the same length of time. A 


Oldsmobile and became its general 
sales manager; then he was step- | 


| ped up to the presidency, following | 


which he went along with B-O-P 
until that organization was dis- 
solved, following which he joined 
an executive and 
finishing up as president of Ply- 
mouth. 


Harry Klingler is another who | 
Cutting in as an 


He succeed- 


up to the fourteenth floor of the 
Motors building. The 


| years but 


Il’ Brass Hats 


6) 

ler as president of Pontiac and 
that the choice was a wise one 
is shown by Pontiac’s 1935 re- 
cord. 

Following the elimination of 
B-O-P there came into the presi- 
dential picture two young men 
who have copper-riveted their 
jobs. Harlow Curtice gave up the 
presidency of AC Spark Plug to 
become president of Buick, while 
Frank Kimmerling succeeded him 
as head of AC. 

Another new president comes up 
in the 10 years is Earl McCarty 
who started several rungs from 
the top of the ladder. Now he is 
president of Nash, while the vice- 
president in charge of sales is C. 
Hascall Bliss, whose first Nash 
connection was that of assistant 
sales director. 

M. E. Coyle is another who came 
to the front following the demise 
of B-O-P. After 23 years in Chev- 


| rolet service he became its pres- 


ident, succeeding W. S, Knudsen. 

In 1929 Bill Holler was head of 
sales for Chevrolet in the Buffalo 
sector and at the same time John 
C, Chick succeeded M. D. Douglas 
as assistant sales manager of 
Chevrolet. Bill kept aclimbing, be- 
came an assistant sales manager 
and then vice-president and gen- 
eral sales manager, a_ position 
which he now holds credit to 
himself and the company, while 
Chick graduated to the job of 
general sales manager of Cadillac. 
Another of the old Chevrolet 
group of gogetters who has made 
good in a big way is another 
assistant sales manager of Chev- 
rolet, Dave Ralston, who now is 
general sales manager of Oldsmo- 
bile, whose ’35 record is one of 
great accomplishment. 

Another Example 


Bill Hufstader, out at Buick, i 
another example of a young man 
who has gone places. Bill got 
his start with Buick as manager 
of the used car department, which 
turned out to be a springboard 
which has tossed him to the top. 

Roy Faulkner is a veteran but it 
has only been within the past 10 
years that he got his just dues. 
He enjoys the unique experience 
of having twice been president of 
Auburn. He’s got that job now, 
but in between he has been a 
big Studebaker executive and also 
president of the Pierce-Arrow 
Sales Co. And Arthur J. Chanter, 
now president of the Pierce-Arrow 
company has attained that emin- 
ence after having started as as- 
sistant to the president of Stude- 
baker, put in at Pierce-Arrow 


| after Studebaker took it over. 


M. M. Gilman has climbed fast, 
too. He came to Detroit a couple 
of years ago from Packard’s New 
| York branch where he had been 
| Lee Eastman’s ace sales manager. 
At the factory he first was sales 
manager but now he is general 
manager of a company that seems 


| to be coming into its own. 


Fay Heads De Soto 
Byron Foy has been president 
of De Soto for three years now. 
He, too, is a former car salesman 
like Dan Eddins whose work 
brought him recognition which 


| has seated him in the halls of the 


mighty. Harry Moock, general 
sales manager of Plymouth gained 
| his seat in the front row within 
| the past decade. 

Russ Valpey has been with the 
Graham brothers for the past 17 
it was only recently 
that he was elevated to the job of 
vice-president in charge of sales. 
He had been sales manager in his 
earlier years but now he is up 


| among the brass hats. 


I shouldn’t overlook the climb 
of the president of the Olds Motor 
Works. Practically every one I 
have talked about so far have 
come out of the sales end of the 
business, but Charles L. McCuen 
is an engineer, given the job of 

(Continued on Page 18, Col. 1) 





Early Days Were Marked By Many Ups and Downs 
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Zest to Publisher’s Lite 


(Cc ontinued from 1 Page 7) : 
time been building a staff of cir- | % 


once during that time and left | 
only when a more lucrative oppor- 
tunity presented itself. Up to the 


day of his untimely death he was | 


intensely interested in the prog- 


ress of ADN, had the tender feel- | 
ings of an old nurse towards our | 


upbringing of the youngster and 


would today be the one most | 


proud of its success. 


Somewhat Late 


Finally came the 24th of Aug- 
ust, 1925, and the incoming De- 
troiter delivered somewhat late, if 
I remember, the first bundle of 
ADN'’s. Harry Kline, then of Con- 
tinental Motors, loaned us _ his 
little British Austin car, which 
had arrived only the day before, 
to deliver the precious copies to 
our prospective customers in the 
Detroit area. The first issue (see 
cut) was not all we had hoped 
for, as it was rather’ poorly 
printed and on ordinary news- 
paper stock, but we have treas- 
ured ‘our frayed copies with the 
care given to a rare tapestry. It 
contained the advertising of Chev- 
rolet, Apperson, U. S. Light & 
Heat, Ackerman-Blaesser-Fezzey, 
Ine., Chrysler, Juhasz Carburetor 
Corp., American Society of Steel 
Treating, Bendix Brake Co., 
Hewitt Rubber Co., Capper’s 
Farmer, Rotary Lift Co, New 
York Sun and Detroit Carrier 
and Mfg. Co., who were thus the 
first to see the possibilities for 
quick, visible sales messages to 
the industry which this new me- 
dium presented, The Chevrolet 
advertisement measuring 100 lines 
on three columns, ran with new 
copy every issue, five days a week 
for four continuous years and 
thus established what we believe 


to be the all-time continuity rec- | 


ord for trade paper copy. Our | 
good friend, Mattingly of Camp- 
bell-Ewald agency, who wrote the 
copy, still points to his gray hairs 
as his contribution to our world’s 
record. 


Covering the Auto Front 


“If you want to make time fly, 
sign a note or publish a news- 
paper,” my father used to say, 
and so it was that almost before 
we knew it we were confronted 
with the New York show and 
what to do about it. The answer 
came quickly and with the gen- 
eral exodus of sales and factory | 
men from Detroit went the De-| 
troit staff of ADN and so from| 
that day to this have the editorial | 
and business heads been trans- 
ported to the shows, the conven- | 
tions and the meetings from coast | 
to coast which offer the possibili- 
ties of news which is grist for our | 
mill. 


Into the picture in these early 
days had come Harry Tarantous, 
a dynamic graduate of the Hearst 
School of Journalism, who had 
risen from the test cars at Pack- 
ard to become a technical writer 
of note, operating his own syn- 
dicate on automotive subjects 
which were published as features 
in many prominent newspapers 
of that day. He served first as 
advertising manager and later as 
business manager, which post he 
filled admirably until ADN was 
moved to New York. 


Alexander Johnston, best known 
perhaps as the editor of Motor 
and an authority on the history of 
the prize ring (everyone who 
loves a prizefight should read his 
“Ten and Out”), was selected as 
editor and his keen judgment | 
gave weight to his daily editorials | 
in ADN, which were widely read | 
in the trade. He, too, remained | 
in New York, when we moved) 
ADN out in 1932, but his contri- | 
bution to the growth and prestige 
of this publication has never been | 
minimized by those of us who} 
were associated with him during | 
these long, trying years. 

C. H. Wilson of the Macfadden 
executive staff had in the mean- | 








/ume of 


| however, were, through force of 


|tinuing with it when we moved 


| culation men who were covering 
| the dealers in every city and town 
extolling the virtues of the un- | 
known paper and convincing a| 
recalcitrant field with the value 
of a paper for which he asked 


9 


What a Difference a —e Makes! ! 


many times what the trade had | & 
been accustomed to pay (if they I 


paid) for a trade paper. The 
price was then $12 a year, with 
no premium or other inducements 
offered and it is to Wilson that 
we are indebted for the policy of 
“no free list,” which was and still | 
is unique in the motor trade paper 
field. 
However, even with a high sub- | 
scription rate and a growing vol- | 
advertising acceptance, 
the cost of publishing five days 
a week, of maintaining a large 
staff of local correspondents and | 
of plowing a new field made it | 
next to impossible to bring ADN 
through a year “in the black.” | 
Fortunately ADN had a friend at 
court through all the trying and 
discouraging years, one who was 
a Rock of Gibraltar against whom 
the waves of adversity and trial 
could break without his once 


ate A 


losing sight of the ultimate goal. | » 


“O. T.” Stood Fast 


That man was O. J. Elder, exec- | J 


utive head of all the Macfadden 
properties. Times without num- | 
ber he came to its rescue and 
when with the complete collapse | 
of 1929 it appeared to all of us 
who knew the facts that ADN 
was doomed for the scrap heap, | 
to which many a worthy publica- 
tion was consigned during those 
hectic days, it was “O. J.” who} 
shouldered the entire responsi- | 
bility of continuing ADN, against 
the judgment of practically all of 
his associates. 

Not 
uted to the building of ADN while 
it was published in New York, 


circumstances, cut off from con- 


it to Detroit. Barbara B. Crighton, 
who had nursed the infant paper 
with a mother’s care through the 
teething days and become its God- 
mother in later years, could not 
bear to part with her adopted 
charge and came to Detroit with 
the full responsibilities of Treas- 
urer and Business Manager. Wil- 
liam C. Callahan, who had helped 
to put the infant issues “to bed,” 
forsook his native haunts along 
the Great White Way to carry on 
as Managing Editor, and his edi- 
torial comments have come to be 
looked upon with respect and as a 
voice of authority in the great 
industry which ADWN strives to 
serve. 

Following Walter Boynton as 
Detroit editor, Fred Kingsbury | 
was secured from his post as 
auto. editor of the Cleveland Plain | 
Dealer. Fred was well known | 
among the manufacturers in De-| 
troit, had a host of friends and | 
bore the doubtful distinction of 
having been born on the same} 
day in the same month of the 
same year as the present writer. 
He, too, contributed something to 
the institution we refer to as| 
ADN and his footprints are still 
discernible in the sands of our 
progress. 

“C. G.” Becomes “Chris” 

It was not, however, until the 
beaming countenance of Chris 
Sinsabaugh appeared hat-in-hand 
to assume the role of Detroit 
columnist that ADN first begun to 
attain its majority. Chris could 
make up a “Who’s Who of the 
Automotive Industry” simply by 
listing the names of the men 
whom he calls by their first 
names and who refer to him lov- 
ingly as “Chris.” To him, even in 
1930, the automobile was still a 
“new contraption” because he had 
been in at the birth of the bicycle, 
which, after all, he still claims to 





all of those who contrib- | — 


This Hudson brought 
be the daddy of all the motor 
propelled vehicles. At various 
times he had held the responsible 
position of editor of “Motor Age,” 
“Motor,” “Motor Life,” “American 
Motorist,” covering a service of 
30 years always under the nom 
de plume of “C. G. Sinsabaugh”; 
however, because it was only 
after he had finally found his 
true love that he chose to unbend 
his dignity and allow her to call 
him by the name by which he 
now is known to all his friends 
and he had no enemies in the 
world. If one could be certain 
(and it is a 50-50 bet), that he will 
not read this far into any eulogy 
of mine, I might add fitting words 
to epitomize his daily contribu- 
tion to the welfare of ADN, but 
suffice it to say that no living 
soul holds dearer to his heart the 
publication which he edits, or 
defends with more eternal vigil- 
ance, the service which it renders, 
than its editor. Chris belongs to 
that stalwart group of pioneers of 
whom it has been said: “Nor rain, 
nor snow, nor dark of night shall 
stay these swift couriers from the 
completion of their appointed 
rounds.” 
Smiling Bill Enters 

Another old-timer who gradu- 
ated from the Chilton publications 
and volunteered for front-line 
duty when the first call to arms 
proposed the new publication, was 
Willard C. (Bill to you) Cotton, 
who has represented ADN as 
manager of the Chicago office 
since Vol. I, No. 1, became a 
reality. To Bill goes the credit 
for holding in line through all the 
vicissitudes of a decade the ad- 
vertisers west of Ohio who have 
come to look upon ADN as the 
efficient and economical medium 
through which to reach with their 
ever-changing messages the men 


$1,650 in 1925, the Hudson Special Sedan today costs $840. 





Pi cevnles Master Raden 
Sets New Economy Record 


o— ee 


Detroit Aug. 23.—Twenty-one 
and three-fourths miles to a gal- 
lon of gasoline, and 3000 miles on 
3-34, quarts of oil, it is reported 
from California were the records 
registered by a stock Chevrolet 
Master de luxe sedan in a certi- 
fied 3000-mile non-stop ecenomy 
run staged in that state. 

The car was sealed by the Los 
Angeles deputy state sealer of 
weights and measures. This seal- 
ing operation included the crank- 
case and the ignition. 

The route taken in putting the 
mileage on the car included a 
jaunt into Sequoia National Park, 
elevation 8000 feet. At the oppo- 
site extreme was Death Valley 
where the car passed through 
heat of 110 degrees. Having in 
mind the fact that no fair test 
of a car’s routine economy could 
be achieved without speed runs, 
the driver cruised the floor of 
famous Muroc Dry Lake at a 
pace nearly 80 miles per hour. 

The Chevrolet came through the 
hard test with no mechanical 
difficulties whatsoever, it is said, 
registering an average economy 
preformance of 21.75 miles to the 
gallon. When the crankcase was 
officially broken, only three and 
three-quarters quarts of oil were 
required to replenish the supply. 


Designer of Blue Bird 
Accompanies Campbell 
Detroit, Aug. 23.-- Accompany- 


who fabricate and sell motor cars | ing Sir Malcolm Campbell when 


and trucks to the world. Bill has 
gained poise along with avoir- 


dupois, and although his hair may | 


have thinned, his smile still gets 


(Continued on Page 26, Col. 1) 


he arrives in New York, Aug. 27, 
will be Reid Railton, designer of 
the Bluebird, Campbell’s racer, 
and manufacturer of special sport 
bodies which he mounts on Hud- 


son and Terraplane chassis in 


England. 

Railton, who is rapidly becom- 
ing famous throughout the world 
for his racing car design, is also 
the designer of the Napier-Railton 
with which John Cobb recently 
set a number of international 
speed records at the Bonneville 
Salt Flats in Utah. Sir Malcolm 
will use a straightaway section of 
the same Utah course in an at- 
tempt to establish a mark of 300 
miles-per-hour for the one mile 
distance. 

Sir Malcolm will make his rec- 
ord attempt early in September. 
It is also reported that he will 
drive a Hudson stock car in an 
endeavor to break some of the 
records in the closed car division. 


Va. Pianta Delays 
Hupp Ouster Move 


Richmond, Va., Aug. 23 (UTPS). 

Efforts on the part of certain 
stockholders to oust members of 
the present board of directors of 
the Hupp Motor Car Corp. of 
Detroit met with a setback when 
| Chancery Court Judge William 
Moncure here postponed decision 
on the issue of jurisdiction until 
Sept. 16. In the meanwhile, Hupp 
stockholders will hold their an- 
nual meeting in Richmond, hav- 
ing been called to gather here on 
September 10, at which time di- 
rectors are scheduled to be 
elected. 





Judge Moncure took the ques- 
tion under advisement Thursday 
night after hearing two days’ ar- 
gument on legal points. 
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One sacred pledge we make our friends here and 
now. This publication, God willing and so long as it 
is in our charge, will never champion the cause of 
any individual or any corporation which is not for 
the best interests of the automotive industry as a 
whole. Nor will its columns be used to spread gossip 
or inflame prejudice. It will confine itself to the 
upbuilding of the industry it is pledged to serve, 
wholly through the of NEWS which 
is timely, authentic and of value. 
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10 TH. YEAR 





SATURDAY, AUGUST 24, 1935 


Is It News? 


1. years have rolled by since the first edition of Auto- 
motive Daily News spun off the press, the first strand 
in a fabric designed to blanket the News of the Industry. 
In that short space of time many things have occurred. 
We have witnessed a world gone mad with optimism and 
frantic with despair. There were those first stirring days 
of disillusionment in 1929 when headlines cried fear and 
editors searched the tossing business billows ahead for 
warning signals of further woes to come. Then came that 
vast black void of depression, days, months, years, with 
Sagging sails and no steerageway, the business ship of 
the world stood becalmed in an ominous sluggish vacuum 
and editors snatched at the tiniest gleam of light that 
iight guide the way to new hope and better times. 


It is in times like these that strict adherence to a well | 
laid plan is more likely to prove availing than rapid jump- 
ing from one expedient to another. The plan and purpose 
of Automotive Daily News from the beginning was, and 
still is, to “give light and the people will find their way.” 
News of what is happening, where it is happening and | 
when it is happening, disseminated while it is still news, is | 
our motto. We have an almost fanatical faith in the abil- | 
ity of our readers to find their own way if we shed an un- | 
biased and accurate white light on the obstacles which be- 
set their path and a clear ray of light on hope where hope 
exists. We do not try to tell our readers HOW; we 
rather try, through our news columns, to draw a pattern 
of what is going on and trust to them to fit themselves 
in to their best advantage. 


It is with this thought in mind that ADN does not print 
rumors, or gossip, nor does it lend itself to the cause of 
any group, clique, individual or corporation. Others will 
beat us with rumors, they will always follow us with News. 
We never have printed, and never will print, information 
given to us in confidence, when the publication of such in- 
formation would injure our informant and help no one else 
materially. On the other hand, we will never accept as a 
confidence, information, which if published, would be of 
the greatest benefit to the entire industry. To do this 
would be to violate the confidence our readers impose 
in us. 

In spite of the buffeting and the backing and filling of 
the last decade, this fundamental plan has been adhered 
to religiously. It is most gratifying to us, then, on our 
10th Birthday, to find that this adherence to these policies 
has endeared ADN to factories, dealers, parts and acces- 
sory men and others, as attested in their letters and tele- 
grams of congratulation which appear elsewhere in this 
issue. These testimonials are both a revelation and an in- 
spiration to us, and at the close of the next decade we 
hope to have merited to a greater degree the nice things 
said about us to date. Our policy in judging stories will | 
still be: First: Is it News? Second: Is it true? Third: Is| 
it important? Fourth: Does it tell the whole story? | 
Fifth: Is it unbiased? Tested on these scales, it comes) 
to you. 
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“ng word in 
edgewise” 


By the Publisher 


Ten years is not such 
a long time in man’s 
allotted three score 
and ten, but it is long 
enough to make or mar a reputa- 
tion. Probably that is why, as we 
look over the final proofs of this 
10th anniversary issue and read 
the many letters from those who 
have been kind enough to com- 
pliment us on our birthday, we get 
to wondering if, after all, it is not 
these same leaders among the 
manufacturers, the dealers and 
the others who should be standing 
with us today in the receiving 
line. 


CAN WE 
TAKE 
IT? 


* * * 


IT IS YOU, our friends, who 
encouraged us from the start with 
an expression of confidence which 
was laid-on-the-line in the form 
of cash subscriptions and adver- 
tising contracts who should re- 
ceive the plaudits of the industry. 
Men must have vision to buy with 
their hard-earned dollars some- 
thing that has yet to prove its 
merit. Men must have imagina- 
tion to see out past the imme- 
diate prospective to the horizon 
of possible accomplishments, Men 
must have plain “guts” to accept 
the promises of other men and 
extend to them unstintingly their 


confidence. 


* * * 


AND YET IT seems to be these 
men who accomplish the big 
things in life. The penny-pincher, 
the cynic and the pessimist never 
seem to get very far and if they 
do, no one envies them their 
misered gains. There seems to 
be no place in the modern scheme 
of things for the old-time Scrooge 
and he is being relegated to the 
haunts of the dodo-bird with each 
passing year. We doubt if there 
is one of this type among the} 
friends of ADN. 


* * 


BUT SO-BE-IT. We have talked 
a lot about what ADN has done 
in the past decade to win its 
spurs. Perhaps it would be fit- 
ting to make some promises for 
the future. So many nice com- 
pliments have come to us in the 
way of letters and telegrams that 
maybe now we will have to prove 
that we CAN take it! Were we 
to accept all of this praise at its 
face value we might conclude that 
we had reached the goal we set 
for ourselves back in 1925. Per- 
haps we like best the comment of 
a friend who says, “you’ve done a 
swell job up to date, but you can 
really do so much better that I 
think you have only made a good 
start!” 


ok 


* * 


SO WE INTEND to go right 
on plowing back into ADN for 
its improvement the increasing 
revenues which you give it. News 
is the most expensive space-filler 
a publication has to buy. Stories 
and articles can be expanded by 
any writer into columns of type, 
but the news item which occu- 
pies a stick-full of space may have 
resulted from the half-day’s hard 
work of a good reporter. Yet 
ADN never will be satisfied until 
we have multiplied our present 
excellent staff of local correspond- 
ents many times. We hope to 
some day afford not one but sev- 
eral men who comb the dealer 
outlets of this country and abroad 
to bring us the problems and the 
successes of the men who occupy 
the front-line trenches. 


We plan soon to meet the grow- 
ing requirements of larger edi- 
tions and more pages by printing 
on rotary presses, which will place 
ADN in the hands of most read- 
ers on Saturday morning. We 
have many schemes and plans, 
some good, some undoubtedly bad, 
to improve our service to our 
readers and, believe it or not, I 
do not honestly think there is a 
man or woman connected with 
ADN who can be spoiled by the 
flattery and you will be the final 
judge as to whether or not WE 
CAN TAKE IT!—G. M. §S. 


* 
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In This Corner 


The views expressed in this column are those of our readers 


and do not necessarily coincide with those of the editors. 


Readers 


are invited to use this space for voicing their opinions or ideas. 
Anonymous contributions will not be accepted but confidence will 


be observed upon request. 





Favors Plan 


I am thoroughly in favor of 


your plan to discourage fast driv- | 


ing by emphasizing its 
cost. The mounting toll of acci- 
dent fatalities would seem to 
prove that other appeals for safe 
driving have failed of their pur- 
pose, Perhaps the only way to 
impress some drivers is to hit 


them in the pocketbook. When 
they are made to realize that 
traveling at high speed costs 


them money—they will be likely 
to moderate their pace. 

Years ago it was generally con- 
sidered a distinction to be able 
to- drive fast. Today any boy in 
any new car can drive at a rate 
of speed our present roads were 
never designed to see. Why not 
add to the thought that fast driv- 
ing is expensive the idea that it’s 
no longer smart to speed. 

Once we could convince the 
average driver that it costs him 
real money to travel at 
speeds and that other users of 
the highway are not impressed 


by his driving, I think we would | 
I | 


make some _ real _ progress. 
agree that speed is not the only 
cause of accidents, but it does 
contribute to serious injury when 
accidents occur.—J. H. McDevitt, 
Cincinnati, O. 


1° 
First 

A recent promotion piece which 
you have published has just come to 
my desk. 

The reproduction of a Curtis Pub- 
lishing Co. page is particularly in- 
teresting to us. 

In the upper white on black para- 
graph, the Saturday Evening Post 
is said to be “First magazine to carry 


a motor car advertisement, Olds, 
1902.” 
At the time this advertisement 


first appeared I checked back in the 
old files of Cosmopolitan and found 
that we had antedated the Post con- 
siderably in printing motor car ad- 
vertising. 

A letter to this effect, with illu- 
strations, was printed in the Jan. 6, 
1934 issue of Advertising Age. 

These illustrations showed 
Cosmopolitan carried Haynes-Apper- 


high | 


that | 
' sheet.— 


money | 





son copy in Dec., 1901; Columbia 
(Electric) copy in June, 1901; De- 
Dion-Bouton copy in February, 1901 
and September, 1900; and Mobile 
copy in September, 1900. 

The Post was therefore not the 
first magazine to carry motor car 
copy. I wonder if, in future reprints 
if you would not change that page 
to avoid the mis-statement.—Maleolm 
G. Rollins, promotion manager, Cos- 
mopolitan Magazine, New York City. 


GM Bankers 


How an enterprise undertaken as 
a public duty in times of deepest 
depression by one of the nation’s 
largest corporations has rebounded 
to the benefit of both the public 
ecenomy and of the corporation it- 
self is a tale illustrated by the ex- 
perience of General Motors Corp. 
with the National Bank of Detroit. 

In March, 1933, when the country 


was in the throes of the banking 
crisis and when the banking facili- 
ties of Detroit, the fourth largest 


city, were virtualy prostrated by the 
closing of its two largest banks, 
General Motors joined with the Re- 
construction Finance Corp. in sup- 
plying $25,000,000 as capital for the 
formation of the new National Bank 
of Detroit. 

To day, the capital supplied by 
General Motors has appreciated in 
market value approximately 140 per 
cent. In the meantime, the National 
Bank of Detroit has become one of 
the nation’s largest banking institu- 
tions, has been profitable almost 
from its inception and is on a divi- 
dend basis. 

National Bank of Detroit common 
has sold recently at around $60 a 
share. If General Motors’ holdings 
are still at the Dec. 31, 1934, level, 
this would place a current market 
valuation of $23,328,840 on its in- 
terest in the bank, as compared with 
the cost valuation of $9,720,350 at 
which the investment was carried on 
the corporation’s December balance 
Wall Street Journal. 
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CHEVROLE 


Pioneer of Quality 


in the low-price field 


UTOMOTIVE DAILY NEWS, now 
observing the completion of its first ten 
years’ existence, has performed a real service 
in recording the day-by-day history of the 
motor car industry through an important 
decade in which it has become the leader of 


all industries. 


Chevrolet is proud in the knowledge that it 
has always been a leader within the industry. 
In the years before the founding of “A.D. N.” 
Chevrolet had already established its high 
place among motor car manufacturers. Since 
then, the pages of this publication have 
recorded a continuous and consistent record 
of Chevrolet progress, Chevrolet growth, 
Chevrolet success. 


The record speaks for itself, proclaiming 
Chevrolet’s progressive leadership in bringing 
to the American people high quality cars at 


low cost, in adapting feature after feature 
never before used in the industry, in intro- 
ducing into the low-price field completely 
engineered and equipped motor cars, in 
constantly raising the standard of excellence 
in the low-price field by keeping pace with de- 
velopments in cars of the higher price classes. 


To Automotive Daily News, Chevrolet today 


expresses its congratulations on a successful 
ten years’ record, and extends best wishes that 
in its second ten years, and the decades to 
follow, it may prosper and serve the industry 


it has aided and supported so well. 


To the automotive industry, and to the 
whole public, Chevrolet pledges its continued 
adherence to those progressive policies and 
principles that have guided it in the past 
and won for it wholehearted acceptance 


and approval throughout the world. 


' CHEVROLET MOTOR COMPANY, DETROIT, MICHIGAN 


CHEVROLET'S 






Record of Progress 


THROUGH CONSTANT 
IMPROVEMENT 


SELF-STARTER 
* 













BATTERY LIGHTING 


STANDARD GEAR-SHIFTING 
ENCLOSED FISHER BODIES 
FULL-LENGTH CHASSIS FRAME 
VALVE-IN-HEAD ENGINE 


SEMI-ELLIPTIC SPRINGS 
* 






GASOLINE TANK AT REAR 
OF FRAME 


BALLOON TIRES 


° 
DUCO FINISH IN A VARIETY 
OF COLORS 
* 


FISHER VV WINDSHIELD 
= 









THREE-POINT 
MOTOR SUSPENSION 


AC AIR CLEANER 
s 








AC OIL FILTER 
e 
LONGER WHEELBASES 
2 
SIX-CYLINDER 
VALVE-IN-HEAD ENGINE 
e 


AC FUEL PUMP WITH FILTER 
. 
DEPRESSIBLE BEAM HEADLAMPS 
= 
















ADJUSTABLE FRONT SEATS 
a 


DELCO-LOVEJOY 
HYDRAULIC SHOCK ABSORBERS 
. 







HARMONIC BALANCER 
ce 





COUNTER-BALANCED 
CRANKSHAFT 


DOWNDRAFT CARBURETOR 
© 








SYNCRO-MESH TRANSMISSION 
2 





STABILIZED 
FRONT-END MOUNTING 
«& 






OCTANE SELECTOR 
7 
THERMOSTATIC HEAT CONTROL 







a 
FISHER NO DRAFT VENTILATION 


NON-GLARE WINDSHIELD 
- 





YK FRAME 
2 





KNEE-ACTION 


SHOCK-PROOF STEERING 
2 





BUILT-IN DOUBLE-ACTING 
SHOCK ABSORBERS 


BLUE-FLAME CYLINDER HEAD 
°° 







CUSHION-BALANCED 
ENGINE MOUNTING 
a 





PROVISION FOR 
RADIO INSTALLATION 
* 








FISHER TURRET-TOP 
SOLID STEEL ROOF 
* 





WINDSTREAM V WINDSHIELD 
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A Deeade of Service Wins Presidents’ Praise 
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Distinct Service 

Allow me to congratulate 
Automotive Daily News on its 
10th Birthday Anniversary. 
From its inception Automotive 
Daily News has made for itself 
a worthwhile place in the auto- 
mobile industry by rendering a 
distinct service to those engaged 
in the manufacture and sale of 
motor cars.— Alvan Macauley, 
president Packard Motor Car 
Co., Detroit., and the Automo- 
bile Manufacturers Assn. 





Valuable Factor 


I congratulate Automotive 
Daily News on its 10th Anni- 
versary. Its progressive and 
constructive attitude toward 
things automotive, especially 
under the present staff, makes 
it a valuable factor in the in- 
dustry.— William S. Knudsen, 
executive vice-president Gen- 
eral Motors Corp., Detroit, Mich. 





Prosperity 

It is a pleasure to know that 
Automotive Daily News will 
celebrate its 10th Birthday on 
Aug. 24, and I would like to 
take this means of extending 
my congratulations to you and 
my best wishes for the contin- 
ued success of the Automotive 
Daily News. 

Long life and prosperity to 
you. — Walter P. Chrysler, 
chairman of the board, Chrys- 
ler Corp. 


First Decade Hardest 


Heartiest congratulations on 
rounding out your first 10 
years! It is my understanding 
that the first years are beset 
with pitfalls and disaster for 
any periodical. You have sur- 
vived this trying period and 
have grown husky and won for 
your publication a most impor- 
tant place in the automotive 
field. 

All Studebaker men have a 
warm spot for ADN because of 
their Victory Number and join 
me in wishing you increasing 
success.— Paul G. Hoffman, 
president The Studebaker Corp., 
South Bend, Ind. 





Definite Need 
CONGRATULATIONS TO THE 
AUTOMOTIVE DAILY NEWS 
ON ITS TENTH 
ANNIVERSARY 

I HAVE BEEN A CONSISTENT 
READER AND FEEL THAT 
YOUR PUBLICATION SERVES 
A VERY DEFINITE NEED 

IN THE AUTOMOTIVE 
TRADE. 

D. S. EDDINS 

PRESIDENT 

PLYMOUTH MOTOR CORP. 
DETROIT, MICH. 


J. B. Graham 





H, J. Klingler 
President President 
Pontiac Motor Co. Graham-Paige 








Vincent Bendix 
President 
Bendix Aviation 


President 


Constructive 


Please accept, on behalf of 
the Chevrolet Motor Co., our 
congratulations upon the occa- 
sion of your 10th Anniversary. 
This has been a very important 
period in this industry, of 
which your paper has become 
a definite and constructive part. 

Four years of prosperity and 
high volume in all automotive 
lines were followed by an equal 
number of years of low output, 
all of which brought many prob- 
lems to each of us. The grati- 
fying upward trend of the past 
two years should enable us to 
look forward with increased con- 
fidence. 

We appreciate the friendly 
co-operative spirit evidenced by 
your entire staff and wish you 
continued success and prosper- 
ity. —M. E. Coyle, pres. and gen. 
mgr. Chevrolet Motor Co., De- 
troit. 


Widely Quoted 


Automotive Daily News is in- 
deed to be congratulated on the 
celebration of its 10th Birthday. 
day. 

This publication has certainly 
earned for itself a definite place 
in the automotive industry, and 
I find in my various contacts it 
to be one of the most widely 
read and quoted automotive 
publications among dealers and 
manufacturers alike. 

Trusting that you may cele- 
brate many more successful 
birthdays.— Roy H. Faulkner, 
president Auburn Automobile 
Co., Auburn, Ind. 








Happy 

Oldsmobile is happy to extend 
congratulations to Automotive 
Daily News on the 10th Anni- 
versary of the paper. 

In 10 years Automotive Daily 
News has become an important 
publication in the automotive 
industry. It has treated fairly 
the manufacturer and the 
dealer. 

It has kept the trade in- 
formed concerning major activ- 
ities in the factory and in the 
field, and yet always has been 
willing to co-operate toward the 
end of furthering the interests 
of those vitally concerned in 


es 


Byron C. Foy 
President 


H. H. Curtice 
President 


Buick Motor Co. 








P. W. Litchfield 


Goodyear Rubber 





De Soto Motor Corp. 


J. D. Tew 


President 


H. S. Firestone sr. 
President 
Firestone Rubber 


the manufacture and sale of 
automobiles. 

The growth of Automotive 
Daily News has been steady and 
the respect in which it is held 
has constantly increased. 

Oldsmobile, therefore, con- 
gratulates you and wishes you 
many more decades of success 
and prosperity—C. L. McCuen, 
pres. and gen. mgr. Olds Motor 
Works, Lansing, Mich. 





Real Value 


Ten years do pass very 
quickly and it hardly seems 
possible that it was ten years 
ago that Automotive Daily News 
first made its appearance. 

You and your entire organ- 
ization are to be congratulated 
upon what you have accom- 
plished. You have made Auto- 
motive Daily News a most im- 
portant factor in our industry. 

We have found your publica- 
tion of real value in carrying to 
the dealers of the country, sales 
messages and news items of our 
company. We appreciate the 
co-operation you have given us 
and hope that you will be just 
as successful in your forward 
march of progress during the 
next ten years as you have been 
during your first 10 years.—E. 
H. McCarty, president, Nash 
Motors Co., Kenosha, Wis. 





Efficiency 

Automotive Daily News de- 
serves the congratulations of 
the industry and of the Chrysler 
Corp., on the 10-year period 
during which the paper has 
been published, as well as for 
the journalistic efficiency with 
which it has served the various 
interests that make up the au- 
tomobile and motor truck busi- 
ness. 

I wish you a continuance of 
your success, and the material 
gains that your efforts, in my 
opinion deserve—K. T. Keller, 
president, Chrysler Corp. 





Outstanding 
CONGRATULATIONS TO YOU 
WHO HAVE MADE AUTOMO. 
TIVE DAILY NEWS STOP 
YOUR SUCCESS IS INDEED 
AN OUTSTANDING ONE IN 


A, J. Chanter 
President 
Pierce-Arrow 


Nicholas Dreystadt 
President 


Cadillac Motor Co. 





B. F. Goodrich 






Cc. S. Davis 


F. S. Kimmerling President 


President 
AC Spark Plug Co. Borg-Warner Corp. 


AUTOMOTIVE TRADE NEWS 
AND YOU HAVE MY SINCERE 
WISHES FOR ITS CON- 
TINUED SUCCESS. 

VINCENT BENDIX, 
PRESIDENT, 

BENDIX AVIATION CORP., 
SOUTH BEND, IND. 


More Useful 


EACH SUCCEEDING YEAR 
SEEMS TO FIND AUTOMO- 
TIVE DAILY NEWS MORE 
USEFUL TO THE INDUSTRY 
IT SERVES STOP ALONG 
WITH CONGRATULATIONS 
ON THE TENTH ANNIVER- 
SARY YOU HAVE MY BEST 
WISHES FOR CONTINUED 
SUCCESS. 

P. W. LITCHFIELD, 
PRESIDENT, 

GOODYEAR TIRE & RUBBER, 
AKRON, O. 


Great Factor 


AUTOMOTIVE DAILY NEWS 
HAS BEEN A GREAT FACTOR 
IN PROMOTING THE IN- 
TERESTS OF THE 
AUTOMOBILE INDUSTRY 
AND I CONGRATULATE YOU 
ON GOING TO PRESS ON 
YOUR TENTH ANNIVERSARY, 
HARVEY S. FIRESTONE, 
PRESIDENT, 

FIRESTONE TIRE & RUBBER, 
AKRON, O. 


Able Spokesman 


The progress of the automo- 
tive industry through the recent 
difficult economic era has been 
one of business’ most powerful 
factors of recovery. We con- 
gratulate Automotive Daily 
News, an able spokesman for 
the industry, on its 10th An- 
niversary.—J. D. Tew, presi- 
dent, B. F. Goodrich Tire & 
Rubber Co., Akron, O. 





Splendid Service 

MY HEARTIEST 
CONGRATULATIONS ON 
YOUR TENTH ANNIVERSARY 
YOU HAVE GIVEN TEN 
YEARS OF SPLENDID 
SERVICE TO THE 
AUTOMOTIVE INDUSTRY 
EACH YEAR IN GREATER 
MEASURE STOP LONG MAY 


B. A. Gramm 


President 


T. R. Lippard 


President 


Stewart Truck Co. Gramm Motor Truck 








YOU FLOURISH. 
CHARLES §S. DAVIS 
PRESIDENT 
BORG-WARNER CORP. 
CHICAGO. 


Part of the Business 


Reading Automotive Daily 
News is part of the business. 
One can’t do his job justice 
without keeping informed. 

Our sincere compliments to 
the publishers for their 10-year 
service to the industry—and to 
the editors for the interesting 
manner in which this service 
has been performed.—J. B. Gra- 
ham, president, Graham-Paige 
Corp., Detroit. 


Kept Pace 

AUTOMOTIVE DAILY NEWS 
IS TO BE CONGRATULATED 
ON HAVING KEPT PACE 
WITH THE INDUSTRY IT 
HAS SERVED DURING THE 
TEN YEARS OF ITS LIFE 
STOP IT MUST BE A SOURCE 
OF SATISFACTION TO YOU 
THAT UNDER YOUR OWN. 
ERSHIP IT HAS SHOWN 
SUCH STEADY PROGRESS IN 
HANDLING THE NEWS AND 
VIEWS OF THE MOTOR CAR 
INDUSTRY. 

H. J. KLINGLER, 
PRESIDENT AND GENERAL 
MANAGER, 

PONTIAC MOTOR CAR CO., 
PONTIAC, MICH. 


Enviable 
CONGRATULATIONS ON THE 
TENTH ANNIVERSARY OF 
THE AUTOMOTIVE DAILY 
NEWS STOP DURING THE 
LAST TEN YEARS IT HAS 
WON AN ENVIABLE PLACE 
IN THE AUTOMOBILE TRADE 
JOURNAL FIELD STOP BEST 
WISHES FOR A CONTINUED 
SUCCESS. 

BYRON C. FOY, 

PRESIDENT 

DE-SOTO MOTOR CORP., 
DETROIT. 





Unique 


During the last 10 years the 
Automotive Daily News has 
earned a unique position by its 
quick and accurate presentation 
of the news and data of the 
industry. Particularly has this 
been true during the last two 
years when both the editorial 
and mechanical departments of 
your paper have been located in 
Detroit. 

Your publication schedule 
during this two-year period—a 
major Saturday paper with a 
mid-week statistical and flash- 
news issue—appeals to me as a 
most logical and satisfactory 
arrangement. 

I am confident that in the 


(Continued on Page 35, Col. 1) 





M. L. Pulcher 
President 


Federal Motor Truck 


D. R. Wilson 
Receiver 


Willys-Overland 
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- DODGE~PIYMOUTH DEALERS 


EVERY WHERE 


“REPEAT BUSINESS 15 
- WITH DODGE 


r nN 
of thousands of Dodge and Plymouth cars 4 


ve. right at out eo 
ae al r knows, repeat business iS 
siaicpesie to us with very 


year "round 





“PROSPECTS ARE ALREADY 


Harry Hintz Co., 


Says Harry Hiniz, “Almost every ProsPp 


1 


ONSIDER the profit possibilities of this 
triple franchise in your territory. 
Dodge cars — Plymouth cars— Dodge 
trucks — three great lines in one which 
meet the: requirements of more than 9 


‘DODGE PLYMOUTH CARS - DODGE TRUCKS - 


A TREMENDOUS FACTOR 


AND PLYMOUTH” 


ke & Hawley, Batavia, New 


; -ed 
Says Charles C. Hawley, Yor _ “with the many hundreds 


d Dodge trucks in operation, 


s repe 
tremendou aaa 
| st ‘velvet’ because it comes 


little effort and expense. 


Seasons. Th "tl 
; e sin, 
Sales an wonderful 


d brin Ss Dodge truck : worry 


SOLD ON DODGE 
AND PLYMOUTH DEPENDABILITY” 


Inc., Elgin, Illinois. 
ect we approach 1s 


13 


AGHEE.. 






at business. As 





out of every 10 car and truck buyers! ” 
For complete facts write to A. vanDer- 

Zee, General Sales Manager, Dodge Divi- 

sion, Chrysler Motors, Detroit, Michigan. 


THE TRIPLE PROFIT 
FRANCHISE 








14 


W. C. Cowling 
Sales Manager 
Ford Motor Co. 


D. E. Ralston 
Sales Manager 
Olds Motor Works 


Kept Pace 

It is indeed a pleasure to pay 
our respects to you on this 10th 
Anniversary of the Automotive 
Daily News. 

The enterprise which you 
have shown throughout these 
years has been a keen reflec- 
tion of the tremendous growth 
of the automotive industry as 
a whole. You have at all times 
tried to feel the pulse of the 
industry, have been alive to its 
opportunities, and in keeping 
pace with this growth you have 
been a most beneficial adjunct 
to it. 

My congratulations to you 
upon this Anniversary, with the 
hope that it is but a starter for 
greater things yet to come.— 
W. C. Cowling, manager of 
sales, Ford Motor Co., Dear- 
born, Mich. 


Keen Interest 


Please accept my hearty con- 
gratulations on the 10th Anni- 
versary of Automotive Daily 
News. 

Your publication has taken 
a very keen interest in the af- 
fairs of the automobile dealers. 
It is doing much to serve their 
interests and to keep them 
informed of developments in the 
industry. 

You have the best wishes of 
everyone in our organization, 
on your 10th Anniversary. 

Congratulations! — Wm. E. 
Holler, vice-president and gen- 
eral sales mgr., Chevrolet Mo- 
tor Co., Detroit, Mich. 


New Era 

You have my heartiest con- 
gratulations on completing 10 
years of real service to the au- 
tomotive industry. 

I have found Automotive 
Daily News both interesting and 
informative. It has ably served 
the purpose for which it was 
founded and under your own 
able direction has shown con- 
siderable improvement. 

You have my best wishes for 
continued large 
share in the new era of pros- 
perity now being enjoyed by our 
industry.—J. E. Fields, presi- 
dent, Chrysler Sales Division, 
Chrysler Corp. 


success and a 


Readable 


CONGRATULATIONS ON 
TENTH ANNIVERSARY AND 
FOR THE READABLE PAPER 
YOU PUBLISH GOOD 
WISHES FOR FUTURE 
SUCCESS. 

A. W. L. GILPIN 

GENERAL SALES MANAGER 
PONTIAC MOTOR CO. 
PONTIAC, MICH. 


W. B. Hurlburt 


W. PF. Hufstader 
7 Genl. Sales Mgr 


Sales Manager 


Chrysler Sales Corp. 
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a 
A. W. L. Gilpin 
Sales Manager 
Pontiac Motor Co. 


J. E. Fields 


President 


Nash Extends 


NASH MOTORS EXTENDS ITS 
BEST WISHES AND CON- 
GRATULATIONS ON YOUR 
TENTH BIRTHDAY STOP 
YOUR TEN YEARS OF GOOD 
NEWS PUBLISHING HAVE 
WON YOU A BIG FOLLOW- 
ING AMONG AUTOMOBILE 
DEALERS AND EXECUTIVES 
AND WE ARE CONFIDENT 
YOUR SUCCESS WILL CON- 
TINUE THROUGH ALL YOUR 
ANNIVERSARIES TO COME. 
Cc. H. BLISS, 

NASH MOTORS, 

KENOSHA, WIS. 


Recognized 


Heartiest congratulations on 
the 10th Anniversary of the 
publication of Automotive Daily 
News! 

I believe you, your associates 
and your paper are rendering 
a real service to the automobile 
industry. There is no doubt 
that your paper is recognized 
both by dealer organizations 
and manufacturers as an ac- 
curate and interesting purveyor 
of news of motor car happen- 
ings generally. 

I wish you many more years 
of success.—M. M. Gilman, vice- 
president and general manager, 
Packard Motor Car Co., Detroit. 


Authentic 


Although I have enjoyed and 
profited from a very close in- 
terest in your publication since 
it’s early days, I have only re- 
cently gained a thorough appre- 
ciation of what a valuable and 
effective influence it exerts. 
Furthermore, I have not until 
recently realized that an edi- 
torial policy could be so sym- 
pathetic and constructive toward 
all who are interested in ad- 
vancing the best interests of our 
industry — as your policy un- 
doubtedly is. 

We have been very much im- 
pressed by your efforts to ob- 
tain authentic facts, and your 
desire to print accurate and 
helpful information. I am sure 
that such a policy must deserve 
the increasing confidence and 
interest of your readers and 
that it will lead to your becom- 
ing a greater and greater influ- 
ence for good in the automobile 
business.—-W. B. Hurlburt, di- 
rector of sales, Hupp Motor Car 
Corp., Detroit. 


Intelligent, Efficient 
BEST WISHES FOR THE 
SUCCESS OF ADN TENTH 
ANNIVERSARY NUMBER 
STOP A LOT OF NEWS HAS 
COME OUT OF THE AUTO- 
MOBILE INDUSTRY IN THE 
PAST TEN YEARS AND AUTO- 
MOTIVE DAILY NEWS HAS 
COVERED IT INTELLIGENT- 


L. G. Peed Geo. D. Keller 


Vice-President V.-P 


Dodge Brothers Corp. 


n Chge Sls. 


A. vanDerZee Cc. H. Bliss 


Sales Manager V.-P. in Chee. Sls. 


Nash Motor Co. 


LY AND EFFICIENTLY STOP 
REGARDS. 

HARRY C. MOOCK, 
VICE-PRESIDENT, 
PLYMOUTH MOTOR CORP., 
DETROIT. 


Spot News 

On the 10th Anniversary of 
the founding of the Automotive 
Daily News, permit me to offer 
my congratulations upon the 
success which your publication 
has attained in its field. 

ADN has gained this suc- 
cess by meeting effectively the 
long-felt need for a “spot news” 
medium that could keep pace 
with the fast-moving automo- 
tive industry. 

Please accept my best wishes 
for even greater success dur- 
ing the next decade.—J. C. 
Chick, general sales manager 
Cadillac Motor Car Co., Detroit, 
Mich. 


Enduring Place 

I am more than glad to add 
my own best wishes to the many 
expressions of goodwill and ap- 
preciation which, I am sure, will 
reach your excellent paper on 
the occasion of its 10th publi- 
eation Anniversary. 

ADN had made an enduring 
place for itself, if the regular- 
ity and the interest with which 
it is read about our offices, and 
in our dealer organization gen- 
erally, affords any criterion. 

Good luck and prosperity.— 
A. vanDerZee, general sales 
manager, Dodge Division, Chrys- 
ler Corp., Detroit. 


Better Than Ever 

Ten years of constant reading 
of the Automotive Daily News 
leave me with the impression 
that it has always been inter- 
esting and constructive, but bet- 
ter today than ever before. 

Congratulations! My best 
wishes for the future and my 
compliments to Chris  Sinsa- 
baugh and his staff for a grand 
job of editing—F. R. Valpey, 
vice-pres. and gen. sales mgr. 
Graham - Paige Motors Corp., 
Detroit. 


Improved 

As you approach the Tenth 
Anniversary of ADN I thought 
I should like to write and tell 
you that in my opinion, con- 
siderable improvement has taken 
place during the past 18 months 
in the general interest and 
make-up of your paper. 

From my personal observa- 
tion I know that many of the 
features in ADN are watched 
for and read with much interest 

not only by factory executives 
but also by dealers and retail 
salesmen. 

I should like to add my very 
best wishes for continued suc- 


tam & 
P. R. Valpey R. C. Graham 
Genl. Sales Mgr Ex-Vice-President 


Sales Solons Send Orchids and No 


H. G. Moock 
Sales Manager 
Plymouth Motor 


M. M. Gilman 
General Manager 
Packard Motor Car 


cess to Automotive Daily News, 
yourself and Chris Sinsabaugh, 
the chief Paul Pry.— Thos. H. 
Corpe, director advertising and 
sales promotion, Buick Motor 
Co., Flint, Mich. 


Splendid Work 


HEARTIEST CONGRATULA- 
TIONS ON TENTH ANNIVER- 
SARY STOP AUTOMOTIVE 
DAILY NEWS DOES SPLENDID 
WORK IN CARRYING THE 
NEWS OF THE INDUSTRY TO 
FACTORIES AND DEALERS 
STOP BEST WISHES FOR 
CONTINUED SUCCESS. 

T. J. O'ROURKE, 
PIERCE-ARROW MOTOR 
CORP., 

BUFFALO, N. Y. 


Greater Success 
CONGRATULATIONS ON 
YOUR TENTH ANNIVER- 
SARY AUTOMOTIVE DAILY 
NEWS HAS BEEN A BIG 
FACTOR IN BRINGING 
AUTHENTIC NEWS TO THE 
INDUSTRIES STOP MAY 
THE NEXT TEN YEARS 
BRING YOU EVEN GREATER 
SUCCESS. 

FRANK B. WILLIS, 

SALES DIRECTOR, 

BENDIX AVIATION CORP., 
SOUTH BEND, IND. 


Progress 

HEARTIEST CONGRATULA- 
TIONS UPON YOUR BIRTH- 
DAY AND UPON THE 
PROGRESS YOU HAVE 
ACCOMPLISHED IN TEN 
YEARS OF VALUABLE 
SERVICE TO THE INDUSTRY 
AND TO INTERESTS CON- 
NECTED WITH IT. 

W. S. ISHERWOOD, 
GENERAL SALES MANAGER, 
AC SPARK PLUG CO., 
FLINT, MICH. 


Comprehensive 

BEST WISHES FOR THE 
SUCCESS OF THE TENTH 
ANNIVERSARY EDITION OF 
AUTOMOTIVE DAILY NEWS 
I HAVE WATCHED ADN 
SINCE ITS FIRST EDITION 
AND I BELIEVE EACH YEAR 
HAS SEEN THE SERVICE 
RENDERED BY IT TO THE 
AUTOMOBILE INDUSTRY 
GROW BROADER AND MORE 
COMPREHENSIVE. 

L. G. PEED, 
VICE-PRESIDENT, 

DE-SOTO MOTOR CORP., 
DETROIT. 


Nice Things 

For years, 10 of them in fact, 
I have thought nice things about 
Automotive Daily News, and 
here, at last, is an opportunity 
to say them. Not only do I 
extend hearty congratulations 
to ADN on the occasion of its 
10th Birthday, but I also want 


F. B. Willis 
Sales Director 


T. J. O’Rourke 
Sales Manager 


Cadillac Motor Co. 


Scallions 


W. E. Holler 
V.-P. and Sls. Mgr. 


J. C. Chick 
Sales Manager 


to express my sincere appreci- 
ation of the very thorough in- 
formative service which it has 
so faithfully rendered. 


It is easy to read Automotive 
Daily News from cover to cover, 
and I do. The reportorial style 
is clear and concise, and there 
is a forthright courage about 
its editorial policy that has 
made it truly the Trade News- 
paper of the Industry. 


Many others evidently share 
my own views, for I have just 
returned from a trip through 
the western half of the United 
States, and I was impressed by 
seeing copies of the Automotive 
Daily News on the desks of so 
many distributors and dealers. 

Keep up your splendid work, 
and may each birthday bring 
you greater success.—R. C. Gra- 
ham, vice-president, Graham 
Paige Motors Corp., Detroit. 


Real Pleasure 


It is indeed a pleasure to 
learn, through your valued pub- 
lication of Aug. 10th, that the 
Automotive Daily News will 
celebrate its 10th Birthday An- 
niversary on Aug. 25, 1935. 


We congratulate you most 
heartily and extend to you our 
most cordial felicitations, and 
assure you that your publica- 
tion has been a source of great 
interest to the automobile in- 
dustry through all these years. 

It is a real pleasure to be a 
participant in your anniversary, 
and it is our sincere wish that 
this 10th Anniversary will be 
recorded as one of the many 
successful milestones in your 
path of progress. 


We extend to you our most 
cordial wishes for your contin- 
ued success.—Arthur S. Hatch, 
general manager Detroit 
Branch, Lincoln Motor Co., De- 
troit, Mich. 


Fairness 

To Automotive 
congratulations. 

In the 10 years since your 
first issue was printed, you have 
come to fill a definite place in 
the automotive industry. Your 
attitude, particularly in recent 
years, toward manufacturer and 
dealer alike has been one which 
has earned the respect of all of 
us. Your championing of those 
causes which you thought were 
right, and your opposition to 
those which you believed would 
be injurious to the general wel- 
fare of the industry, has cre- 
ated faith in your fairness. 

We congratulate you on your 
10 years of success. We are 
sure that success will be con- 
tinued in even greater measure 
in years to come.—D. E. Ral- 
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THE SHORTEST ROAD 


Farm Journal has announced a 4-day printing and delivery 
schedule; a 6-day advertising and editorial dead-line ... To 
one third of America’s buying farmers, Farm Journal now 


brings authoritative last minute farm and market news... To 





the entire automotive industry Farm Journal now offers the 
fastest delivery of advertising news to farmers—those 
farmers responsible for your current automobile sales peak. 
October Farm Journal will be delivered to 1,100,000 farm 
families September 16th. Advertising forms close September 
10th. Spread your news in Farm Journal. 

Achat QhTan. 
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Dealers Declare ADN An Indispensable Aid 


(Continued from Page 14) 
ston, vice-president and general 
sales manager Olds Motor Wks., 
Lansing, Mich. 


Likes Brevity 

It is with a great deal of 
pleasure that we take this op- 
portunity of highly recommend- 

ing the Auto- 
motive Daily 
News. 

We feel 
that your pa- 
per is very 
valuable to 
all automo- 
bile dealers, 
inasmuch as 
it contains 
current and 
accurate in- 

J. M. (Pat) O’Dea formation. 
The articles are compiled in a 
concise manner and thereby al- 
lows the reader to secure his 
information in a very minimum 
amount of time. 

With kindest regards and 
thanking you for your very 
nice co-operation. — James M. 
O’Dea, president James M. 
O’Dea, Inc., Graham, Detroit, 
Mich. 


Big Job 


I have been a subscriber to 
Automotive Daily News since 
the day of its inception. With 
sincerity, I can say your peri- 
odical is indispensable to a 
dealer in this great business of 
ours, for without it I could not 
collect together in a_ short 
space of time the data and 
opinion of other dealers 
throughout the United States 
that I can through your paper. 

Its statement of the policies 
of our industry keep us en- 
lightened as to the future and 
also records our past perform- 
ance. I am always interested 
in reading the articles by either 
factory executives or the type 
of an automobile dealer that 
registers with me in my de- 
termined effort to stay in this 
great business, for I know to do 
so there must be a difference 
between costs and returns in 
favor of the profit side. 

I, personally, attached seri- 
ous credence to the article by 
Mr. Eddins, president of the 
Plymouth Motor Corp. and Mr. 
Grant, vice-president of Gen- 
eral Motors, for I am of the 
opinion that these gentlemen 
were serious when they said that 
they were determined to take 
the lunacy out of dealer opera- 
tions for 1936. I believe that 
they meant it, for our prob- 
lems of today are going to be 
theirs of tomorrow, if they 
shirk on this, their duty and 
obligation. 

Your paper has done a big 
job in the past by recording ex- 
pressions and efforts by dealers 
and those in the industry, to 
accomplish some policy that will 
again put this automobile busi- 
ness of ours back into the 
bracket of a reputable vocation 
and a business that can inter- 
est capital and intelligent op- 
erators. I am so well sold on 
your paper that I feel your in- 
fluence will pave the way to an 
ultimate realization of a profit- 
able business in the vending of 
this mecessary' transportation 
unit, the automobile. —Leo R. 
Meyer, president Leo R. Meyer 
Motor Co., Dodge dealer, Elyria, 
Ohio. 


Best Wishes 


Congratulations and best 
wishes for the News’ 10th 
Anniversary which is one anni- 
versary behind our own firm. 
May the next 10 years prove 
your paper as useful to the 
trade as it has been in the past. 

Your statistical tabulations of 
units produced and Retail deliv- 
eries command first attention. 
Second comes Facts and infor- 
mation on factory activity as 
supplied in the ADN, whereas 
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other sources usually prove ru- 
mors and suppositions—P. R. 
Lindimore, president Lindimore 
Motor Sales, Hudson-Terra- 
plane, Columbus, O. 


Facts 

Our appreciation of your pa- 
per is based on the informative 
facts you give us every week 
concerning the industry. We 
also find very helpful and in- 
structive the Wednesday edition, 
which carries very complete 
registration figures—Julian G. 
Frasier, vice-pres. and gen. mgr. 
Jones Motor Car Co., Ince., 
Cadillac - LaSalle - Oldsmobile, 
Richmond, Va. 


Thankful 


Regret that it is impossible 
to attend your party on the 
10th Anniversary of our pleas- 
ant and profitable relation. I 
congratulate you for your very 
interesting and helpful paper. 

I never fail to read each is- 
sue and always expect to find 
something interesting and bene- 
ficial, may your success con- 
tinue and that our relations 
will continue to be mutually 
helpful both to the manufac- 
turer and to the dealer. 

Have been in the automobile 
business since 1916 and haven’t 
gone broke a single time. That 
is something to be thankful for, 
isn’t it?—L. R. Wyatt, Wyatt 
Buick Sales Corp., Danville, Va. 


First Reader 


I want to congratulate you on 
the 10th Anniversary of your 
publication and the way in 
which it has been carried on. 

I believe I was one of the 
original subscribers and have al- 
ways looked forward, with great 
interest, to the arrival of the 
News each week. 

Your paper certainly gives 
dealers more current informa- 
tion pertaining to the industry 
than I believe possible to obtain 
through any other publication. 

Again want to congratulate 
you and wish you continued suc- 
cess. — E. H. Baker, president 
Baker-Sheldon Corp., Graham, 
Buffalo, N. Y. 


Indispensable 

The Automotive Daily News 
gives the type of information 
indispensable to the automotive 
dealer, and his sales _ force. 
After 10 years of subscription, 
the accurate news, present, past 
and also future information is 
of unlimited value to the dealer 
and organization. 

The contents assist him in 
guiding and planning his fu- 
ture operations as well as check 
his past performance. 

We consider Automotive Daily 
News a necessary part of our 
organization and will be a sub- 
seriber for future issues.—R. A. 
Cott, president Cass Motor 
Sales, Detroit, Mich. 


But Yesterday 


Congratulations! It seems but 
yesterday that I turned the 
pages of number one issue of 

ADN. Now, 
10 years 
later, the ro- 
bust young- 
ster has un- 
mistakably 
woven itself 
into the life 
and fabric 
of the indus- 
try it repre- 
sents. 

The circu- 

A. T. Stanton lation, adver- 
tising and loyalty that ADN 
enjoys are, I believe, attribut- 
able neither to chance nor to 
mere happenstance, but rather 
to the confidence the paper has 
inspired by the service it has 
rendered to reader and adver- 
tiser alike. 


I had recently resigned as 


director of sales of the Chrys- 
ler Corp. to become the com- 
pany’s distributor at Columbus, 
O., when ADN was born. Dur- 
ing the nearly nine years that 
I distributed these and Graham 
cars my organization and I de- 
veloped a genuine affection for 
the spirited, newsy, helpful pub- 
lication. 

While I am now associated 
with the production of commer- 
cial and educational motion pic- 
tures, and thus not quite as di- 
rectly in touch with the auto- 
motive industry as during the 
past 25 years, I continue my 
interest in and admiration for 
ADN.—Arthur T. Stanton, Jam 
Handy Picture Service, Inc., 
Detroit, Mich. 


Stuck to It 


Congratulations to Automo- 
tive Daily News on its 10th 
Birthday. I don’t know when 

I first sub- 
scribed for 
ADN, but 
evidently 
about the 
time publica- 
tion started, 
for I believe 
I’ve been 
getting it for 
about ten 
years. 
Automotive 

W. H. Wray Daily News 
has always been a good paper, 
containing news of interest to 
those of us in the automotive 
field and giving it to us fresh. 
Consequently, I’ve “stuck to it” 
for these years and feel that it 
is and has been a good invest- 
ment for me or any other 
dealer.—W. H. Wray, Hudson- 
Terraplane, De Soto - Plymouth 
dealer, Gastonia, N. C. 


Helpful 


Over a period of years we 
have found the Automotive 
Daily News to be both helpful 
and interesting, its photos and 
items on advance models to be 
very timely. We actually look 
forward to receiving it. 

Accept our congratulations on 
your 10th Anniversary and our 
wishes for your continued suc- 
cess.—S. F. Gingrich, vice-presi- 
dent S. F. Ulrich, Inc., Buick- 
Chevrolet, Elizabethtown, Pa. 


Mebbe a Hunch 


Ten years ago, either a good 
salesman or a _ lucky hunch 
started me reading Automotive 
Daily News. Since that time, I 
doubt if I have missed a copy. 
Its newsy and educational pages 
are always to be found on my 
desk and my salesmen have ac- 
cess to them at all times. When- 
ever I can spare a few moments 
from my very busy hours, 
Automotive Daily News  fur- 
nishes me with desired informa- 
tion, concentrated and easily 
assimilated. 

It is with genuine apprecia- 
tion of your good work that I 
offer you my congratulations on 
your 10th Anniversary, and 
trust you will have many more. 
—George Wist, president Wist 
Auto Sales, Inc., Chrysler, Fond 
du Lac, Wis. 
Very Fine 

I am very sorry I will be 
unable to attend your Birthday 
Party, but as a 10-year-old 
subscriber to “Automotive Daily 
News,” I want you to know that 
it is a very fine trade paper. I 
think more of it than any pub- 
lication I subscribe for and I 
certainly feel that automobile 
dealers cannot afford to be 
without it. 

Wishing you every success 
and assuring you that I will be 
a subscriber as long as I am in 
the automobile business.—H. M. 
Stanton, H. M. Stanton Co., 
Oldsmobile Dealers, Middletown, 
i 2 





Looks For Postman 

I wish to congratulate you 
for your 10 years service to the 
automotive industry, acting as 
the beacon light to the industry, 
in furnishing prompt, up to the 
minute reliable news to all in- 
terested in the manufacturing 
and merchandising of automo- 
bile products. 

It is with deep satisfaction 
that I can be numbered among 
your list of 10 year subscribers. 
And wish to say that I always 
look forward to Monday and 
Thursday mornings’ mail for 
Automotive Daily News. The 
many news items that point the 
trend of the automotive indus- 
try have been a big aid in help- 
ing me to weather this depres- 
sion. 

Wishing you many more 
happy and prosperous birth- 
days.—Elden E. Conrad, E. E. 
Conrad Motor Co., Barberton, O. 


News Visits 

Congratulations on your 10th 
Anniversary. We enjoy the 
newsy visits of the Automotive 
Daily News. 

Many happy returns.— John 
Roth, manager Roth Cadillac 
Co., Cadillac-LaSalle-Oldsmobile, 
Erie, Pa. 


Partner 

Ten years! Many changes 
and constant progress, even 
though the sailing was pretty 
darn rough in spots! From the 
evolution of four-wheel brakes 
up to the present cradle days of 
futuristic streamlining, we have 
marched along through the years 
side by side. We've seen the 
strong willed ones soar to 
greater heights while many of 
those who were made of less 
sterner stuff fell by the wayside. 

We? Sure, we, Automotive 
Daily News and I. ADN has 
been my silent partner, bring- 
ing to me the latest front line 
news from the Automotive 
World’s battlefield; news that 
was passed on to other members 
of my organization, so that 
they, too, could benefit by its 
pertinent pointers; news and 
constructive articles, written in- 
telligently, by men who surely 
know the ins and outs, the good 
and the bad of our own particu- 
lar sphere, serving to guide and 
aid us from dangerous pitfalls. 

Sincerely, I say, “ADN, long 
may your banner wave and 10 
years hence, may we still be 
partners enjoying an even 
greater progress.”— Wm. C. 
Staneik, vice-pres. and gen. 
Mer. Franklin Weber Motors, 
Pontiac, Chicago. II. 


Home Reading 

Thanks for your invitation to 
your Birthday Party, and I am 
glad to be included in this 

sae group. Your 
newspaper 
has come to 
me since you 
first started 
back in 1925, 

I have al- 
ways been 
particularly 
interested in 
the progress 
ae A = ed paper 

: or the rea- 
J. B. Zeek son that the 
business I operate was also es- 
tablished the same year. We 
ourselves are planning on hav- 
ing a 10th Anniversary celebra- 
tion Sept. 6 and 7 with open 
house to the public. 

I find your paper complete and 
and full of up-to-date informa- 
tion. If I do not have time to 
read it at work, which I seldom 
do, I put it in my pocket and 
read it at home. 

May I take this opportunity 
to congratulate you on your 10th 
Anniversary and hope you may 
have many more?—John E. 
Zook, owner Ford Midway Ga- 
rage, Kane, Pa. 


Hasn’t Missed an Issue 


Frank J. Edwards, president 
of the Edwards Motor Co., Mil- 
waukee, has been a consistent 

reader of 
Automotive 
Daily News 
since its first 
issue. 

He states, 
“We regard 
Automotive 
Daily News, 
with its news 
items and 
statistical 

; records, as a 

F. J. Edwards very impor- 
tant method of keeping abreast 
of the times. I have not missed 
an issue in 10 years.”—G. R. 
Lindblom, manager Edwards 
Motor Co., Milwaukee, Wis. 


Same to You 


We, too, are going to celebrate 
our 10th Anniversary as auto- 
mobile dealers on Oct. 15 of 
this year. 

.We hope the future will fur- 
nish the opportunity to put to 
good use the experience gained 
in the last 10 years—and we 
wish the same to you. 

Paste the date in your hat and 
come to our party——P. Raynal, 
Dodge, Plymouth, Dodge Trucks, 
Detroit, Mich. 


Timely, to the Point 


We have been subscribers to 
Automotive Daily News for a 
great many years, and believe 
it to be of vital importance to 
every firm in the industry. 

It is timely and to the point, 
interesting and instructive, and 
keeps us abreast of the times. 
The valuable information and 
statistical data is a constant 
help in our business. It informs 
us of important changes in the 
industry. 

I can honestly say that we 
look forward to each issue with 
eagerness, and it would be like 
losing a friend to be without it. 
—W. P. Naylor, gen. mer. 
Massachusetts Motor Car Co., 
Dodge-Plymouth, Boston, Mass. 


Splendid 


You are to be congratulated 
on the splendid manner in which 
you have built up this publica- 
tion. We find it most helpful 
so far as keeping in constant 
touch with what is going on in 
the industry is concerned, and I 
want to extend to you on this, 
the 10th Anniversary of this 
publication, our sincere thanks 
for the splendid help your paper 
has furnished us, and our most 
sincere wish for its continued 
success.—Harold C. Hart, presi- 
dent Nash New England Co., 
Boston, Mass. 


On Its Toes 


We have valued our subscrip- 
tion to the Automotive Daily 
News very highly. It has grown 
to be a part of our business and 
we look forward eagerly for 
each issue because of the fact 
that it is up on its toes with 
current, daily news, and those 
are the things we like very 
much.—L. D. Frint, president 
Nash Frint Motor Co., Milwau- 
kee, Wis. 


Kept Him Going 

We don’t see how we ran our 
business without the Automotive 
Daily News, the advanced in- 
formation that it contains is 
certainly worth several times 
the price that you charge for 
your paper. 

We have been in the automo- 
bile business for 16 years repre- 
senting Hudson products the 
entire time and three years ago 
we added Buick and Pontiac to 
this line. 

This establishment is owned 


(Continued on Page 39, Col. 1) 
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ADN Pages Record Trials 
And Triumphs of Decade 


Chris Sinsabaugh has briefly sketched the history of the past | 
decade in the automobile industry in his story on page 6. Here is a | 
round-by-round chronology of the decade, pictured by excerpts from | 
the files of Automotive Daily News. It is interesting to follow the 
industry in its rise to the 1929 peak, its slide to the low of 1932, and 


its come-back in the last three years. 


Editor Recalls 
Part Played By 


Men and Motors 


(Continued from Page 8) 
president because he knows how 
to build cars that people want. I 
think he enjoys the unique dis- 
tinction of being the only presi- 


dent of the present-day car mak-| Hercules 


ers to win his way through the 
engineering laboratories. 


We're coming near to the end 
of the chapter, but this historian 
should not overlook the record 
breaking feat of Studebaker and 
Pierce-Arrow coming out of re-| 
ceiverships. Studebaker was the 
first automobile company ever to 
do this, with Pierce-Arrow close 
after. It looks as if Willys-Over- 
land will make a third, while the 
veteran Franklin is expected to 
make it a fourth. 


Too, we have the rejuvenation 
of Hupmobile, which was stopped 
in midstream this year by legal 
squabble. It has emerged triumph- 
ant with Vern Drum sitting in the 
presidential chair and William B. 
Hurlburt directing sales. 


Many a car has gone to the 
graveyard in the past decade, | 
some of them veterans of the in- | 
dustry which have failed in the} 


acid test, as shown on page 32. | 


The Grim Reaper has been 
extremely busy in the past 10 
years and the industry mourns 
the passing of H. H. Bassett, 
president of Buick; Albert Cham- | 
pion, president of AC Spark Plug; 
A. R. Erskine, chairman of the 
board of Studebaker; John Kelsey, 
of Kelsey Wheel; B. G. Work, | 
president of Goodrich; 


G. M.| 
Stadelman, president of Goodyear; | 
J. W. Packard, founder of the 
Packard Company; Howard E. 
Raymond of Goodrich; W. L.| 
Velie, president of Velie; W. J. | 
McAneeny, former president of | 
Hudson and Hupmobile; Walter C. | 
White, president of White Truck; | 
Hugh Chalmers, at one time presi- | 
dent of the old Chalmers com- | 
pany; Alexander Winton, builder 
of the Winton car; Fred Duesen- | 
berg, builder of the Duesenberg; | 
N. H. Van Sicklen, Sr., former | 
president of Apperson; A. C. New- |! 
by, former president of National; 
W. O. Rutherford, president of 
Pennsylvania Tire; A. G. Bean, 
former president White Truck; | 
William E. Metzger, first sales 
manager of Cadillac and a big 
figure in the industry; Elwood | 
Haynes, builder of the first Amer- | 
ican car; Frank Nutt, AC Spark | 
Plug’s chief engineer and former- 
ly Haynes’ engineer; Samuel | 
A. Miles, manager of national | 
shows; C. E. Thompson, founder 





} 


of Thompson Products; Fred J. 
Wagner, veteran race starter: 
Henry B. Hower, president of 


Enterprise Oil; W. D. Edenburn 
of the Detroit Automobile Trade 
Assn., who for years was chief 
steward of the Indianapolis race; 
Aaron De Roy, Hudson distributor 
in Detroit and code authority in 
Michigan; J. W. Loranger, former 
sales manager of Packard; Coker 
F. Clarkson, general manager of 
the Society of Automotive Engi- 
neers; John C. Wetmore, dean of 


automobile editors; Walter C. 
Boynton, first Detroit editor of 
Automotive Daily News; Jack 


Kerrison, second only in point of 
service as an automobile editor 
to John Wetmore. | 


® 


Ford 


N. 


tion, 


cleaner. 
body plant. . 
000th car... 


volving 
tors, 
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of Cadillac, dies. . One hundred years 
of prosperity looms for the United States, 
declares Henry Ford. . . John N. Willys 
1925 earnings of 


estimates his company 


Nash reports building 5,000 Ajax mod 
els in first four months of production. . . 
Edward G. Budd Mfg. Co. of Philadel- 
phia announces it will build a Detroit 
plant, costing $1,500,000. . . Rickenbacker 


Six. 


August, 1925 





new high record of 454,327. .. 


holdings now total $17,000,000. . . Chrys- | Motors. 
ler buys American Body Mfg. Co. of 
Detroit. . . Len W. Bowen, first president 


bile Co. announces new model “Ninety,” 
listing from $5,500 to $7,500. . 
breaks ground 


October U. S. 


begins rolling steel at River Rouge plant 
Paige-Detroit 


during auto shows. . . 
files petition in bankruptcy. 


| NADA. 

payments. 
in spectacular 
reaches $640. . . 


NADA opposes lower down 
1,000 employes participate 
rise of Nash stock which 
Governors of 23 states 
meet to discuss safety. GM plans to 
}erect own building on Columbus Circle 
|}in New York . Moock sees death knell 


|} sounded for open cars. 


October production reaches 
Locomo 


. Cadillac 


for $3,000,000 expansion. 


December, 1925 


production exceeds 425, 


will be $17,000,000 Pennsylvania 
Railroad may use buses to carry freight. | 000 new all-time mark. Dodge Bros., | March, 1926 
Inc., gains control of Graham Bros 5 Credit ‘ bil : | f 1925 esti 
9 Buick gets first choice of space at | TES ee i ae eee 
October, 1925 National Auto shows again "Pord |mated at $3,000,000,000. Continental 


acquires all rights to Argyll single sleeve 
: Ternstedt 
announces new Jewett | : i . 
condemns hotel exhibits | plant. : Harold S. Vance appointed 
Rollins Motor Co. | Yice president in charge of manufactur- 
: . eel ing for Studebaker. . . Paul W. Litchfield 
: "| elected president of the Goodyear Tire 


motor. Oakland acquires 


NACC 


Motor Co. promised a couple million | reports 5 f 97 
pen ‘ ; é n ports 11 months profit of $1,974,000. “ , aie ce 
announces revamped Model T’s. | dollars more working capital. . . Electric Ford sells 10,000 tractors to Russian Rubber Co., W. Ledyard Mitchell named 
Y. Sh ‘heduled £ G j . ; . ‘ ie | vice-president and general manager of 
. » Show schedulec or Grand! Auto-Lite moves _ its Poughkeepsie plant | government. . . Willys-Overland buys F. operations for Chrysler Corp CT 
Central Palace after two years’ absence.|to Toledo. Durant introduces Star |B. Stearns Motor Co. lk Ile 7 . 6 oe 
ou eller made vice-president in charge of 
be 1925 line of Six cylinder cars. . Anderson January, 1926 | manufacturing for same corporation. 
Septem Tr, ~ Sete eat c 0., papeoenins o en | Makers predict 1926 sales will outstrip | Mack produces new gas-electric bus. 
Sloan favors level line of car produc- | Electric Car Co., declares it will continue | 1925 high mark. . . GM _ introduces first | Edward G. Wilmer elected president of 
Oakland introduces an air|™anufacturing electrically operated ve-| Pontiac Six. . Alfred P. Sloan jr., | Dodge. ss 
Hudson to build $3,500,000 hicles. . . Ford reaches highest daily pro-| president General Motors, warns against April, 1926 
Chevrolet produces 2,000 | duction total in its history, with 8,165 | over-production. Increased popularity American Car & Foundry Co. starts 
"Gonkrination an merger i. units. , Oakland — orders $3,000,000 | for closed cars predicted . George M. | production of large buses. . . Half, million 
‘ E e i n worth of machinery and equipment for | Stadelman, president of Goodyear Tire dollars spent to improve Stearns plant. .. 
General Motors and Austin Mo ; : c ; ‘ased 80,00 
» | the forthcoming new car, the Pontiac. 1& Rubber Co., dies Ford renews | Canadian registrations increased 80,000 
Ltd., of England, given by A. P. 2 “9 : in 1925, report discloses 
yrediction that country will eventually =e 


Sloan jr.; net cost to purchaser, $5,000, 
Oou, e e 


motor 


November, 1925 


have 





Graham Bros. Truck takes over} General Motors-Vauxhall merger con 
truck building department of | firmed. . . W. C. Durant denies he is | 
Corp. Studebaker’s cash | seeking to regain control of General Cc 


**Thanks to your splendid 
co-operation OUR FIRST YEAR 
with PONTIAC brought 


Profits 


May, 1926 
Alfred Reeves says no saturation point 
(Continued on Page 19, Col. 1) 


30,000,000 cars. 


February, 1926 
B. Warren elected presi 


lent 





JOHN H. DEWEY, PRES. 
Cape Fear Motors, Inc. 
Fayetteville, North Carolina 


Jar Beyond 


This is a story of a man who didn’t believe in 
proverbs. Despite the warning of the old adage 
he changed horses in midstream — became a Pontiac 
dealer after 19 years in a business so successful that 
he sold out his interest at a big profit. And thereby 
hangs a tale of success that will interest every busi- 
ness man who keeps his eyes open for better oppor- 
tunities. Let Mr. John H. Dewey, of Fayetteville, 


North Carolina, go on with the story: 


— 


a 


~ 


x 


Czy i Laon 


& 


OE ee 
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I 
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: 
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In little more than a year, Fayetteville has come to regard this 
building as the center of activity in local automotive circles. 


Prosper with 





“‘When I sold out my interest in my former business I 
took my time about my next move. The automobile 
business looked good to me, so I made a careful study of 
many franchises, and finally settled on Pontiac for very 


definite reasons. 


“In the first place, it was a General Motors franchise 
and I certainly don’t need to enlarge on the importance 
of that. In the second place, Pontiac has a great repu- 
tation for dependability, which meant that good will toward 


In the third 


place, the Pontiac line is low-priced—a very important 


our new company would be ready-made. 


factor in a city with a population of 14,000. The final 
deciding factor was the willingness of the factory to co- 
operate in every possible way to a far greater degree than 


seemed to be the rule in the industry. 


“*I’ve never regretted the choice, and if you could see my 
balance sheet you would understand why. We have made 
money right from the start—sold 90 cars the first year, 
and made profits far beyond our expectations. This year, 
with Pontiac’s complete coverage of the low-price field 


and tremendous popular appeal, we shall do even better. 


“It’s a pleasure to make money, of course, but to tell the 
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truth, it’s just as great a pleasure to be associated with a 





> 
manufacturer who understands so thoroughly a dealer’s 
problems and offers such splendid help in solving them. 
‘Profit with Pontiac’ is no idle catch phrase. Pontiac sees 


to it that it comes true.’’ 


There is very little that we can add to Mr. Dewey’s 
warm words of approval except to say that the co- 
operation he speaks of is a regular part of our dealer 
policy. Specifically, it consists of assisting the dealer 
in training his sales and service forces. . . aiding him 
in establishing credit . . . giving him the advantages 
of G.M.A.C. wholesale and retail financing. . . pro- 
viding him with salable merchandise at the right 
price. . . offering him a liberal discount on parts and 


accessories as well as on cars .. . and backing his 


A GENERAL 





ur Hxpectations 


MOTORS 





From salesroom to service department Cape Fear Motors is a model automo- 


bile organization, equipped to make more money by giving better service. 


99 


selling efforts with sales promotion and advertising 


of proved effectiveness. 


Due to the spreading demand for Pontiacs we are 
now prepared to offer this franchise, and all it means 
in the way of profit and pleasant associations, to a 
few more business men in both large and small 
communities. We invite correspondence, with the 
understanding that all discussions will be strictly 


confidential. 


If you are interested in obtaining the Pontiac franchise, please 
communicate with Mr. A. W. L. Gilpin, Vice-President and 
General Sales Manager, Pontiac Motor Company, Pontiac, 
Michigan. Your communication will be regarded as strictly 


confidential. 


FRANCHISE 


PON TIAC 
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e 1 
ADN Pa es Record | rials | t' Department of Commerce. . . E. V.| on common stock Ford gives wire | building in Detroit, opposite the General 
| Rickenbacker resigns as vice-president of | wheels without extra cost on Fordor | Motors Bldg. Delmar G. Roos added 
| Rickenbacker Motors to devote his entire | sedan. The charge had been $30 per set.|to the Studebaker engineering force, 
e |} time to aviation Dubois Young made | formerly with Marmon. John Kelsey, 
rl rum us O ecd e president of Hupmobile, with Charles D. | December, 1926 president of the Kelsey Wheel Co., dies. 
4 | Hastings becoming chairman of the board C. W. Nash looks-to a. more normal | John A, ane ? —— Mey 
| | 7 . : |}chairman of the board of directors o 
: , October, 1926 1927. : » E. T. Strong elected president Yellow Truck & Caock Mfg. Co., and 
(Continued from Page 18) ; of Buick, succeeding H. H. Bassett »| Paul W. Seiler president and general 
: KE. L. Cord buys the Duesenberg Motor | Marmon announces Little Marmon bs aS ee gh & 
in seht Graham Brothers—retired | ings, Hupp president, sees big future in| Co., of Indianapolis, to secure the serv- | series. A. W. L. Gilpin named assist- | M@"8set J. H. Hunt named president 
from Dodge ire silent on future plans. | straight eights Ford to build new | ices of Fred Duesenbers Che Erskine, | ant general sales manager of Chevrolet. ot Society of Automotive Engineers, _ > 
Lynn McNaughton, Cadillac vice- | plant at Long Beach, Calif., will employ | Studebaker’s small car, is shown for the Firestone rushes work on $100,000,000 Russia buys 5,000 tractors from Ford 
president, sees no limit to automobile | 12,000 General Motors Institute of | first time in the Paris Salon F. R. | plantation in Liberia i. ne eee ee a 
market. . . C. W. Nash sees lasting busi Technology to be established at Flint, | Fagoel resigns as president of the Ameri i adi ‘ Guction Oo ie three-quarter tG — 
ness. Chevrolet plans $10,000,000 ex Mich. }ean Car & Funnies Co Installment | January, 1927 i ce ween. ro: oetiagin ad ag —_ 
pansion, production to reach 1,000,000 eee 9 | buying leads to decreased purchasing | The Murray Corp. of America incor- | ° ranam | brothers = arnt — 
annually; closed cars to lead. Ajax August, 1926 power and has gone too fat now is| porated in Delaware to succeed the | Changed to Graham Brothers 
changes name to Nash Light Six U. S. automotive exports totaled $182,-| declaration made by Henry Ford in in- | Murray Body Corp. which was sold to a February, 1927 
June, 1926 tie 4 hy a, Sa a the | terview by Samuel Crowther — in the | reorganization committee. ; Reo an- William Hughson, president _of the 
: ‘ year. ‘ ach family seen} American Bankers’ Assn. Journal. . . E. | nounces the Flying C loud in five all-} William L. Hughson Co., San Francisco 
Lacquer finish adopted for Ford closed | as developing trend. H. J. Klingler is | L. Cord buys the Ansted Engineering Co. | steel body types. . Stearns builds first] Ford dealer, is elected president of the 
cars... Edsel Ford, returned from Europe, | appointed assistant sales manager of | and Lexington Motor Corp., of Conners- | American Knights eight-in-line. Paige | NADA. Compulsory insurance bills 
says, “Everybody over there wants a Chevrolet Motor Co. Pa: Ind... Harry H. Bassett, president | announces new eight-cylinder model. -|are up in 21 states. General Motors 
car.”’ . . GM absorbs Fisher Body Corp., September, 1926 }of the Buick Motor Car Co., dies in H. M. Jewett made chairman of the] sets new high for profits with a net of 
gives one share of GM _ stock for each s : | Paris of pneumonia. . . A. R. Erskine, | board of Paige-Detroit Motor Car Co. | $186,231,182, or $21.80 per share. . . 
share and a half of Fisher stock. , Stearns adopts worm drive for passen- | head of Studebaker Corp., gives $25,000 He is succeeded, as president by W. A.| Rumors of a new medium-priced Ford 
Northway Motors to be sold at auction. | ger cars. .. Anderson Mfg. Co., of Rock | for a Harvard street traffic survey. } Wheeler. . . Whippet introduces a six. . .| car in the $1,000 class have been received 
GM and Yellow Truck & Coach Co. | Hills, S. C., the South’s one automobile | November, 1926 | Seer introduces the Erskine six. | and predictions are that it will be called 
join in $30,000,000 transportation system. | Manufacturer, making Anderson car, | ’ “ . . Philadelphia tire distributors note fall- | the Edison. Harry G. Moock resigns 
L. P. Fisher says industry is basically which was incorporated for $3,500,000, | _ Alfred Reeves, a general manager of | ing off in demand for high-pressure tires| as sales promotion manager of Hudson 
sound Installment sales to date have sold at auction. . . Initial production of | NACC, predicts 4,500,000 units for 1926.| and predict a trend to balloon tires.| to become head of the market develop- 
proved sound, says Alfred Reeves. the Flint in the Elizabeth, N. J., Durant | Rickenbacker Motor Co., of Detroit, | . Davis Motor Car Co. celebrates its} ment activities of the Automotive Equip- 
July, 1926 plant starts 3 J. O. Smith, formerly | goes into a friendly receivership. oO. silver anniversary. . ._ Production for} ment Assn., Chicago. .. Plans under way 
; ’ president of Premier and identified with | C. Hutchinson retires as sales manager of | 1926 announced as 3,950,000 units, the | for reorganization of the Rickenbacker 
Franklin celebrates 25th anniversary | the automobile industry for 30 years, is | Hupmobile, being succeeded by Rufus | third successive year of increase. . The | Motor Car Co., now in receivership. 
of air cooled motor. Charles D. Hast-' made head of the automotive division of ‘ Cole... GM declares extra $4.00 dividend! six Fisher brothers plan a $35,000,000] Graham Brothers file papers to form new 
a ee ee = " a eer _ 7 nie een = ee ee ee | corporation, 
March, 1927 
| The LaSalle is announced by Cadillac. 
. Col. Charles Clifton resigns as NACC 
| president and is succeeded by Roy D. 
} Chapin. Briggs Mfg. Co. denies any 
| plans to buy the Murray Corp. Her- 
bert C. Harrison, 50 years aa president 
of the Harrison Radiator Corp., dies in 


London. Harry Hartz, 1926 speedway 
champion, joins the Studebaker engineer- 
ing staff John W. Murray, chairman 
| of the board of the J. W. Murray Mfg. 
Co. and a member of the executive com- 
mittee of the Murray Corp. of America, 
dies at the age of 69. 
April, 1927 
Manufacturing rights of 
| shock absorber have been acquired by 
General Motors through the Delco-Remy 
| division. . . The new Ford assembly plant 
at Boston is put into operation with a 
capacity of 400 cars a day. W. C. 
Durant pledges his entire personal for- 
tune to guarantee the financial responsi- 
bility of his automotive companies. . . 
Pontiac builds new $15,000,000 factory 
at Pontiac, Mich. The Kelsey Wheel 
| Co. and the Hayes Wheel Co. have 
| merged and will be known as the Kelsey- 
| Hayes Wheel Corp. 
| 
| 


May, 1927 


Reo adds the Wolverine. 


the Lovejoy 





. Charles L. 


Sheppy, chief engineer, Pierce - Arrow 
| Motor Car Co., dies in Florida at the age 
|}of 56... J. B. Graham to be president 
}and Robert C. Graham, vice-president in 
charge of sales, of the new Paige-Detroit 
| Motor Car Co., under the new organiza- 
tion. hey have acquired the Wayne 

Body Co., Wayne, Mich., for increased 
production General Motors will erect 


Sweden. 
of the 
Dillon, 
settled 


an assembly plant in Stockholm, 
Litigation involving control 
Goodyear Tire & Rubber Co. by 
Read & Co., bankers, has been 
out of court P. W. Litchfield will re- 
main president. GM quarterly 
dividends set new corporation record. 


| Chevrolet builds 111,937 cars in April to 


as 





} set new record. A new million dollar 
|} truck company has been organized in 
Detroit to manufacture three-point drive 
| control trucks The company is to be 
known as the Divco-Detroit Corp. . . Ford 
| officially admits production will soon 
| start on a new car... R. H. Grant made 
vice-president in charge of sales for the 
Chevrolet Motor Co. H. J. Klingler is 
ippointed general sales manager. 
June, 1927 
| Franklin observes 25th anniversary of 
the sale of the first air-cooled model. 
Chevrolet to erect three new buildings in 
$2,000,000 project. Repeal of 3 per 
| cent automobile levy looms. Arthur 


]. Chanter, assistant to the president for 


the past four years, promoted to purchas- 
ing agent of Studebaker Corp. John 
D. Hertz is re-elected chairman of the 
board of directors of the Yellow Truck 
& Coach Mfg. Co. . . GM offers two and 
one-half shares of stock for each share 


of Fisher Body stock now held by minor 
ity stockholders Graham _ brothers 
formally acquire controlling ownership of 
the Paige-Detroit Motor Car Co. . 

Thomas P. Henry elected president of the 


AAA for the fifth time. LaSalle shat- 
ters stock car speed record with speed 
averaging 95 miles an hour Erskine 
denies rumor of merger of Studebaker 
and G.M 

| July, 1927 

Packard completes new 400-acre prov- 


ing ground NACC reports 1927 output 








| 914 per cent above 192¢ Paige-Detroit 
awards contracts in first plant improve- 
ments in its projected $4,000,000 ex- 
pansion GM Institute of Technology 
|} opens in Flint, Mich General Motors 
| stock rises to 21314 Automotive Daily 
| News moves to new editorial headquart 
ers at 350 Hudson St., New York. . . 
GM wins infringement suit brought by 
| Deppe Motors over internal combustion 
engine patents Buick 1928 models 
feature high compression motors Oak- 
|} land introduces All-American six 
August, 1927 
| Bendix Brake starts work on third ad 
| dition since the first of the year ; 
| Studebaker boosts output 500 cars daily. 
Alfred Reeves, NACC, returns from 
abroad and says Europe is testing various 
used car plans South America ab 
sorbs 20 per cent of U. S. motor vehicle 
exports Contracts let for buildings in 
}a $3,000,000 Oldsmobile expansion pro 
gram. Announcement made of the 
purchase of the Garford Truck Co., of 
| Lima, Ohio, by E. W. Bassick and asso 


| clates of Hartford, Conn Steel output 


' (Continued on Page 28, Col. 1) 
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Dealer Total Rises and Falls in Ratio to Market 


735 Business Seems as Good 
As Best Years of 1925-29 


Cc. CALLAHAN 
months returns available for 1935 
we find that 39,303 dealers regis- 
tered 1,461,940 new passenger cars 
or an average of 37 per dealer. 

Just what these figures show in 












By WILLIAM 

Detroit, Aug. 23.—Looking back 
over the past decade so far as 
dealer experience is concerned it 
is interesting to note that the 
number of dealers operating rises 
and falls in ratio to the available| the way of the relation of the 
market. Or, is the other way| dealer to the market or the 
‘round, that the market rises and| market to the dealer depends, of 
falls in ratio to the number of! course, on from which angle the 
dealers operating? problem is viewed. Anyway it is 
an interesting sidelight on the 



















In any case as we study the 
relation of number of dealerships 
to the number of new car regis- 
trations over the past 10 years we 
find that during 1934 and to date 
in 1935 the dealer experience in 
numbers of new cars registered 
is comparable to the best years 
of 1925, ’26, '28 and ’29. 


For instance, in 1925 the num- 
ber of dealers operating totaled 
46,677 and the number of new cars 
registered was 2,943,636. This was 






decade just past. 

Rogers Defined 
Gentleman For 

23. 


Portland, Ore., dolla 





an average of 63 cars registered | 
by each dealer. Averages, of | 
course, are deceiving, which re- 
calls the story of the scientist | 
who figured the average depth of 
the river at 3 feet 5 inches but 
drowned in middle when he at-| 
tempted to wade across. 


Dealer Increase 


But to get back to our muttons; 
in 1926 the number of dealers op- 
erating had increased to 50,868 
and the number of new cars reg- 
istered totaled 3,288,401, an aver- 
age of 62 units per dealer. Then 
came 1927 with its flash of de- 
pression and the Ford plant closed 
a great part of the year in prep- 
aration for the birth of the Model 
A. The number of dealerships 
had increased to 51,440 and regis- 
trations stood at 2,623,538, or drop 
in the average to 52 units plus 
per dealer. 


With Ford back in the picture 
and the depression clouds lifted 
1928 found 3,139,579 new passen- 
ger cars registered by 51,471 deal- 
ers. This brought the average per | 
dealer back to 61 units. We were 
then heading for the 1929 peak 
with the dealer body increasing 
to 52,588 and registrations soaring 
to 3,880,206 new passenger cars. 
In this year the average dealer 
registered 73 units or better. 


Then came the year when we 
thought “it couldn’t be.” From 
the 1929 highs we were heading 
for the 1932 lows. Nobody be- 
lieved it and dealers hung on to 
the tune of 48,658 dealerships. | 
Some had gone by the boards, and 
the ones who stayed that year | 
split a market for only 2,625,797 | 
cars, and average of 54 per dealer. 
The end of the year cut the total 
to 43,708 dealers and in 1931 sales 
totaled 1,908,141, the first time in 
years that the total had been be- 
low 2,000,000. In this year regis- 
trations averaged only 45 cars per 
dealer. 


Bottom Reached 


While the downward pace was 
gaining in momentum in 1930 and} 
"31 it is safe to say on the basis 
of these figures that the bottom 
{ came up to meet dealer body in| 

1932. In this year available sta- 
tistics are for both passenger car | 
and truck dealers. Therefore we} 
must divide the number of com- 
bined passenger car and trucks 
registrations by the number of 
dealers to get the average for | 
each dealer. Passenger car regis- | 
trations in 1932 fell to 1,096,399 
and commercial cars totaled 180,- 
413, giving an aggregate total of 
1,276,812 to be divided among 339,- | 
871 dealers or an average of 32| 
units per dealer. 

That it is safe to say'that 1932 
was the depression bottom is 
shown by the figures for the fol- 
lowing years. In 1933, 34,126 deal- | 
ers registered 1,493,794 new pas- | 
senger cars—an average of 43 per | 
dealer. In 1934 the dealer body 
had increased to 35,977, but regis- | 
trations climbed to 1,888,557, giv- | 
ing an average of 52 cars per | 
dealer. | 

Now with only the first six 








| was drawn for Will Rogers, 
made a statement, while enroute 
regarding the 


lly enjoyed, 





to the far north, 
business principles of his automo- 
bile friend, S. L. Savidge. 

It was during a short polo game 
in Seattle, and proved to be the 
last for Will, which sport he huge- 
and while he and 
Savidge were guests of the Olym- 
pic Riding Club. Both Rogers 
and Savidge, Dodge-Plymouth dis- 
tributor, are ardent polo players. 
Rogers was explaining the dif- 
ference between sports in this 
country and in England. 

“You know polo is something re- 
ferred to here as a ‘gentleman’s 
game,’” Rogers said. “That’s the 
English interpretation of gentle- 
man. When I was over there I 
heard a lot about gentlemen and 
sports. When I heard that the 
best cricket player was a top- 
notcher in the social register, I 
got woried about the invitation I 
had to play cricket. I didn’t know 
whether I could qualify as a gen- 
tleman. 

“But I decided that a gentle- 
man is anyone who is consider- 
ate of the other fellow’s feelings. 
And you don’t have to be in the 
blue book to be a gentleman—or 


| to play polo.” 


Savidge stated he was so im- 
pressed with this definition of a 
gentleman that he made it a 
subject of a conference with exec- 
utives of his sales organization. 


Mass. House Kills 
Gasoline Tax 
Diversion Plan 


Boston, Aug. 23.—A proposal to 
divert $16,000,000 of gasoline tax 
money to match federal grants 
for construction purposes has 
failed of passage in the Massachu- 
setts House of Representatives. 


The proposal, originated with 
Gov. James M. Curley, was intro- 
duced into both branches of the 
legislature as an emergency mea- 
sure. The construction program 
involved a total expenditure by 
the state of $28,000,000, of which 
$15,000,000 was to be used for con- 
struction and building improve- 
ment projects for the depart- 
ments of mental diseases, correc- 
tion, public health, public welfare, 


| public safety and education. 


One million dollars more was to 


be expended for the improve- 


| ment, development and protection 


of rivers and harbors, tide waters 
and foreshores and on Common- 
wealth Pier. The remaining $12,- 
000,000 was to be spent on high- 
way construction and improve- 
ments. 

According to the plan, the state 
would float bonds amounting to 
the entire $28,000,000 and gasoline 
tax money would be used to pay 
interest charges and to provide a| 
sinking fund. 


Portland Dealer 


Just a 


few days before the “final curtain” 
he 































































Sheet metal parts and Buick coil springs are here shown entering the Bonderite spray booth in the new 








Buick First to Employ 
Spray in Bonderizing 


Flint, Mich., Aug. 23.—A new 
rust-proofing process, represent- 
ing what is said to be the last 
word in providing protection for 
metal parts against corrosion and 
the action of the elements, has 
been installed and is in operation 
at the plant of the Buick Motor 
Co. in connection with its $14,500,- 
000 modernization and expansion 
program, that company an- 
nounces, 

Employs Spray 

The new Bonderizing process 
employs the spray rather than 
the immersion method and is the 
latest development of the Parker 
Rustproof Co. It is believed that 
no previous announcement of the} 
commercial application of this 
new process has been made. 

With it, all stamped metal parts 
and numerous other parts, in- 
cluding, for instance, coil springs 
for Buick’s knee action, are pro- 
tected prior to lacquering or en- 
ameling against rust and the 
effect of weather. 

The process is a further devel- 
opment of the basic Bonderizing | 
system, which consists of giving 
the metal parts a _ phosphate 
crystalline coating which not only 
prevents corrosion under. the 
finish but also prevents spreading 
of corrosion from accidental 
scratches which penetrate to the 
bare metal thereby increasing life 
of finishes. 

Further, it is said to provide a 


cation of the finishes themselves. 

Among the advantages of the 
new spray process as installed at 
Buick are greater rust-proofing 
efficiency and consistency, ability 
to work with lower temperatures, 
higher output for a given floor 
space, higher rust-proofing out- 
put per dollar expended and 
better working conditions for the 
operators. 

The entire process from clean- | 
ing, through bonderizing, fixing, 
and drying is automatic, with 
parts carried through on two con- 
tinuous conveyors, There are 
eight steps in the entire process 
which prepares the metal parts 
for the application of finishes, in- 
cluding six pressure spray booths. 

Low Temperatures 

With the spray process, the 
bonderite solution is maintained 
at a temperature of only 170 de- 
grees F. as against boiling tem- 
peratures in the dip process. 
| Further, only one minute 
quired for the processing with the 
spray installation as against five 
| and one-half minutes for the dip 
method. There are almost 1,000 
nozzles in the spray booth, sup- 





gallon per minute pumps. 
Application of the spray pro- 
cess reduces the bonderite tank- 
age requirements by four-fifths, 
an 8100 gallon tank being used/| 
at Buick as against a normal 40.- 





Ups and Down in Dealerships 
1933 | 
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The above chart shows the numerical rise ona 
ships 1925 to 1935. 





better adhesive base for the appli- | 


is re-| 


plied under pressure by two 1,000- | 


114 


fall and rise in dealer- | 


Spra-Bonderite system now in operation in the sheet metal plant of the Buick Motor Co. Four out of 
five minutes are saved by the new method. 





000 gallon dip tank, increasing 
efficieny and ease of control, as 
well as reducing cost. 

The adoption of this less sen- 
sitive and more efficient rust- 
proofing method has incidentally 
enabled improvement in working 
conditions. With the dip system 
with its higher temperatures, etc. 
| the rust-proofing department was 
|formerly completly closed, re- 
sulting in high room temperatures 
especially when enamels were 
| used for finishing. With the new 
| system the need for such condi- 
| tions has been eliminated. 

Sheet Metal Parts 

In addition to its other quali- 
| cations, the new process appears 
| to provide a better base for subse- 


| quent lacquering. This is parti- 
| cularly noticeable with sheet 
|} metal parts, 


Minnesota Will 
Start $20,000,000 
Road Program 


St. Paul, Minn. Aug. 23.—A two- 
year state highway construction 
program approximating $20,000,- 
| 000 will be under way within a 
month, following action of the 
state executive council in voting 
to issue $4,500,000 of bonds to pro- 
vide funds to match a federal 
highway grant. 

The entire program, according 
| to figures presented by N. W. 
| Elsberg, state highway engineer, 
will be financed as follows: 
| In addition to a 1935 federal 
grant of $3,423,806, another grant 
of approximately $3,500,000 will be 
made available in 1936. 

The executive council will sell 
$4,500,000 bonds November 1 to 
provide funds to match this year’s 
federal grant, with about $1,000,- 
000 to be used for supervision and 
payment of property damage. 

The state will be required to 
provide additional bond funds to 
match the 1936 federal grant. 

Approximately $5,277,000 has 
been granted the state for high- 
way work relief, with 90 per cent 
of the labor required to be obtain- 
ed from relief rolls. 

The actual construction pro- 
gram, with the first contracts to 
be let September 13, Elsberg said, 
will include 145 miles of paving 
at $25,000 a mile, 342 miles of gra- 
vel lift, 247 miles of grading con- 
struction of 18 new bridges and 
widening of four existing bridges. 
Work will be continued through 
November, he said, and will be 
resumed next spring, probably 
being completed about July 1. By 
that time a new program, to be 
financed by the 1936 federal grant 
and a corresponding total of state 
' funds, will be ready for approval. 
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They make up 
their Minds 


... and you can help speed the process by an A-Plus schedule 


in the paper they buy—and read with confidence 


* * 


It’s a known fact that most people have 
already made up their minds what car they 
want when they enter a showroom. In many 


cases—advertising does that. 


It’s also a known fact that you can reach 
more of these immediate prospects with your 
advertising through The New York Times 


than through any other newspaper. 


* 


* * 


Many shrewd automotive advertising and 
sales executives give this great market — 
concentrated in The New York Times—more 
than ordinary consideration . . . more than 


ordinary advertising sales effort. They know 


it is worth an A-Plus schedule. 


For here isthe spot to bear downon your adver- 


tising; to make it mean more and go further. 


The New York Times 


Advertising ‘Representatives 


JOHN B. WOODWARD, INC. 


New Center Building 
DETROIT 
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Oldsmobile Plans 
Great Lhings 












Where Oldsmobile Bodies Will Be Produced—This great 48-acre plant is to be devoted exclusively to the manufacture of bodies for the Oldsmobile Six and Eight. It is 
being completely refitted by the Fisher Body division of General Motors so that the increased requirements of Oldsmobile production can be handled with utmost efficiency. 





Factory Capacity Greatly Enlarged 
by New 48-Acre Body Plant 


Sales have doubled and redoubled in two years... 
Further sales increase foreseen for 1936 










There’s a big year ahead for Oldsmobile! The former body plant in the Olds Motor Works will now be devoted 


Increased production facilities already are provided to meet the growing entirely to expanding Oldsmobile chassis manufacturing. 


demand for “The Car that Has Everything!” In 1935, popular demand for Oldsmobile reached new all-time high records, 
The demand for Oldsmobile has doubled and redoubled in two years. and now, with this enlarged plant capacity, all eyes turn to the 1936 sales 


: : : ore opportunities for Oldsmobile. 
For this reason alone, Oldsmobile has enlarged its plant facilities to a tre- PI - 
mendous degree in order to meet the production schedule planned for Oldsmobile will be in production early with a new and complete 


1936. Oldsmobile’s expansion program includes the acquisition of a new line of both Sixes and Eights. 


48-acre plant to house the building of Fisher bodies for Oldsmobile. Oldsmobile offers to Dealers, in addition to highly salable products, all 


OLDSMO 


he can that has everything: 
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Main Plant of the Olds Motor Works — Present buildings of the modern Oldsmobile plant occupy an 87-acre site. The sections formerly devoted to body building will be 
used to expand facilities for chassis manufacture. Thus, Olds Motor Works becomes not only one of the most modern, but one of the largest automobile plants in the industry. 


the advantages of Closed Territory . . . Liberal Discounts . . . Complete Sales Co-oper- 


ation ... and resultful Sales Promotion and Advertising. Viana FOR DETAILS ON THE 
If you plan great things for yourself in 1936, investigate the new Oldsmobile Franchise. 
NEW OLDSMOBILE FRANCHISE 


Some good territories are still available for aggressive and qualified business men. Why 


not inquire about them? 
D. E. RALSTON 


Vice President and General Sales Manager 


Details of the 1936 Oldsmobile Plans Will be Furnished in Confidence 
Olds Motor Works, Lansing, Michigan 


on wired or written request. Use the coupon if it is more convenient. 


BILE 


Dear Sir: 

Please send me, in confidence and without obligation on my 
part, complete information on Oldsmobile’s Sales Plans and 
Franchise for 1936. 

Name 


Business 


Street— 














Large Scale Diversion 


Blamed For New Figure 


He 


dent of the AAA declared. 
continued: 

“Five states increased the gaso 
line tax rate by one cent ¢ 
namely, Connecticut, 


Washington, D. C., Aug. 23.— 
That the gasoline tax field con- 
tinues to be the “happy hunting 
ground” of revenue collectors and 
revenue spenders, was indicated 
once more today when the Ameri- 
can Automobile Assn. reported a 
total increase of $32,000,000 a year | 
in the gas tax load as a result of | 


recent boosts by the legislature. | $2, 549,330 on 


sylvania. 


the motorists 
year’s session of the state legis- | 
latures shows three trends as far | 
as motor taxation 
a continued tendency to mulct the 
motorist through the gas tax; 
continued large scale diversion of | 
motor tax revenue to other than| 
road purposes; 


is concerned: | N 
that registration fees 


gasoline tax rate in 


Stabilization of registration fees | try. 
on passenger cars at lower levels,” | 
Thos. P. 


“The 


Henry of Detroit, presi-| about these increases is that 


at lt i tl ll ALL nO cai 





Delaware, 
Nebraska, New York, and Penn-| 

On tne basis of last 
year’s consumption of gasoline, 
the increased rate would impose! and twenty-five months in the 
of 
“Our survey of action by this | Connecticut; $415,560 in Delaware; | 
$2,233,720 in Nebraska; $11,363,440 
in Pennsylvania, and $15,770,190 in | 
Yew York, or a total of $32,332,- 
240. It should in fairness be said 
were re-| 
duced in Connecticut and that the 
that state 
and a trend toward! was among the lowest in the coun- 


most disconcerting thing 
in 





York, and Pennsylvania, the pro- 
ceeds from the one cent additional 
are definitely earmarked for div- 
ersion. Realizing that the prac- 
| tice of taxing motorists for pur- 
poses wholly unrelated to road 
| construction and maintenance is 
-| indefensible, the legislatures of 

aska, New York and Penn- 
| sylvania put a time limit on the 
increased rate, sixteen months in 
the case of Nebraska, fourteen 
months in the case of New York, 














|} case of Pennsylvania. But past 
experience has demonstrated that 
the motorists can have no assur- 
ance that the tax spenders will 
let go at that time. Only through 
constitutional amendments or 
through definite legislative en- 
actment prohibiting the practice 
entirely, as Ohio did this year, 
can the motorist have assurance 
of security. 

“As far as registration fees are 
conc erned, the motorist made defi- 


three of the states, Nebraska, New | 
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Bas Tax Load Increased by 32 Million; Says AAA 


nite gains. Eight states either = — — = 


effected a direct reduction in reg- 
Frightened Old Man; 


istration fees or have changed 
the basis of registration in such ||| Goes to Hoosegow 
Atlantic City, N. J., Aug. 


a way as to result in a lower fee) 

for passenger cars. These states : 
are: Connecticut, Minnesota, 23.—Alleged to have fright- 
North Carolina, Ohio, Tennessee ened a pedestrian into fall- 
Utah, Vermont, and West Vir- ing headlong against the 
Virginia. Over a three-year per- curb, Morris Rotman, 25 
iod, twenty states have reduced years old, a butcher of Phil- 
registration fees on passenger adelphia, was held today in 
cars, but these reductions have by $1,000 bail for Atl = tic 
no means offset the increase in County grand jury action. 
the gasoline tax rates.” 


Chevrolet Sales 
For 10 Days Set 


Six Year Record | 


It was testified by wit- 
nesses that after the acci- 


2d 





dent Rotman was “too busy 
to assist William W. Hewitt, 
78, of 23 North Sovereign 
ave., to the Atlantic City 
Hospital for treatment of a 
head injury. Rotman was 
charged with reckless driv- 
ing and refusing to help an 
injured person. 

According to testimony 
before Recorder Thomas D. 
Taggart jr., Rotman drove 
almost into Hewitt, made a 
sudden stop and sounded a 











Aug. 23.—Chevrolet 
during the first 10-day per- 
iod in August’s nationwide demon- 
| stration campaign broke all re- 
cords for the period since 1929, 
| W. E. Holler, vice-president and 


Detroit, 


sales 





Because TIME is read, 


cover to cover, by more than 
half a million of your best 
repeat customers, the follow- 
ing Automotive advertisers 
are using TIME in 1935:* 





| general sales manager, announced 
to the Chevrolet dealer organiza- 
tion today in a special issue of the 
Chevrolet Sales News. 

Sales of new cars 
for the period totalled 26,359, 
compared with 17,791 in the same 
10 days in 1934. Projections for 
the remainder of the month in- 
dicate that August will be one of 
the largest months this year. 

The high spot of August sales 


to date, Holler said, is the sharp 
increase noted in the sale of new 
standard models. This figure 


showed a gain of 116 per cent over 


the total for the first 10 days of 
August, 1934—6,986 units being 
delivered as against 3,226. 


“In spite of the heavy volume 
on new cars and trucks,” said 
Holler, “our dealers are maintain- 
ing such a balance between new 








and trucks | 
as | 


| John Cobb, 


loud blast on the horn, fore- 
ing the elderly man to stum- 
ble and fall. 





Sir Maleolm Campbell 
Will Return to Salt Beds 
Washineton, Aug. 23.—-Sir Mal- 
colm Campbell, British speed king 
of the world, will reach New York 
next Tuesday on 
his way to the 
Bonneville Salt- 
bed, near Salt 
Lake City, where 
he will make a 
new effort to 
attain 300 miles 
per hour. Last 
March he estab- 
lished a new 
record of 276.816 
m.p.h. and the 
contest board of 





Sir Malcolm 


the American 
Automobile Assn. today stated he 
will make an effort early next 
month to lower that mark. 
Campbell is bringing his famous 
Bluebird, said to be somewhat 
rebuilt since the trial at Daytona 
Beach in the _ spring. Changes 
made are not known to the con- 
test board, due to secrecy attend- 
ing the reconstruction. 
With Campbell on the liner 
Majestic will be Capt. George E. 
T. Eyston, of England, who seeks 


a string of distance records, in- 
cluding the 24-hour mark set at 
Bonneville several weeks ago by 
also a Briton. 


Budd to Build Trains 


Philadelphia, Aug. 23.—The Ed- 

ward G. Budd Mfg. Co. has active 
negotiations underway with four im- 
portant railroads to build eight 
stainless steel, streamlined trains at 
a total cost of $4,000,000, according 
to Edward G. Budd, president. The 
construction of this equipment would 
be financed with the co-operation of 
the Reconstruction Finance Corp. on 
the rental plan just announced by 
Jesse Jones, RFC chairman. 





Sen. Wheeler Urges Study 


PASSENGER CARS TRUCKS, TIRES and used - es that used 
“ i car inventory over the country 
& BODIES TRAILERS GENERAL as . — “increased —. 155 
Tur 1 units ur 2er1oc n 
AUBURN CHEVROLET GOODRICH —<_" 
BUICK COVERED WAGON GOODYEAR ; . 
KELLY.SPRINGFIELD Paper Reserves Space 
CADILLAC DODGE ah En ‘ : For Accident Victims 
r PENNSYLVANIA Minneapolis, Minn., Aug. 23. 
CHEVROLET FORD ie vgge aaa been "Shae a 
"SLE 1 | Mi -apolis yspape rhich 
CHRYSLER GENERAL MOTORS PARTS & ae yg yp og aialaas a: 
DE SOTO ACCESSORIES | page one under the heading, | 
DODGE ENEERNA ERO AS. AC PRODUCTS Pgs Boe Sag ~ gt 
. INO ENGINEERING The picture showed ¢ sivi 
FISHER BODY REO CUNO ENGINEERING | oad Gade tao teenie sae 
som STUDEBAKER DELCO-REMY sroat accident wictiane. ; 
| . eee - “Such a picture will do more 
DUCO to put a halt to accidents than | 
rR . | any le E ide,” Alder- 
poral EVEREADY PRESTONE [finan Henry Bank declared. 
A} . . Minneapolis has b “acci- 
a a GASOLINES Conn. Pezereac death sanaeanel” tetemia os acel- 
J i . é t dent i hich in a bor- 
& OILS E Sad aan aaenell tne another, 
HUPP ETHYL HERCULES MOTORS killing the wite and one ehild of 
7 the driver of the other automo- 
LAFAYETTE LIBERTY FOUNDRIES : a ial th 
ee HAVOLINE (HA-DEES) 0 ey yg oe Meg Be a 
. ter. The dri f th has 
NASH HYVIS LOF SAFETY GLASS eval atoed ee z hospital ward 
y h ity jail t it ti 
a PENN. GRADE NEW DEPARTURE the Meustale cami avant ieee. 
‘ NOBLITT-SPARK 
PACKARD PENNZOIL (ARVIN) ' 
PIERCE-ARROW PYROIL PERFECT CIRCLE 
eli UAKER STATE PREST-O-LITE Of Dri ? 
PLYMOUTH Q river s 
é SHELL PUR O LATOR oe 
PONTIAC RUSCO Washington, Aug. 23.—An im- | 
REO SINCLAIR mediate study of hours and quali- 
SIMPLEX PISTON BINGE [8 | Sonie's, toretnae Clommnares Goer | 
a —_ <OCONY e Inte - 
STUDEBAKER SOCONY THERMOID | icine as authorized by the new 
— | TERAS TIMKEN ergs le cots yi 


TIM 


The Weekly Newsmagazine 


% Watch for the Auto Show Issue, November 4 














eral regulations, is urged by Sen- | 


ator Wheeler (D., Mont.). As| 
chairman of the Interstate Com- | 
merce Commission, Wheeler} 


steered the new law through the | 
Senate and he says: 

“The motor carrier industry, | 
while it has developed rapidly and 
recently, has won for itself a per- | 
manent place in the transporta- 
tion sun. The new legislation is 
recognition that it has reached 
maturity, Under regulation this 





| safety. 





Hourly Scale 


industry is to share fully with the 
railroads, the water lines and 
other carriers in serving the com- 
merce and people of the country. 
“There is little danger of truck 
and bus rates becoming inordi- 
nately high. Shippers may read- 
ily acquire their own trucks, if 
they find that for-hire truck op- 
erators are gouging them and 
passengers will refuse to ride 
buses if fares are jacked up. 
“The Act contemplates a study 
of hours and qualifications of 
drivers and of equipment all 
in the interests of promoting 
This is one of the most 
important provisions of the Act 
and I hope the ICC will begin the 
study immediately.” 
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WATCH STUDEBAKER 


Exclusive territory 


or Champion cars wins high 
caliber distributors! 


E at South Bend have long been proud of the 

kind of men who represent Studebaker as 
dealers and distributors—men of character, ability and 
standing in their communities. 


Many of them have been with Studebaker ten, twenty 
or thirty years. 


It is gratifying to note that those who join our organ- 
_ ization today are of the same type as these veterans. 


: For instance, we recently appointed Dahl Brothers 

VICTOR DAHL distributors in Milwaukee. These aggressive merchants 
tell me that they believe Studebaker engineering, 

Studebaker craftsmanship and Studebaker factory pol- 


icies form a combination that are bound to win out 
A. J. Dahl and Victor Dahl have made a great 


name for themselves in the automotive world 
during difficult years. Not only as new car 


dealers but as merchants of used cars and as 
service station operators, Dahl Brothers have baker franchise is available. Write me for details. 


won the respect of Milwaukeans. 


PRESIDENT 
THE STUDEBAKER CORPORATION 


in a big way. 


There are prosperous communities where the Stude- 


AMERICA’S FRIENDLIES T FACTORY 



















Callahan Crighton 


Some of the men 


(Continued from Page 9) 


him in where other angels might 
hesitate to enter and his story of 
training the bird-dog is still an 
oft-requested classic wherever he 
goes, 

Eddie the Kruspak 

From Chilton, too, came Eddie 
(one forgets his initials) Krus- 
pak, who alone has remained in 
the east to uphold the traditions 
of the “Newspaper of the Indus- 
try.” We have come to look 
upon him as a dual or multiple 
personality. He is always on the 
end of a telephone when we need 
to reach him and he is always in 
an advertiser’s office when he is 
needed there. His Chrysler may 
be seen in Boston today and apt 
as not in Philadelphia tomorrow, 
but in the meantime he has cov- 
ered Manhattan from the Bronx 
to the Battery and sandwiched in 
a few orders of “frog's legs” be- 
tween. His letters always begin 
with “enclosed please find” and 
when he passes on to his final 
reward (unless we beat him to it) 
we propose to bottle his innards 
in alcohol (wood) and offer him 
to the Smithsonian as an exhibit 
labeled “the answer to a sales- 
manager’s dream.” 

Since we have been publishing 
in Detroit others have joined our 
glee club, trained to sing only 
the well-known “gimme” chorus 
of the advertising fraternity. 
“Jack” Weed of “Commercial Car 
Journal” fame, who is the foun- 
tain head of more information re- 
garding the sales and servicing 
of cars and trucks than any man 
we know. In Ohio, Pennsylvania 
and eastern New York where he 
travels, Jack is a sort of father- 
confessor to erring manufactur- 
ers and an ambassador without | 


portfolio (although he _ carries 
one) to sales, service and en-| 
gineering executives alike. Then 








there is Fred Lines, a rookie on 
the ADN team in matter of years, 
but a captain who as advertising | 
manager has in one short year 
co-ordinated the efforts both of | 
the infield and the outfield so 
that his efforts are beginning to 
show in definite numerals on the 
old lineage scoreboard. 
® * * 


But to return to the history of 
ADN. The show issues appear- 
ing each morning before break- 
fast and being distributed through 
the hotels in New York and Chi- 
cago were an immediate success 
because they filled a very definite 
need. Extra mailings were made 
to all eastern dealers during the 
New York Show and to all west- 
ern dealers during the Chicago 
Show, a policy which has been 
followed ever since and which ad- 
mirably serves the stay-at-homes 
who thus get the “feel” of the 
public’s reaction to the new cars. 

Twelve dollars seemed a lot of 
money to ask for the new paper, 
but during the years from 1925 
to 1929 the circulation had a con- 
tinuous and steady growth, be- 
cause dealers and manufacturers 
alike were enjoying a boom dur- 
ing which dollars were kicked 
around like marbles. The news 
may not have been as important 
to us those days, because most of 
us knew-it-all anyway, and we 
had to get in our daily round of 
golf! But, fortunately for ADN, 
when the lean days came, news 
of what was going on in our in- 
dustry became mighty important 
and in the poorest year we re- 
newed six out of every 10 sub- 
scriptions which expired—a record 
unparalleled, I will wager, in the 
trade paper field. 








AUTOMOTIVE DAILY NEWS, SATURDAY, AUGUST 24, 1935 


Lines Cotton 


Like every growing business we 
had dark days and again long 
stretches when each day appeared 
fair-and-warmer. The _ episode, 
however, which gave us the great- 
est scare, and now looking back 
at it through the mists of the 
years seems the most ludicrous, 
occurred in the hectic spring of 
1929. On the first page of the 
May 15 issue had appeared an in- 
nocent looking little news item 
from our Lansing correspondent 
headed: 

“REO TO ANNOUNCE NEW 
STRAIGHT EIGHT AT 
POPULAR PRICE” 


I was in Chicago at the time, 
had my bag packed and was get- 
ting ready to take the ‘Motor 
City” for Detroit when a long- 
distance message reached me 
from New York and advised me 
to stay right where I was until 
further orders. It appeared that 
there were process servers sitting 
outside my office door and gazing 
wistfully at the front door of my 
home. Someone was sueing me, 
or at least they were sueing me 
as the only officer of the ADN 
corporation who resided in Michi- 
gan, not for an overdue gas bill 
or an installment payment on the 
piano which they might have col- 
lected, but for the magnificent 
sum of $1,000,000! 

An Early Winchellism 

Now I had probably read that 
there was that much money, but 
I doubt if I seriously believed it. 
The news item was broadcast over 
the AP wires and gave me a 
distinction which I have never 
yet been able to live down. 
seems that Reo felt that the pub- 


It | 





lication of this early Winchellism | 


in our hitherto insignificant little 
trade paper had damaged them to 
exactly that extent. They took 
full page space in newspapers 
from coast to coast to reprint 


| the news item and tell the world 


that ADN didn’t know what 
was talking about. 


it 
The conse- 





Kruspak Weed 


and growth of the publication. 


quent publicity which it gave us 
was exactly what we needed to 
help establish ADN as the ac- 
cepted NEWSpaper of the indus- 
try and we still hope that the ex- 


cuse for attracting attention 
which it gave Reo did them some 
good too. Oh, yes, perhaps I 


should also record the fact that 
the case was “settled out of court” 
a few months later, a move pre- 
cipitated undoubtedly by the fact 
that Reo was about to give birth 
to “a new straight eight at a 
popular price!” 
Roundabout Route 

In my anxiety to bring the 
publication to the center of the 
industry at Detroit, I adopted 
what now appears to have been 
a rather circuitous route but one 
that eventually altered consider- 
ably the publishing map of Amer- 
ica. I figured that if Macfadden 


owned a newspaper in Detroit he | 


would quite naturally move ADN 
here and print on his presses, so 
in a long and laborious prospec- 
tus I pictured the opportunity 
which I believed existed for a 
tabloid newspaper here. The 
matter was promptly tabled and 
for two or three years was only 
thought of when I harped on the 
subject to the Macfadden execu- 
tives. Then one day it popped. 


The tabloid “Philadelphia News” | 


in which Macfadden owned a con- 
trolling interest was a money- 
maker. 
prospectus and Detroit was se- 
lected as the next town in a pro- 
posed chain. For several months 
thereafter I was busy leasing 
buildings, contacting local adver- 
tisers and introducing the incom- 
ing executive 
into the “walled-city” of my adop- 
tion. We succeeded in getting 


They dug up my old} 


and editorial heads | 


the tabloid underway, but I never | 


succeeded 


to move ADN to Detroit; which, 


although a great disappointment | 


at the time, now appears to have 
been for the best. 


in getting Macfadden | 


In 1931 Mac- | 


|the Alleghenies 


5% 


Newmark Tarantous 


fadden traded the “Detroit Mir- 


“Liberty Magazine,” 


curred except as a result of the 
circumstances related. 


Fresh Start Needed 


on things “got no better fast” (as 
the saying goes) and so it is not 
surprising that following 


with a constantly mounting defi- 
cit piling up against ADN on the 
Macfadden books, it was finally 
decided to sell the property. Na- 
turally I could not stand by and 
see my brain-child (so called) go 


river to some Simon Legree. 
had to hock my last suit of BVD’s 
I was going to see that my baby 
got a fresh start and the right 
kind of bringing up. So I did. 
And the first of June saw giant 
trucks climbing westward over 
bringing ADN, 
lock, stock and barrel, back to the 
land of its conception, 
34, Col. 1) 


(Continued on Page 


Sparks 


(Continued from Page 3) 
over the famous Chicago-Liberty- 
ville-Waukegan course, just out- 
side of Chicago, made famous by 
the crack-brained bicycle riders 
striving for century bars for rid- 
ing 100 miles in a single day. 
* * * 

SO MY CHIEF and I, the late 
George K. Barrett, scoffing at this 
new contraption, mounted our 








tandem bicycle, a Napoleon, as I 
recall it, and we followed this 
race. It was a pipe. We, Barrett 
and myself, stopped for lunch at 
Wheeling, hopped back on the 
tandem and easily caught up with 
the field. Duryea went into a 
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The one on the left is Vol. 1, No. 1 and was publish ed in New York and dated Thursday, Aug. 27, 1925. | 
The one on the right is the first issue printed in Detroit after ADN was purchased by the present man- 


agement, it was No. 1993 and dated Saturday, June 10, 1933. 





a transac- | 
tion which could never have oc- | 


Naturally from the fall of 1929 | 


eather lean shows of 1983 Pa | advising me that it was his father 


on the block and be sold down the | 


If I} for this writer, if you will permit 


| him to toot his own horn a bit. 


if not its | 
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Energy and Enthusiasm of Many Have Built ADN 
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Johnston Alexander 


and women who have contributed during the past decade to making ADN what it is today and who are mentioned in this Ten Year History of the founding 


ditch and broke a wheel, leaving 
Mueller to limp home, winner of 
America’s first automobile race. 
He averaged something like eight 
miles an hour. And the tandem 
team was waiting at the finish to 
give him three rousing cheers. 
Thirty years later I wrote this 
story and I got a letter from O. B. 
Mueller, president of the Mueller 
Brass Co., of Port Huron, Mich., 


who had achieved this glorious 
victory and that he, the son, had 
ridden in that Benz high-wheeler 


;}and has spelled Pop when the 


latter had needed relief in driv- 
ing. 
* * * 
ALL OF WHICH is background 


That “race” made me _ auto- 
mobile conscious, so that in 1900 
I took over the job of handling 
publicity for the first Chicago 
automobile show. The smell of 
gasoline got into my system 
and followed a definite connec- 
tion with an industry that has 
since proved itself the country’s 
ace in the hole. Successively I 
have been editor of Motor Age, 
Motor Magazine, Motor Life, 
American Motorist and now Au- 
30 years 


automobile subjects. 
* ok * 

BUT, and I say it in caps, I 
FEEL MY PRESENT JOB IS 
THE BEST ONE I EVER HELD 
DOWN. Those other papers over 
which I exercised editorial direc- 
leading pub- 
lications in the automobile field, 
enjoying the respect of maker, 
dealer and car owner, but in my 
humble opinion, Automotive Daily 
News has brought me more into 
the limelight and made me more 
friends and contacts than all the 
others combined. 

Everywhere I go doors swing 
open at the mention of ADN. It’s 
a magic password that carries me 
into the presence of the brass 
hats of the industry and gets me 
the glad hand of the dealer body. 
Seemingly, everyone in the busi- 
ness, from coast to coast, reads 
and has faith in ADN. I’m wel- 
comed, not because I am Chris 
Sinsabaugh, but because I am a 
representative of ADN. It’s the 
paper, not me, that wins this open 
sesame. 

Gee, I’m glad I’m working for 
this newspaper of the industry. 

* * * 

SO, HAVING PLANTED this 
seed, I’d like to tell “my public” 
how much I have enjoyed my five 
years with Automotive Daily 
News. And at the same time I 
would like to pay a personal trib- 
ute to a team-mate, whose vision 
and foresight made possible ADN 
as you know it today. Ten years 
ago the automobile world said 
George Slocum was nuts in ever 
imagining the industry ever would 
support a newspaper of this type 
devoted to recording the happen- 
ings of the automobile business. 
He had the courage of his con- 
victions, however, and he put over 
his idea in a big way. True, the 
ADN of today is a bi-weekly, but 
that’s been a natural evolution 
and only going to prove that after 
all, news as we supply it is what 
the industry craves 

* * 


WHEN THE ORIGINAL spon- 
sors of the publication dropped 
the ball, it was this same Slocum 
who picked it up and ran with it. 
| As a publisher, he has charted a 


(Continued on Page 27, Col. 1) 
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July Financing Reverses Customary Trend 


Shows 4 Per Cent Gain Over 


June and 6379 


Washington, Aug. 23. Con- | 
trary to the usual trend, the dol- 
lar volume of retail financing of 
new passenger automobiles was 4 
per cent higher in July than in 
June, according to preliminary 
estimates today by the Depart- 
ment of Commerce. The increase 
was 9 per cent over July last year 
and 63 per cent over July, 1933. 


The aggregate volume for the 
first seven months of this year 
was 19 per cent above the period 
last year and 104 per cent over 
the corresponding months of 1933. 

All percentages of the estimates 
are based on daily average fig- 
ures with each business day, 
weighted according to relative 
volume of business as determined 
by experience of the trade. Com- 
parison of July, 1935, with Julys 
of previous years and the per- 
centage changes from June to 
July are as follows: 


Comparisons of July, 1935, with 
the same month of previous years 
July, 1935, was: 

r higher than 


he than 


! 

| 

1.7 ( eon ! 
24.1 er nt higher than J 
7 t t j 

J 


June-July changes 
Percentage change from June 
July Lah ) 
July, 1 
July, 1 
July 1 

1 
l 


4 


July m1 15 


July 

Ju 1929 1.5 

Estimate on automobile financ- 
ing are based on figures reported 
to the Census Bureau by a same 
group of large finance companies 
in continuous operation § since 
1929. The dollar volume of these 
organizations represents more 
than three-fourths of business 
written by all reporting finance 
companies. 


Sparks 
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course, established a creed that 
seems waterproof first of all, 
news and that news authentic. 


No violations of release dates on 
news stories and absolutely no 
rumors; playing no favorites and 
giving both manufacturer and 
dealer an even break, None can 
question the sincerity of my boss 
as a publisher; he’s proved his 
point and posterity is going to 
bear him out. 

Incidentally, my publisher 
hasn’t seen this column that’s ap- 
pearing in this anniversary num- 
ber. He’ll probably give me hell 
when he does, but I feel I must 
get this off my chest, raise or no 
raise. 

* * * 

SO MUCH FOR THE PAST. 
Now I’m switching to today, for 
the columnar material that’s left 
has to do with unusual things in 
the industry right now. There’s 
the unveiling of the hint carried 
Wednesday in the Pink—about a 
certain manufacturer who al- 
ready is in production on 1936. 
I’m betraying no confidence when 
I tell you that it’s Buick. Just 
when the formal announcement 
will be made is something else 
again. But it looks from the peep 
I had that we are on the eve of a 
glorious new Buick line that will 


start the tongues to wagging. 
That announcement will come 
when the plant has turned out 


enough to stock the dealership. 
As to when that will be, figure it 
out for yourself. Two hundred 
units a day coming off the line, 
and some 2,500 dealers to be sup- 
plied, and that’s your answer. 

+ * * 


PAUL PRYING and Peeping 
Toming, I caught Bill Hufstader 
doing a bit of retrospecting as to 
what he did with his ’35 line. He 


7o Over July 33 


figures—-39,873 cars 
period from January 
to August in 534 and 41,498 in the 
period this year. For the 
full calendar year of 1935, which, 
of course, will take in part of the 
’36 production, he projects a total 
of 85,000. And Sales Manager 
Hufstader expects to sell as many 
cars in the last four months of 
this year than he did in the first 
even Incidentally, ’34 was the 
first cslendar year that Buick’s 
sales curve had gone up since 
1926. 

Sustained demand for '35 mod- 
has been remarkable, for 
Hufstader’s little black book 
shows that in the first 10-day per- 


showed me 
old in the 


same 


els 
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| iod in August his dealership sold | 
in the cor- | 





51 more units than 
responding period in July. Before 
the new models come along there 
will be a marked shortage of 
Buicks on the market—a sell-out 
in theatrical parlance. Used car 
stocks are at a normal level 
have been so all year, I’m told. 
* * * 

HAS IT BEEN a 
year for Buick dealers? is a ques- 
tion I asked and Hufstader’s re- 


and | 


profitable | 


ply would seem to indicate that | 


some of these surveys are a bit 
topsy-wopsy. Again the little 
black book had the answer and it 
was that Buick dealers, in the 
first six months of this year, made 


one and a half million dollars 
more profit than in the same per- 
iod in 1934. 

4 aa + 


I RETRACED my steps to Flint 
on Wednesday for a notable event 
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NETS THREE-WAY PROFITS 
BRINGS MORE REPEAT BUSINESS 


All over the country light truck owners are giving 
Fleetway “15” 
the cash registers of U.S. 


| buyer of a 
Mail the coupon today for the complete story. 


the celebration by AC Spark! my hope that he is going to have 
Plug of the completion of its| to add to his plant facilities again 
plant expansion, said to be the| in a year or so. 


greatest in the history of the _ ess 
780,000 Car Radios 


company. It also was the birth- 
day of Earl McGinnis, which gave | Sold During 1934. 
Washington, Aug. 9.—According 


the visitors a chance to do some 

anniversary and cut the 42- 

saediansens cake that had cos to a report from the Department 
cae Pe ie of Commerce, 780,000 automobile 

prepared for the advertising man- radio sets were sold in 1934, and 

ager. accounted for a retail sales vol- 
It seemed to me that I walked| ume of $28,000,000. 

miles Lotta Miles, in fact The average retail value of mo- 

through the two plants which| tor car sets was $43.05. 

bristle with new machinery and 

new equipment. Everything has 


It’s the Tops 


been systematized to the nth de- Washington, Aug. 28—The highest 
gree and if AC is not set to care) motor road in Austria, the Gross- 
for every need of its myriads of | glockner Alpine Highway, has just 
customers than I am not much) been completed, the Department of 

Commerce was advised this week. 


good as a prophet. 


a : ms . | At its highest point this highway is 
This President Kimmerling | jo ¢ eee ee we oe y 
ag , 9, eet above sea level and at that 
doesn’t fool when it comes to go-| gjeyvation the road runs through a 
ing the limit in expanding and it’s| tunnel 1,000 feet long. 












w= 5) 


MAKES BIGGER SALES 


















a welcome that is putting money in 
Tire Dealers. 


\ Fleetway “15” helps you sell tires in complete 
% sets... gives you extra profit on new wheels... as- 


sures you of steady, profitable, repeat business. 
Every man who owns a Chevrolet, Ford, Dodge 
or International Truck, from late 1933 models 
to date, is a potential Fleetway sale ... every 


new truck is a logical customer. 





Truck & Bus Department, 

United States Rubber Products, Inc., 

1790 Broadway, New York City 

\ Ple sase send me detailed information about the U. S. Royal Fleet- 
way “15” and particulars as to the profits in selling this tire. 

\ Name 





Street Address 


City 





State 


Rubber Company 
We 
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Ten Years in the Industry Told in Headlines 
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remains at 65 to 70 per cent capacity... 
Continental Motors has developed a new 
series of bus engines. . . Ford Motor Co. 
has definitely abandoned the Model T 
car. Organization of National Auto- 
motive Salesmen’s Assn. is completed. . 
Yellow Truck lets contract for the main 
building of the new $8,500,000 plant at 
Pontiac, Mich., to J. A. Utley of Detroit 
for $1,250,000. . . Automotive Equipment 
Assn, urges motorists to join in war 
against the 3 per cent automobile tax. . . 
Industry’s employment declines 6 per cent 
in July. . . General Motors’ directors call 
common stockholders to approve doubling 
shares. . Heavy steel. shipments being 
made in Pittsburgh district to Chevrolet, 
Buick, Studebaker, Hudson and Nash. . . 
Automobile exports gain 23 per cent in 
value during the first six months of the 
year. . Larger engine features new 
Chrysler car. General Motors’ July 
sales rise 56 per cent over 1926. 


September, 1927 


Fisher resources placed at $125,000,000. 
. , Studebaker opens a school for purpose 
of training salesmen. Senator Smoot 
to fight automobile excise tax. Ten- 
nessee’s gas act, which sought to regulate 
the price of gas held void by court. . 
Big = reported in the use of rubber. 
. . Bertram G. Work, president of the 
B. F. Goodrich Co., dies in Switzerland. 

- Ford has spent $22,000,000 in 18 
months expanding his Fordson plant. . . 
Ford has spent $50,000,000 re-tooling for 
the production of his new car. . . George 
Hubbs is appointed vice-president of sales 
of Pierce-Arrow. . . GM authorizes ex- 
change of two $25 par value shares for 
one of common. . . Twenty million dol- 
lars worth of Nash stock is owned by 
company employes, it is announced. . . 
George M. Graham returns to Willys- 
Overland as assistant to John N. Willys 
after years spent with Chandler and 
Pierce-Arrow. Two hundred and ten 
descendants and kinsfolk of the five 
brothers who founded the Studebaker 
business in 1852 hold reunion in South 


Bend. . . Two hundred seventy-five auto- 
mobile editors visit Detroit for three 
days as guests of General Motors. 
October, 1927 
Railroads lose fight to halt Missouri 
bus lines. . . North American Tax Gaso- 


line Conference at Columbus, O., demands 
a uniform gas tax law for the entire 
country... D. H. Kelly re-elected presi- 
dent of National Battery Manufacturers 
Assn. . . H. T. Boulden named manager 
of Pierce-Arrow truck division. . . Oak- 
land announces it will build $3,000,000 
assembly plant. Ford gets concession 
in Brazil for 4,000,000 acres for produc- 
tion of rubber. A. P. Sloan, at a 
dinner given in his honor in Paris during 
the show, predicts $220,000,000 earnings 
in 1927 for General Motors. . L. Be 
Corcoran, formerly Pierce-Arrow, is made 
eneral sales manager of the F. B. 
Stearns Co., of Cleveland. E. V. 
Hennecke resigns as vice-president and 
general manager of the Moto-Meter Co. 
‘ Gordon Lefebvre succeeds A. i 
Brandt as vice-president in charge of 
Operations at Oakland. . . H. A. Brown 
succeeds Gordon Lefebvre as vice-presi- 
dent and general manager of General 
Motors of Canada. . . John E. Kepperly, 
formerly vice-president and general coun. 
sel of Willys-Overland, dies. 


November, 1927 


_ Albert Champion, organizer of AC 
Spark Plug, dies suddenly in Paris while 
in attendance at the French show. . . W. 
A. Ryan retires as sales manager of Ford. 

Windsor T. White resigns as chair- 
man of the board of the White Co. and 
Thomas H. White as vice-president, fol- 


lowing cutting of dividends. First 
General Motors broadcast heard over a 
network of 27 stations. Dodge pro- 


duces its 2,000,000th car in its 13th year, 
. » Representatives of 49 foreign coun. 
tries exhibit at AEA show in Chicago. . . 
Star October shipments from Elizabeth, 
N. J., plant highest October in company’s 
history. Automobile industry leaders 
charge 3 per cent war excise tax is dis- 


criminatory Late changes delay pro- 
duction of new Fords. Sloan sees 


25,000,000 earnings for GM in 1927. . 
Ford plans $1,000,000 plant in Japan. 
me A White, president of Motor Bearings 
and Parts Co., is new NSPA president. 

ADN publishes picture of new Ford 
10 days before public announcement. 


December, 1927 


Third quarter tire shipments valued a 
$223,488,000 ates declares emia 
$1.25 quarterly dividend. . . Chrysler an- 
nounces series “80"’ with custom bodies 
only. Oakland Motor Car Co. awards 
$3,000,000 contract for new All-American 
six plant. . . Motor companies’ cash hold- 
ings estimated at $361,000,000, according 
to Dow, Jones & Co. . . Ford model “A” 
officially announced. Chevrolet  ac- 
quires Gray Iron Fdry. at Saginaw, Mich. 

Studebaker to produce eight-cylinder 
car in $2,000 class. . Ford Co. estimates 
10,000,000 saw new car in first five days. 

Ford plant at Dallas, Tex., to go into 
Rrecuetion Jan. 1. . . Dodge to introduce 
Victory six Jan. 4. . . Edsel Ford is new 


president of Ford of Canada. . . Chrysler 
plans $300,000 addition to Windsor, Ont., |’ 
plant. House votes to wipe out re 
maining 3 per cent excise tax on auto 
mobiles. . . Dodge adds four-wheel brakes 
to its four-cylinder line . J. J. Raskob 
of GM sees 1928 as most prosperous 
year. 


January, 1928 


Studebaker introduces President eight. 
. . Paige-Detroit changes name to Graham 


Paige. Robert M. Calfee heads Peer- | 
less after resignation of Edward Ver 
Linden. Graham-Paige car makes 
debut. High compression engines fea- 
ture 1928 models. . . R. Grant sees | 
1928 market 500,000 cars above normal. 

Capt. E. V. Rickenbacker made as- 
sistant sales manager o! Cadillac. .. GM 


of Canada to open plant at Walkerville. 
: Sales of General Motors cars and 
trucks in 1927 total 1,554,557, 28 per 
cent over 1926, 





February, 1928 


Officers elected to the NADA for 1928 
include: C. C. Coddington, president; 


Warren E. Griffith, first vice-president; 
J. R. Histed, second vice-president. 
National Industrial Traffic League will 


fight truck regulation. . . Russia to build 
$25,000,000 automobile plant. . . John A. 
Ritchie succeeds John D. Hertz, resigned, 
as chairman of the board of Yellow 
Truck. John N. Willys elected chair 
man of the board of Stearns-Knight Sales 
Corp. Brockway and Indiana truck 
join in $9,000,000 merger. Goodyear 
announces new puncture-proof tube. 

O. P. Kilbourne resigns as assistant sales 
manager of Willys-Overland and joins 
the staff of J. Walter Thompson. 


March, 1928 


Henry Krohn, general sales manager of 
Graham-Paige, resigns. Budd _an- 
nounces new all-steel body. Ps 
Valpey appointed general sales manager 
of Graham-Paige to succeed Henry Reeke. 
. . Edward Ver Linden, former president 
of Peerless Motor Car Co., becomes as- 
sociated with the Jordan Motor Car Co. 
as chairman of the executive committee. 

_ Production capacity of industry is 
estimated at 9,000,000 units annually. . . 
GM earnings for 1927 reported at $235,- 
104,826. .» Control of Peerless is re- 
ported passing to a Detroit group headed 
by W._C. Durant. . . John J. Raskob sees 
more leisure for workers. . . Bus line 
across country completed by Pickwick 
Corp. . . James W. Packard, co-founder 
and first president of the Packard Motor 
Co., dies at the age of 64... Frank J. 
Espenhaim resigns as vice-president of 
Goodyear. . . Colin Campbell elected vice- 
president in charge of sales of Willys- 
Overland. . . 


April, 1928 


General Motors resumes lead on stock 
exchange. Pierce-Arrow announces 
seven-speed heavy-duty truck. Final 
settlement is made in the purchase of the 
George W. Davis Motor Car Co. by the 
Automotive Corp. of America. Velie 
Motor Co. plans 50 airplanes a day. 
Peerless picks Leon R. German as presi- 
dent. . . Chrysler starts work on Windsor 
plant addition. De Soto officers an- 
nounced—J. E. Fields, president; C. W. 
Matheson, vice-president in charge of 
sales; utchinson, vice-president 
and treasurer; Walter P. Chrysler, chair- 
man of the board. Frank Lockhart 
killed in racing test. . . Willard Battery 
closes $5,000,000 deal with GM. . . Borg 
& Beck, Marvel Carburetor and Me- 
chanics Machine Co. plan $10,000,000 
merger. . . Durant to open two assembly 
plants in France and Germany. 


May, 1928 


GM buys site for Kansas City Chevro- 
let plant. . . Control of White Motor Co. 
centralized in Walter C. White, presi- 
dent and chairman of the board. . . 
Minority stockholders seek $16,000,000 in 
back dividends from Goodyear. . . Alfred 
P, Sloan completes his fifth year at helm 
of GM... Car and tire makers agree on 
simplification of tire sizes. a ee 
Durant buys plant in Germany. . . Plans 
for opening in August. . . L. F. Murphy 
made assistant sales chief of Jordan. 
Stockholders approve merger of Auto- 
Lite and USL Battery. . . Start work on 
Los Angeles Willys-Overland plant. 
ford has 113,083 men at work in his 
Detroit plants. Three per cent excise 
tax appeal awaits president's signature. 


June, 1928 


Dodge comes under wing of Chrysler 
with $450,000,000 involved in the merger. 
GM export sales total $25,000,000 for 
May. _ NACC predicts increased car 
sales in June as direct result of excise 
tax repeal. . . Goodyear wins $16,000,000 
suit of stockholders. . . Rumored mergers 
of Packard, Reo and Hudson are denied. 
Detroit plants producing over 18,000 
ears daily. . . Chrysler-Dodge combine 
will have 9,000 dealers. . . Sloan and du 
Pont see continued growth of motor in- 





dustry. . . NACC reports 1928 output 20 
per cent over 1927, Roy D. Chapin 
| retires as president of NACC. Alvan 
Macauley, president of Packard, elected 
-|to fill Chapin’s place. Levy, 


Chicago distributor, elected to the direc. 
| torate of the Studebaker Corp. Ford 
Motor Co. 25 years old this month. 


Packard and Wire Wheel Corp. bring 
su't against Ford for infringement. 

GM sales for six months will exceed 
1,000,000 units. AEA and MEMA 


merger is approved. Government cen- 
sus shows nine out of ten cars in world 
are American-made. May production 
greatest in two years. F. R. Fageol, 
president of the Twin Coach Co., pre- 
| dicts disappearance of street cars within 


20 years. 
July, 1928 


Pierce-Arrow directors approve alliance 
with Studebaker, under which the latter 
company will invest $2,000,000 in the new 
corporation. . Thomas P. Henry re- 
elected AAA head for sixth time. . . 
pone? A Ford output is 3,000 to 4,000 a 
day 





Chrysler opens new $1,000,000 
engineering building in Detroit. . . Chrys- 
ler unveils new “65,” 75" and Plymouth. 

GM announces the opening of a new 
jassembly plant at Warsaw. Output 
| first half of year is close to 2,000,000 
| units 2,000,000th Willys - Overland 


comes off the line. . Graham-Paige will 
hegin new body plant in Indiana to cost 
$1,000,000. . GM covers 200,000 work- 
ers with $400,000,000 insurance at cost to 
; employes of five cents daily. 


August, 1928 


Chrysler-Dodge consolidation effected. 
|. . De Soto, Chrysler’s newest motoring 
contribution, is introduced. Graham- 
| Paige plans huge construction program. 

K. T. Keller, vice-president of the 


| Chrysler Corp., becomes vice-president of 


| Dodge, in charge of operations; J. E. 
Fields, vice-president in charge of sales 
for all Chrysler divisions, adds the De 


| Soto line to his duties; Fred M. Zeder, 
vice-president in charge of engineering 
| for Chrysler, becomes vice-president of 
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engineering of all divisions; B. E. Hutch- 
inson, vice-president and treasurer of 
Chrysler, now becomes vice-president in 
charge of finance in all divisions; John 
R. Lee remains in charge of sales for 
Dodge. This follows resignation of F. J. 
Haynes, chairman; E. G. Wilmer, presi- 
dent, and A. T. Waterfall, vice-president, 
of the old Dodge company. Steel 
operations continue to improve in the 
Pittsburgh district. General Motors 
employment sets new record at 209,423. 
Excellent demand reported for light 
duty trucks. General Motors. of 
Canada plans extensive building program. 
Electric Auto-Lite doubles produc- 
tion. . . Durant lauded at Flint as one of 
city’s builders. Ford daily production 
is 3,500 with a goal of 10,000. . . Lee J. 
Eastman of New York made vice-presi- 
dent of Packard. Tire makers an- 
nounce revised warranty of pneumatic 
tires. . . Winton Engine Co. of Cleveland 
is reorganized. Chevrolet officials in- 
spect new plant at Kansas City. . . Motor 
buses are to provide coast-to-coast service. 
. . Announcement is made by Olds Motor 









buys a majority interest in the Eclipse 
Machine Co., of Elmira, N. Y., maker 
of the Bendix starter drive, from General 


Motors. General Motors buys the 
Guide Motor Lamp Co., of Cleveland. . . 
W. L. Velie, president of the Velie 


Motors Corp., of Moline, Ill, dies, aged 


62. 
November, 1928 


Automobile industry passes the | 
000 mark in production in the first 10 
months, 4,068,727 to be exact. . . Thomas 
E. Jarrard retires as sales manager of 
Durant Motors to become sales manager 
of Marmon. . . Courtney Johnson named 
general sales manager of Hudson... 
General Motors’ cash dividend distribu- 
tion totals $62,597,977, with $2.50 extra 
cash dividend on common. shares. . 
George E. Willis, formerly with Stude- 
baker, is made sales manager of Pierce- 
Arrow. G. M. Truck’s new model 06 
taxicab powered with a Buick engine. . . 
GM cuts $68,597,977 melon with stock- 
holders. . . ADN drive urges ‘‘Pay Your 
Rent With Accessories.” . . B. A. Me- 


4,000,- 








Survival of 





Ajax 
Apperson 
Astor 
Auburn* 
Austin* 


Flint 
Ford* 


Gardner 
Bauer 
Blackhawk 
Buick* Gray 
Cadillac* 
Calvert 
Case 
Cavalier 
Chandler 
Chevrolet* 


Hertz 
Hudson* 
Hupmobile* 


Jewett 





Jordan 
Chrysler* Julian 
Cleveland 
Continental 
Cord 


Cunningham* 


Kissel 
LaSalle* 
Davis Lincoln* 
De Soto* 
De Vaux 
Diana 
Dodge* 
Durant 


McFarla 
Marmon 


Martin 
Mayfair 
Moon 


Elcar 
Erskine 
Essex* (Now 


Terraplane) Nash* 











Works of an additional expansion to the 
plant in Lansing to cost approximately 
$1,500,000. A. Erskine named 
chairman of the board of the Pierce- 


Arrow Motor Car Co. . . Predict million 
car mark in Canada by the end of the 
year. . . Car excise taxes collected by 
U. S. drop $14,809,615. Parts and 
equipment sales are best in the history of 
the country. . Ford Model A output 
reaches 5,000 daily. Chrysler is to 
build an assembly plant at Oakland, Calif. 

Goodyear Rubber asks for bigger 
Philippine area. 


September, 1928 


Car excise taxes, collected by U. S., 
drop $14,809,615. Increased power 
and silence are among the developments 
seen in new models. Tire industry 
outlook is the best in history, . . NACC 
secures better freight classification. . . 
Ford moves Cork, Ireland, plant to Eng- 


land. Europe assumes first place in 
export market. Millionth Chevrolet 
produced in 1928 comes off production 
lines. . . Clarence E. Eldridge made Reo 


general sales manager. . . August output 
estimated at 485,000. Seaman Body 
Co., Nash affiliate, has spent $2,000,000 
slant additions. . . An announcement 


on 
reads that the British rubber monepey 
will end Nov. 1... B. Goodric 


spends $1,500,000 for a new warehouse at 
Akron. First transcontinental bus, a 
Yelloway Pioneer Stages vehicle, reaches 
New York from the Pacific Coast, making 
trip in five days 14 hours, . John E. 
Williams is named vice-president in charge 
of sales of Franklin. Fargo line of 
commercial vehicles announced by Chrys- 
ler Corp. Eaton Spring Axle Co., 
of Cleveland, completes new $1,000,000 
plant. MAMA and AEA merger rati- 
fied, with M. L. Heminway and B. W. 
Ruark as co-managers. . . R. A. McCorkle 
appointed manager of manufacturer’s 
sales by Miller Rubber Co. . . Harvey A. 
Kaufmann chosen sales manager of Fargo 


Truck. 
October, 1928 


Roy Peed, now general sales manager 
of De Soto. . . Chevrolet delivers 1,000,- 
000 cars in first nine months of 1928. . . 
September production set at 460,000 units. 
. . Chrysler buys 70-acre tract near 
Walkerville on which to erect a $1,000,000 
Canadian plant. . . Howard E. Raymond, 
vice-president of the board of the B. F. 
Goodrich Co., with company since 1895, 
died. Cadillac eight motor is engine 
plant in General Motors Truck Co.’s new 


model Yellow Coach. Earle V. Hen- 
necke, formerly Moto-Meter sales man- 
ager, re-enters industry with the R. M. 
Hollingshead Co., Camden, N. J . Gen- 


eral Motors’ style show opens in Detroit. 
y I 





: Attempt is made to reorganize the 
Jordan Motor Car Co., of Cleveland, 
with E. S. Jordan as president. . . Bendix 


Makes of cars in production throughout or at some time 
during the decade 1925-1935. Survivors are indicated by a star. 


Franklin* 


Graham-Paige* 
(Now Graham) 


LaFayette* 
Littlemac 
Locomobile 


Marquette 





the Fittest 


Oakland 
Oldsmobile* 
Overland 


Packard* 
Paige 

Peerless 
Pierce-Arrow* 
,Plymouth* 
Pontiac* 


Reo* 
Rickenbacker 
Rockne 
Rollin 


‘Roosevelt 
Ruxton 


Star 
Stearns-Knight 
Stevens-Duryea 
Studebaker* 
Stutz* 
n 

Velie 


Whippet 

Wills Ste. Claire 

Willys* 
_Willys-Knight 

Windsor 








Donald, new president of Advertisers, 
Inc., Detroit. . . Ford production reaches 
daily total of 6,000 units. De Soto 
procuces 9,562 cars in October... W. J. 
Morgan sees car dealer as logical air- 
plane outlet. .. F. N. Sim named adver- 
tising manager of Dodge Bros. . . General 
Tire starts work on $1,000,000 plant. 
GM is host to 75 automobile editors from 
11 cities. Ford takes site for $35,- 
000,000 plant at Dagenham, England. 
Chevrolet announces first six-cylinder 
car, listing from $525. 


December, 1928 

October passenger car output is 341,- 
705; 10 months at 3,505,942. Hupmo- 
bile buys control of Chandler-Cleveland 
Motors Corp. . . Motor stocks hit new 
price levels for year. . 60,000 visitors 
at first day’s showing of new Chevrolet 
Six in New York. Willys-Overland 
declares extra 5 per cent common stock 
dividend. Chevrolet Six showing in 
Detroit packing ’em in. Willys pre- 
sents 1929 Whippet fours and sixes. . 
Eleven months production of cars and 
trucks reaches 4,367,584. Ford plans 
1,800,000 cars and trucks for 1929. . . 
New York Salon sales near $4,000,000 
mark for week. .GM stockholders vote 
stock split-up, authorizing 43,500,000 of 
new common at $10. .. Du Bois Young 
heads Chandler-Cleveland Motors Corp. 
. . Marmon offers Roosevelt eight, under 
$1,000. . . Nash announces plans for a 
$1,000,000 plant at Racine, Wis. . . Ford 
is abandoning his policy of making all 
his own parts. 


January, 1929 


Litchfield predicts continued 
prosperity. Builder of English Austin 
sees big field for light cars in U. S. 

Sedley Brown named sales promotion 
manager at Hudson. . F. Haynes 
names head of Durant Motors. Mar- 
mon presents new Roosevelt 8 line. . 

Col. E S. Gorrell new head of Stutz... 
Warren E. Griffith heads NADA as 


president. 
February, 1929 


A. I. Philp named 
board at Durant Motors. C. Hascall 
Bliss named assistant sales director of 
Nash Motors. . . Frank C. Bestor named 
head of Chrysler dealer operations. . . 
Fred Kingsbury succeeds Walter Boynton 
as Detroit editor of ADN; Boynton 
joins C. C. Winningham Advertising 
Agency. . . Car manufacturers pay $260,- 
000,000 in dividends. 


March, 1929 


NACC estimated biggest all-time Febru- 
ary output 490,000 for entire industry. . . 


Pr. W. 


chairman of the 


Studebaker to bu'ld all own bodies at 
South Bend. Final plan for Chrysler 
Bldg. now under construction in New 


York is shown. 
Viking 8 announced. 


Complete details of 


April, 1929 
William J. McAneeny chosen president 
Hudson. Bendix Aviation Co. 
by accessories group. . . Borg- 
purchases control of Morse 
Moto-Meter and Safe-T-Stat 


May, 1929 

William S. Knudsen and John Thomas 
Smith, both GM _ vice-presidents, are 
elected to the executive committee; Don- 
aldson Brown elected chairman of the 
finance committee to succeed John J. 
Raskob. Following new GM_ vice-presi- 
dents were chosen: Albert Bradley, A. R. 
Glancy, R. H. Grant, O. E. Hunt, I. J. 
Reuter and C. E. Wilson. April out- 
put 633,424; new all-time record. . . New 
Ruxton front-wheel drive car in produc- 
tion. American Austin Co. buys old 
Standard Automobile factory at Butler, 
Pa. Buick announces the Marquette 
six. H. J. Klingler named vice-presi- 
dent and general sales manager of 
Chevrolet. 


of 
formed 
Warner 
hain. 
merge. 


June, 1929 

Macauley re-elected head of NACC... 
Emerson J. Poag named assistant sales 
manager of Buick. W. F. Hufstader 
named used car manager of Buick. . . 
Cord Corp. formed by E. L. Cord. . . 
William E. Holler named head of Chev- 
rolet Buffalo, N. Y., sales. . . Auburn 
announces Cord front drive car. 


July, 1929 


L. R. German resigns as president of 
Peerless. . . James A. Bohannon named 
president of Peerless. Ford Model A 
passes 1,000,000 mark in six months. . . 
Auto industry leads all others in 1928 
exports. . . Linwood A. Miller elected 
president of Willys-Overland. . . Produc- 


tion for six months 3,411,451; new record 
established. Chrysler profit at record 
level, $18,095,239 for first six months. 


August, 1929 


Chinese automobile dealers form an as- 
sociation. Cord Corp. purchases Co- 
lumbia Axle Co. Continental Motors 
forms aircraft engine division. . . Mil- 
lionth Chevrolet six comes off assembly 


line. 
September, 1929 


Hood stockholders vote to sell to B. F. 
Goodrich. Chevrolet moves M. D. 
Douglas, assistant sales manager, to the 
post of manager of general parts and 
service, naming John C. Chick to succeed 
Douglas. Packard adopts a four-speed 
transmission. Larry Fisher, president 
of Cadillac, announces the world’s first 
16-cylinder car. ... Soviet car plants 
adopt Ford plan of assembly lines. 


October, 1929 


I. J. Reuter, president and general 
manager of Oldsmobile, is selected to 
head the reorganization of General Mo- 
tors’ plants in Germany. . . Walter C, 
White, president of White Motor Co., of 
Cleveland, dies from injuries received in 
automobile accident. . . Robert W. Wood- 
ruff, president of Coca-Cola Co., named 
as head of White Co. . . K. T. Keller is 
advanced from position of production 
manager to vice-president and general 
manager of Chrysler Corp. . . . ° 
Curtice succeeds B. W. De Guichard as 
president of the AC Spark Plug Co., of 


Flint. 
November, 1929 


Ten months production of motor vehicles 
in the United States reaches a total of 
5,271,324 units. . . GM dollar sales volume 
in third quarter reaches $408,327,555. 


December, 1929 

Ford and Sloan promise continued pro- 
duction and expansion at White House 
meeting. .. R. P. roy named secretary 
of Chrysler Corp. . . Franklin Mfg. Co. 
resumes full-time production. . . C. W. 
Nash says “There is nothing wrong with 
general business conditions in our coun- 
try.” . . Ten months passenger car sales 
total 3,558,992; trucks at 469,870... 
Hudson names C. G. Abbott general sales 
manager. . . Colin Campbell resigns vice- 
president post at Willys-Overland. 


January, 1930 

Oakland offers new V-type eight-cylin- 
der car. . . De Soto enters new eld with 
an eight-cylinder job. Cadillac. intro- 
duces. the first 16-cylinder model. . . 
Lardner shows new front wheel drive six. 
Cord and Ruxton front wheel drives 
introduced. .. Bantam Austin introduced. 
.. U.S. production in 1929 set at 
5,358,361. Automotive employment ts 
in upward swing. . . J. R. Histed elected 

president of the NADA for 1930. 

February, 1930 

Yellow Truck organizes taxicab operat- 
ing unit. Bendix Aviation Corp. buys 
Bragg-Kliesrath. GM forms the Gen- 
eral Motors Management Corp. Borg. 
Warner enters replacement parts field 
and takes over five warehouses. . . Alumi- 
num Industries, Inc., plans $100,000 ex- 


pansion. . Borg-Warner acquires the 
Chicago Rolling Mills, Inc. . . Studebaker 
celebrates 78th birthday. William R. 
Wilson is made manager of Reo. _ In- 
dustry to spend $15,000,000 to junk 
400,000 cars in 1930. . . Bendix and 
Westinghouse Air Brake combine. 
March, 1930 


W. R. Angell is appointed president of 
Continental Motors. He succeeds W. 
Judson, who becomes chairman of the 
board. Tohn N. Willys is named am- 
bassador to Poland. . . Plan $3,000,000 
Ford plant for Seattle. . . Survey shows 
dealer stocks at record low. . . Opposition 
to Federal bus control develops. In- 
dustry begins drive to sell cars to every- 
one dependent upon the automobile 


business. 
caress April, 1930 


Gardner and Moon consolidate engin- 
eering and sales. Nash elects E. H. 
McCarty general manager. . . Production 
started at new Chevrolet plant in Tarry- 
town, N. Y. .. W. R. Tracy resigns as 
sales chief of Oakland. Elear and 
Lever Motor merger plans completed. te 
Willys offers first straight eight. 


(Continued on Page 30, Col. 1) 
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SAE Production Session Parallels Tool Exhibit 


Automotive Engineers to 


Meetin Cleveland Sept. 18 


New York, Aug. 23. en 


ment has just been made of the 
program of the 30th anniversary 
production meeting of the Society 
of Automotive Engineers, which is 
to be staged in Cleveland on Sept. 
18 and 19 during the National 
Tool Exhibit. There will be two 
sessions, both staged in the even- 
ing and both will be held at the 
Hotel Statler. Of these, the first 
will be professional, devoted to 
five production papers under the 
chairmanship of Joseph Geschelin. 
The second will include an in- 
formal dinner, staged under the 
auspices of the SAE Cleveland 
Section, with A. T. Colwell of 
Thompson Products, Inc. chair- 
man of the Section, in the chair 
and V. P. Rumely, Vice-president 
of the SAE Production Activity 
acting as toastmaster. W. B. 
Stout president of the Society will 
deliver the address of the evening 
taking as his subject,” Where Do 
We Go from Here?” 
Gear Talk Planned 

At the professional session S. 
O. White of the Warner Gear 
Co. will deliver the first paper, 
"Methods of Finishing Trans- 
mission Gears.” He will be follow- 
ed by E. L. Bailey, Dodge Bros. 
Corp., who will speak on the 
“Application of Induction Heating 
in Automotive Production.” “Rust- 
proofing and Paint Adherence 
Technique” is the subject of the 
third paper, to be presented by 
E. P. Spruance, American Chemi- 
cal Paint Co. J. A. Weiger, P. R. 
Mallory & Co. will take “Resis- 
tance Welding in the Automotive 
Industry” as his subject, for the 
fourth paper, and the final talk 


will describe a quick trip through | 


the machine tool exhibit, with J. 
R. Cox of Thompson Products, 
Inc. as the speaker. A general 
discussion of the five papers will 
follow. 
Professional Meet 

Wednesday’s professional ses- 
sion will start promptly at 8 p.m. 
and the dinner, for which tickets 
are $1.50, is set for seven p.m. the 
following evening. Members of 
the Society can obtain reduced 
railroad fare certificates through 


F. F. Selbert of the Machine Tool | 


Congress, Cleveland and may at- 
tend the National Tool Exhibit 
which is open daily until 6:00 p 
m. from Sept. 11 to 21. It is 
expected that members of the 
Society interested in production 
activities will come from pro- 
duction centers in Michigan and 
Ohio as well as from many other 
parts of the country to attend 
the meetings. 


De Soto Sales 
Show 156 Pct. 
Increase to Date 





Detroit, Aug. 23.—De Soto sales 
for the first 33 weeks of the year 
showed an increase of 156 per 
cent over the 1934 sales for the 
same period, according to figures 
released today by L. G. Peed, vice- 
president of the De Soto Motor 
Corp. 

During that time 18,260 new 
De Sotos were delivered at retail. 
Plymouth deliveries by De Soto 
dealers during that period totaled 
86,256 units. These Plymouth 
sales were in addition to those re- 
ported by the Dodge and Chrysler 
sales organizations. 


British Set Records 


In 1934 Car Sales 


London, England, Aug. 23.—The 
British motor vehicle output dur- 
ing 1934 was easily a record and, 
notwithstanding severe competi- 
tion, the industry held over 94 per 
cent of the home market and in- 
creased its sales abroad. In its 
annual report, the Society of 
Motor Manufacturers and Traders 
estimates that nearly 1,250,000 





persons gain their livelihoods in 
this country from the manufac- 
ture, sale, repair and operation of 
motor vehicles. The number of 
vehicles produced last year was 
342,499, as compared with 286,287 
in 1933, and 95,000 in 1923. The 
1934 total included 256,866 private 
cars and taxicabs, and 85,633 com- 
mercial vehicles, including buses. 
Total motor product exports in 
1934 increased by 13.9 per cent in 
value, and the total value of the 
exports was over £14,250,000. Ex- 
pansion was general throughout 
all sections of the industry, with 
the exception of pneumatic tires. 
The trend of the trade is now en- 
tirely toward larger cars at pop- 
ular prices. 








lee Yorker Praises 


Minnesota’s Record 
Duluth, Minn. Aug. 23.—Na- 
tional and state safety leaders met 
here with a New Yorker on re- 
cord complimenting Minnesota as 
the first state which has really 
gone out and done something to 
make highways safe. 


Lew R.'‘Palmer, vice-president | 


of the National Safety Council, 
praised Minnesota safe driving 
leaders. He addressed the state 
public safety advisory board meet- 
ing here. 


Urge Fair Truck Rate 


On Federal Projects 
Washington, Aug. 23.— Estab- 
lishment of a fair schedule of 
dump truck rates for work on 
Federal projects in New York 
State is urged in a plan for- 





warded to Thomas H. MacDon- 
ald, chief of the Federal Bureau 
of Public Roads. The schedule 
has been approved by the State 
Department of Public Works and 
covers highway work and snow 
removal, 


The proposed rates, per eight- 
hour day, range from $9.25 for a 
1% ton dump truck, to $23 for a 
five-ton truck. The rates include 
gas and oil but do not include the 
driver’s wage. 


N. Y. Dealers Meet 

Albany, N. Y., Aug. 23.—The 11th 
annual convention of the Empire 
State Automobile Merchants Assn., 
Inc., will be held here at the Ten 
Eyck Hotel, Oct. 8 and 9. 

A constructive program is being 
arranged and many prominent speak- 
ers have already accepted a place 
on the program. All dealers in 
New York state are invited to at- 
tend. 











Brother Bryan Leaps 


On Demon Rum 
Minneapolis, Minn., Aug. 23. 
—Elimination of serious traf- 
fic accidents can be accom- 
plished when licenses are 
issued only to non-drinkers, 
Charles W. Bryan, three 


times governor of Nebraska 
and now mayor of Lincoln, 
declared on a visit here with 


his son. 

“Other safety measures, 
improved roads, perfected 
machines and speed regula- 
tions, may help reduce acci- 
dents,” Bryan said in com- 
menting on _ investigations 
of serious accidents and 
crashes in and near Minne- 
apolis, “but it is impossible 
to eliminate them entirely 
until drivers’ license are 





issued only to non- on-drinkers. 








Stop ...while the 


stoppings good 


OU can stop any truck, bus or car in less time and 

less distance, and with vastly less pedal pressure, 

with Bendix B-K Controlled Vacuum Power Braking. 
Consider what that means: 

At least half the traffic accidents that have taken place 


since the automobile was invented, would 
never have happened if the vehicles involved 
were equipped with power braking! 

Why, even if you were to shorten the stop- 
ping distance only a foot or two, you would 
automatically cut the accident rate enormously! 

Put on Power Braking—genuine Bendix 


BENDI 





|B 2 
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POWER 
BRAKES 








B-K Power Braking! Years of service on hundreds of 
thousands of vehicles certify its reliability. The finest 
trucks and buses and cars in the world employ Bendix 
Power Braking as standard factory equipment. More 
than 96 per cent of all Power Brakes in use are Bendix. 


BA 
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State after state has already passed, or has under 
consideration, laws demanding such stopping 
ability, particularly on tractor-trailer trains. 
Write today for full details. There’s a 
Bendix sales and service station near you. 


BENDIX PRODUCTS CORPORATION 
401 Bendix Drive, South Bend, Indiana 
(Subsidiary of Bendix Aviation Corporation) 


Controlled 


Vacuum 


POWER BRAKING 
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Ten Years in the Industry Told in Headlines 
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(Continued from Page 28) 
treble same month last year. . . April 
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May, 1930 DeVaux to build and market own car, Japanese Like it commercial vehicle sales estimated at 








New Era Motors and Kissel consoli- selling at $575 and up. 17,000. . . Passenger car sales in April 
date. . . Marmon puts factory guarantee January, 1931 estimated = at 110,000. . . Studebaker 
of one year or 12,000 miles in its cars. Oldsmobile offers syncro-mesh trans- — i merges sales activities of Studebaker, 
. . Production starts on Austin cars. . .| mission. . . NACC directors agree on Rockne, Pierce-Arrow with Paul G. Hoff- 
SAE celebrates 25th anniversary. uniform new model announcements in man in charge. . . Detroit employment 

June, 1930 November and December. Se ee ‘prt ong 
. eC: E os reached, . . Fore yroduction 

Coker F. Clarkson, pioneer automotive February, 1931 reaches 3,500 daily, to reach 4,500 next 
engineer and secretary and general man- R. H. Faulkner is elected president of month, . . Mid-season models foreseen as 
ager of the SAE, dies... Alvan Macauley | Auburn with E. L. Cord chairman of makers seek to spur sales. . . Ford report 
is re-elected president of the NACC and | the board of directors. . . 1930 new car indicates $11.250,000 profit on entire 
R. C. Graham is named export chairman. | sales reported at 2,626,068. . . Malcolm Model A output. . . May car and truck 
ee GM announces plan to finance its| Campbell sets mew _ speed eter of production estimated at 190,000 units. 
dealers. . . Ford will spend $30,000,000 | 245,733 miles per hour. . . NAFC sees 
for expansion. . . Dontana Austin is dis- | 4,500,000 production in 1931. . . Bank- 7 June, 1932 5 
played for first time. ers rally to support of dealers as the Dealer new car stocks June 1 esti- 

July, 1980 automobile industry leads business  re- mated at 180,000 units. . Hugh Chalm- 
’ vival. . . Ford sees business recovery ers, pioneer car maker, dies in Beacon, 
Kissel plans to produce new front drive | ynder way. N. , +, at oS Ls ro sets June 
. age wali EE ? production schedule at 2,180 units. 
car. . . Studebaker introduces free-wheel March, 1931 | A. P. Sloan jr., opens campaign to cut 


cost of government. . . Industry to seek 
moratorium on motor taxation increases. 

Willys-Overland may reorganize. . . 
| Byron Foy, president of De Soto, made 


ing. . . John A. C. Warner has been 
appointed to succeed the late Coker F. | 
Clarkson as secretary and general man- 
ager of the SAE. . . New Moon officers 


Ford predicts adoption of five-day 
week. . . William L. O’Neill resigns as 
president of the Bendix Stromberg Car- 











i ike buretor Co. . . J. E. Fields is named Ys] 
win fight for control. president of the Chrysler Sales Corp. | director of NACC. . . NSPA starts drive 
August, 1930 | Nash buys stock in Durant and forms for sales of service on deferred payment 

Firestone Tire & Rubber Co. celebrates | "EW company to build Nash cars in seen ; Automobile companies in sound 
its thirtieth anniversary. . . Moto-meter | Canada. . . Marmon forms unit to make — condition; five showed profit in 
wall move ite automotive division from | motor trucks... . Reo will build cars in | 1. . |. Alexander Winton, — pioneer 
Long Island City, N. Y., to Toledo, Ohio. | Canada. . . Hupp also plans_to_ build | automotive manufacturer and_ inventor, 
y, . " | dies in Cleveland. . . Ellis J. Travers re- 


Canadian factory. . . Byron C. Foy is 


named president of De Soto. . . The signs as advertising manager of Nash. 


. . World’s largest bus terminal is opened 
New Chrysler Los Angeles plant to open 


in Kansas City. . . Standard Oil plans 





: nos > ~ } mi h Canadian built Ford comes off | 

tire selling activity... Ford and General | Millionth Canadté Pe sion nen 

Motors build 75.4 per cent of new cars | the line. ® fe cate’ Trote kusa. "es Ge 
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Inc. . . Dealer car stocks throughout the | C. HI. Bliss is promoted to vice-presi- mated at about 906,000 








dio field. Tanuary commercial car sales make dis.| MEA completes national regional organi- 


Alexis de Sakhnoffsky joins Auburn as 7 
counsel to the body design staff. November, 1931 
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charging discrimination. . . William E.| Overland. . . First: half sales near = re = Ss — - ing onl —. advertising division of Pierce Arrow . ugust, oe 
Holler named as general sales manager of | 1,175,000 units. Irving L’Hommedieu, Ria Y. 2 a NACC reo crive, aoe Ford announces new V-8 and four op General employment gain arouses hopes 
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Connecticut plans legislation to ban 
two-wheel brakes. . . Wisconsin Automo- 
tive Trade Assn. demands a uniform time 
for announcement of new models. 
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Ford officially returns to basic wage| worm drive in three eights tor of the advertising section of General 
August, 1931 of $6 a day. .. Buick announces Wizard March, 1932 Motors. , . Walter S. Graves, former di- 
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Eldred resigning as advertising manager. -ylinder aluminum car Graham | Pad a ew 22S and) dent of Continental-DeVaux, . . Hupmo 400 cars behi der Ply h 
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5 , = ’ 1 cae shanien. if dealers’ hands ig| Auburn Automobile Co.; E. L. Cord | Brother and W. W. Lewis named adver at hv day week clan fer all indus. 
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- Dece mber, 1930 S. A. E. names joint committee to study | "ste. N. Ww itlvs resiens Polish d plomatic post drives 2,710 miles in 24 hours, an average 
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A Decade of Dips, Dives and Climbs In New Passenger Car Registrations 
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The above chart compiled from ADN records of new passenger car registrations offers definite proof of the industry’s emergence from the depression. This shows the current 
registration rate comparable to 1925 and ’26 with less disparity in monthly peaks and valleys. 














Will Re place *Jallo pies’ 
That Now Menace Trattic 


Washington, Aug. 23.—Contrary | 
to uniformed opinion the sharp 
upturn this year in new car sales 
will promote highway safety| 
rather than increase traffic haz- | 
ards, according to Arthur W. 
Magee, acting commissioner of 
motor vehicles of New Jersey. 

“Some commentators are in-| 
clined to view the increased vol- 
ume of new cars with more alarm 
than it deserves,” Magee says. 
“They see an inevitable relation- | 
ship between increased motor 
vehicle use and street and high- 
way accidents. But there is rea- 
son to believe it may work out 
differently. 

Replacement Sales 

“New car sales these days are 
largely replacement sales. That 
means dangerous old cars are 





going out of service, many after 
10 or more years of use. It would 
be ridiculous to question that the 


inherent safety of the Nation’s| 
motor fleet is raised with every | 
new car sold and every old one} 


displaced. 

“Statistics show the life of the 
average automobile has recently 
grown to eight years and three 
months, a gain of more than a 
year over the standard prevailing 
before the depression. In that 
circumstance, there is every rea- 
son to believe, lies a significant 
element in the recent increase in 
traffic accidents. 


Safety Feature 


“The ease of handling a new car 
is little short of miraculous. In 
contrast with the weaker brakes, 
cumbersome steering and general 
sluggishness of the older models, 
the latest creations of the auto- 
mobile plants are truly amazing. 
To be sure, modern tremendous 
power, lightness and agility can 
be abused but that does not mean 
that, fundamentally, the new car 
is not vastly safer than the old 
one which it hurries to the scrap 
heap.” 


Dodge Dealers 





Sales Approach 
250,000 Mark 


Detroit, Aug. 23.—With the week 
ending Aug. 17 adding another | 
7,386 retail sales to their year-to- 
date business volume, Dodge deal- 
ers, who so far have piled up a 
total of 245,385 Dodge and Plym- 
outh passenger car and truck de- 
liveries, report car demand con- 
tinuing brisk and sales opportuni- 
ties promising for the remainder 
of the Summer. Compared to the 
sales status on Aug. 17, 1934, 
when the Dodge dealers’ records 
stood at 163,836 deliveries, the 
Jan. 1-Aug. 17 summary of the 
present year marks a gain of 49.8 
per cent. 

Included in the week's 7,386 de- 
liveries reported to A. vanDerZee, 
general sales manager of Dodge | 
division of Chrysler Motors, were | 
1,363 Dodge commercial cars and 
trucks. This truck sales figure is| 
the highest weekly delivery record 
since the facilities of the recently | 
added new truck factory building | 
went into commission. 

In addition to 7,386 new-vehicle 
deliveries made by Dodge dealers 
during the week ending Aug. 17, 
they sold 8,457 used cars and 
trucks. 


No Blemish Mars Record 


Of Veteran Bus Driver 
Minneapolis, Minn., Aug. 23.— 
Most motorists consider them- 
selves efficient if they have trav- 
eled 10,000 miles with only one or 
two smashed fenders. But Alton 
I. Johnson, veteran Minneapolis 
bus driver, boasts a record that | 
is 70 times better than that. He 
has 700,000 miles of travel with- | 
out a traffic mishap. 
There are only three command- | 





©— 


ments in Johnson’s creed of safe 
driving. His advice is: 
“First—Don’t take any chances. 
“Second—Expect the other 
driver to do the wrong thing at 
the wrong time. 


“Third—Observe all of the traf- | 


fic rules.” 

Johnson, who has driven the 
Minneapolis - Rochester run for 
the last 11 years, does not know 


|the exact number of passengers 
that he has transported, but “I| 


am sure that it is over 100,000.” 


While maintaining his perfect 
record, Johnson has seen many 
automobiles crash head-on, others 
turn over in ditches, and innu- 
merable minor accidents. Most of 
these accidents were preventable 


CHEVROLET'S MOHAIR 
VELVET UPHOLSTERY 


3842 1M 3.33 MP 


Date_Feb. 1935 





Material : 
Tested for: 








laboratory is another example of 
Chevrolet’s insistence upon high 
quality, proved practicality and 


outstanding value in every part 


of the car. 


Modern Mohair Velvet is used 


Washability Test 


Made by THE LUX LABORATORIES 


washed with Lux by the shampoo method. 


Fastness to washing—__690D 
Shrinkage of warp 
Shrinkage of filling 


Simplified Washing Directions: 


THIS report from a well-known 


| in the bus driver’s opinion and| 
| especially those that occurred in| 
ithe summer months when the 
'roads are dry. 
“In winter some accidents are | 
excusable and unavoidable  be-| 
cause of the extremely slippery | 
condition of the roads,” Johnson 
declared, “but mishaps that occur | 
in the summer season seem to be} 
caused only by carelessness and | 
too fast driving.” 


Visit San Diego 
Chicago, Aug. 23.—Traveling in a| 
special train commanded by W. K.| 
Edmunds, in charge of operations in | 
the Chicago branch area, a group} 
of Ford dealers and salesmen will | 
entrain at Chicago Sept. 2 to visit | 
the fair at San Diego, Calif., as a 
reward for winning the company’s 
California Pacific International Ex- 
position sales contest held during 
June and July. The party will spend 
10 days going and coming, with all 

expenses paid by the factory. 








LEVER BROTHERS COMPANY 
Cambridge, Mass. 


CHEVROLET MOHAIR VELVET UPHOLSTERIES 


CHEVROLET MOTOR CO., DETROIT, MICH. 


Procedure: The samples of mohair velvet upholstery fabric were 


NONE 
NONE 


Make rich, lukewarm, Lux suds. With a cloth, sponge, or soft brush that is 
slightly damp, not dripping wet, scoop up the creamy suds and shampoo a 
small section of the upholstery. Scrape off excess suds with blunt instrument 
and rinse by rubbing material with clean damp cloth, followed by dry cloth. 
Repeat process on other portions. When finished, open doors and windows 
of auto for free circulation of air to dry upholstery. 


Fabrics washed this way last longer 


so extensively in both the Master 


De Luxe and the New Standard 
Six because it is the only uphol- 
stery fabric that can be washed 
safely with soap and water . . . 


because it is also easy to clean by 


erdinary methods . . 


other laboratory 


because it offers 


enduring beauty 


- because 


| disputes, 
| strikes, 
| chairman of the 


No. 













ers extra value in fine tailoring, 


luxurious comfort. 
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Increased New Car Sales Pro 


o— - 


Labor Disputes 
Settled Quietly 


By Toledo Plan 


Toledo, O. Aug. 23.—Since the 


adoption of the Toledo plan for| 
settling management-employee | 


Toledo has had no 
Ralph A. Lind, general 
peace board, 
declared today. 


The strength of the Toledo plan 
devised by Edward F. McGrady, 
assistant secretary of labor, is 
proved by the fact that it has 
settled satisfactorily two threat- 
ened strikes, Lind continued. In 
both instances labor and manage- 
ment consulted the chairman and 
effected a satisfactory settlement 
through the board, he said. 


The Toledo Peace Board con- 


| general chairman. 





sists of five representatives of | 
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tests have defi- 


CH 


nitely proved its durability .. . 


Chevrolet own- 


and style, and 


DETROIT 
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mote Highway Safety 


management, five of labor, eight 
public citizens, and an impartial 
Disputes are 
referred to the impartial 
chairman. If agreement is not 
reached, the matter is then re- 
ferred to the entire board or cer- 
tain members of it. 


first 


“Neither labor nor management 
realizes the expense of a strike,” 
Lind stated. “If they did, they 
would be more careful. In the 
long run, 99 out of 100 strikes are 
settled around a table. The To- 
ledo plan is sound because it 
speeds up action, and at the same 
time averts strife. 


“In picking the Toledo peace 
board, every effort was made to 
secure public spirited citizens who 
could act on the merits of any 
situation, thinking of the com- 
munity at large rather than upon 
their personal sympathies. The 


purpose of the plan is to main- 
tain industrial peace.” 
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Factory, He Said in ’25) 





EpITor’s NOTE: 
and valleys of production was ad- 
vocated 10 years ago by Alfred P. 
Sloan jr., president of General Mo- 
tors, as an economic necessity. Fol- 


lowing is an article that appeared 


its 
1925 


in 
31, 


in Automotive Daily News 
fourth issue, under an Aug. 
date line: 


In an effort to establish a defin- 
ite policy that will overcome the 


difficulties created for itself and | 


its dealers by the seasonal 
in demand, the Gen- 


for 
variations 


eral Motors Corp., through Presi- | 


has an- | ject the factory to almost insur- 


hensive study of the stocking of | mountable difficulties yet, natur- 


dent Alfred P. Sloan jr., 
nounced the results of a compre- 


cars by distributors. 


“A study of the flow of cars to| 


the consuming public throughout 
the world,’ says Sloan, “indicates 
that there 
of distribution which does not 
have a more or less distinct sea- 
sonal variation in retail demand. 
This makes it necessary to have 
the greatest number of cars avail- 
able for delivery to retail pur- 
chasers at certain times of the 
year than at others.” 


Sales Analyzed 


He appends the following an- 
alysis of retail deliveries of cars 
throughout the United States, in- 


dicating the approximate distri- | 


bution by months: 

January, 4.86 per cent; Febru- 
ary, 5.15 per cent; March, 11.75 
per cent; April, 14.70 per cent; 
May, 13.50 per cent; June, 11.68 
per cent; July, 7.11 per cent; Aug- 


ust, 4.25 per cent; September, 6.96 | 


per cent; October, 7.60 per cent; 
November, 6.95 per cent; Decem- 
ber, 5.50 per cent. 


“This indicates,” Sloan contin- 
ues, “that there must be available 
for delivery in the peak months 
of April about twice as many 
cars as in October and three times 
as many as are required for Jan- 
uary. A more detailed analysis 
of retail distribution in certain 
zones of the United States indi- 
cates even greater variations. The 
figures given above represent a 
national average.” 


Sloan points out that it obvi- 
ously is impossible to vary the 
output of the factory to conform 
to the actual seasonal consumer 
demand. Such an _ uneconomic 
procedure, he shows, would entail 
the employment of a great deal 
of additional capital, which in 
turn, would mean higher price 
lists and, in turn, greater sales 
resistance. 


Counldn’t Keep Men 
A factory operating on such a 
varying program, moreover, would 
be unable to keep its skilled em- 
ployes, and even if it should be 


employes at the times of peak 
production, the quality of the 
product would suffer because of 
inexperienced labor, unfamiliar 
with the product. 


“The most economic manufac- 
turing result,” Sloan goes on, “is 
obtainable by having as near a 
level line of production as is con- 
sistent with the other economic 
factors involved. We arrive, there- 
fore, at this fundamental principle 
—that for the purpose of offer- 
ing the greatest value to the pub- 
lic, meaning high quality as well 
as low list price, the factory 
should operate on as level a line 
of production as reasonably can 
be attained; and that the seasonal 


fluctuations in the consumer de- | 


mand should be met in some other 
way than by wide fluctuation in 
the monthly rate of production. 

“Assume that for the purpose 
of obtaining the most economic 
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Sloan Advoecated Level Production 10 Years Ago 
Best for Public, Dealer, — , 


is scarcely any zone | 


Leveling the peaks | the difference between the num- 
and the 


produced 
consumers; 


| ber of cars 
|} number delivered to 
which excess stock would 


| retail demand. 
Many Difficulties 


“At this point it might be well 
to recognize that, while the level 
line of production would give the 
most economic manufacturing re- 
sult, and while the attempt to 
vary seasonal production in con- 
formity to the seasonal fluctua- 
tion of retail demand would sub- 


ally, a compromise between these 
two could be affected. The fac- 
tory could, without undue diffi- 
culty, increase or decrease its 
production, provided it has the 
necessary surplus capacity, and 
provided the increase or decrease 
was within reasonable limits. No 
such variation of production could 
be made, however, if the entire 
yearly capacity of the plant were 
required to meet the consumer 
demand; for then the factory 
would have to run at capacity 
each and every month. 

“General Motors production 
schedules are based absolutely 
upon the ability of its distributors 
and dealers to sell cars to the 
public, Whatever may have been 
its policy in past years, that is 
its policy now. At the beginning 
of each manufacturing year the 
best estimate possible is made as 
to the number of cars which each 
of its five manufacturing divis- 
ions is going to be able to sell to 
retail during the year. This esti- 
mate forms the basis of the pro- 
duction schedule. 


Lists Principles 

“I hope that the preceding dis- 
cussion will result in the recog- 
nition and acceptance of the fol- 
lowing principles by every dis- 
tributor and dealer handling Gen- 
eral Motors products: 

“1. A much greater number of 
cars must be available for retail 
distribution in certain seasons of 
the year than in others. 

“2. It is impractical, as well 
as economically unsound, for the 
factory to vary its production 
schedule to as great an extent as 
would be necessary to keep it in 
line with the seasonal fluctuations 
of retail demand. 

“3. The nearer the factory can 
approach a level line of produc- 
tion, the more economic the gen- 
eral result will be. This means 
not only a better product, but a 
lower cost, and hence, a lower list 
price. 

“4. Production schedules of the 


possible to obtain sufficient new | factory should be laid down so as 


| to get the most economic general 


result, They should be adjusted 
promptly whenever the trend of 
retail sales indicates the necessity 
for such adjustment, in order that 
the stock to be carried by the 
distributor and dealers shall not 
be either greater or less than the 
economic necessities of the situa- 
tion require.” 


Plymouth Shows 


Sales Increase 


Detroit, Aug. 23.— Total retail 
deliveries of 273,735 new cars for 
the first 33 weeks this year were 
reported today by the Plymouth 
Motor Corp. This represents a 





result, a level line of production | 


were established—the same num- 
ber of cars being produced month 
after month. Then it would be 
necessary in the months of low 
retail demand for the distributors 
and dealers and the factory itself 
to carry forward between them 





| figures. 


gain of 26.5 per cent over the 
216,377 units delivered at retail in 
the same period a year ago. 

H. G. Moock, vice-president of 
Plymouth, announced the total 
He also revealed that 
Plymouth sold 7,565 units during 
the week ending Aug. 17, an in- 


|crease of 3.2 per cent over the 


number sold in the corresponding | 


week last year. 


be | 
liquidated in the months of peak 





| 


RETAIL DELIVERIES 
PASSENGER CARS 
AND TRUCKS 


JAN.1 TO AUG.I7 


Quebec, P. Q., Aug. 23. — 


youths were awarded $5,000 uni-| 
|versity scholarships as the win-| 
ners in the 1935 Fisher Body 
Craftsman’s Guild master class 
model coach building competition 
at the annual scholarship award 
dinner here Thursday night. 


boys who have been awarded uni- 
versity scholarships by this Gen- 
eral Motors-sponsored educational 
foundation since its inception in 
1930. 


Junior Victors 


The victors in the junior di- 
vision this year are: John Imbody, 
of Marion, O.; Francis Gadd, of 
Spokane, Wash.; 
Rasmussen, Regina, Sask. All are 
15 years of age. 
umphed in the senior division are: 
Kenneth Jensen, 19 years old, 


Announcement of the scholar- 
petition was made by William A. 
vice-president of General Motors 
held this year in the ballroom of 


transformed for the occasion into 
a reproduction of the famous 
Guild Square at Brussels, long the 
stronghold of the ancient craft 
guilds after which the modern 
organization for boys is patterned. 


Among those who gathered here 
to honor the latest group of 
scholarship winners were leaders 
in the fields of education, politics 
and industry in both the United 
States and Canada. 


Speakers Group 


Included in the group at the 
speakers’ table were Karl _ T. 
Compton, president Massachusetts 
Institute of Technology; R. H. 
Grant, vice-president of General 
Motors; George J. Davis jr., dean 
of engineering University of Ala- 
bama; Hon. E. L. Patenaude, 
lieutenant - governor Province of 
Quebec; Frank Cody, superin- 
tendent of schools, Detroit; R. S. 
McLaughlin, president General 
Motors of Canada, Ltd., and presi- 
dent of the Canadian section of 
the guild. 


The Rev. T. A. Steiner, C.S.C., 
dean of the engineering college, 
Notre Dame University; M. L. 
| Brittain, president, Georgia School 
of Technology; Daniel Carter 
Beard, national Boy Scout com- 





This brings to 45 the number of | 


and Robert M.| 
| schools; 


Those who tri- | 


Metuchen, N. J.; Ralph H. Mun-| 


son, 20, St. Paul, Minn.; and}! 
Mervyn P. Reilly, 20, Medicine 
Hat, Alta. 


ship winners in the current com-| P© 
| winners 


Fisher, president of the Guild and | ‘© 
|Richard Jensen, 16; Charles Gadd, 
Corp., at the annual award dinner, | 20; 


the Chateau Frontenac, which was | 











| missioner; John A. Stiles, head of ' 


| State 


245385 


163836 





A, vanDerZee, Dodge general sales manager points with pride to the 
rising bar on the 1935 sales chart, 


6 Young Super-Craftsmen 


Win Fisher Scholarship 


Four/the Canadian Boy Scouts Assn.; 
American and two Canadian | Carroll R. Reed, superintendent of | 


| schools, Minneapolis, Minn.; H. A. 
Brown, vice-president and general 
manager, General Motors of Can- 
ada; William S. McLean, guild 
secretary. 


Among Those Present 


Dr. J. E. Gregoire, mayor of 
Quebec City; E. A. Hitchcock, 
dean, college of engineering, Ohio 
University; Laurence J. 
Young, supervisor of industrial 
arts shop work, New York public 
schools; N. R. Crozier, school su- 
perintendent, Dallas, Tex.; D. S. 
Kimball, dean of engineering, Cor- 
nell University; Willis A. Sutton, 
Atlanta, Ga., superintendent of 
R. L. Sackett, dean, en- 
gineering, Pennsylvania State Col- 
lege; and Harry J. Klingler, presi- 
dent and general manager, Pon- 
tiac Motor Car Co. 


In addition, the winners of re- 
gional honors in the master class 
competition, the 18 victors in the 
American apprentice class com- 
petition, and the 38 scholarship 
of previous years at- 
tended. Among the latter are 
and Harold Rasmussen, 16, 
brothers of three of the youths 
who won in the competition just 
brought to a close. 


John D. Hertz To 
Back New Truck 


Transport Group 


Chicago, Aug. 23.—Rumors that 
a nation-wide co-ordinated motor 
freight transport organization 
would be built around the Keeshin 
Motor Express Co. of Chicago 
became a reality today with the 
announcement that the new firm 
will be launched with the backing 
of John D. Hertz and Lehman 
Brothers. Hertz is a prominent 
capitalist and founder of the Yel- 
low Cab Co. 


J. L. Keeshin, president of the 
concern bearing his name, is ex- 
pected to head the expanded or- 
ganization. He started here as a 
truck driver and has since built 
up one of the largest cross-coun- 
try motor freight companies in 
Chicago. It now promises to be- 
come the biggest in the nation 
and will add to this city’s repu- 
tation as a present hub of travel 
for automobiles, buses, airplanes 
and railroads. 


| field, N. J., 





fiche: Remy To 
Open New Plant 
In Bloomfield 


Anderson, Ind., Aug. 23.—Plans 
to establish a manufacturing 
plant on the eastern coast to 
handle the increased demand for 
Delco batteries have been an- 
nounced by F. C. Kroeger, presi- 
dent and general manager of the 
Delco-Remy Corp. here. 

The new plant, located in Bloom- 
is a modern factory 
building, formerly used for the 





manufacture of trucks by the La- 
France-Republic Corp. It con- 


| tains 80,000 square feet of manu- 
| facturing space. 


To Start Soon 

Rehabilitation of the Bloomfield 
plant will be started as soon as 
possible. Actual production will 
be started in November, accord- 
ing to present plans. The plant 
will be capable of producing 3,000 
batteries per day and will employ 
approximately 200 men. 

In addition to this eastern ad- 
dition to manufacturing facilities 
for Delco batteries, the present 
Muncie plant will be expanded to 
increase production by 1,000 bat- 
teries daily. 

Several Anderson and Muncie 
men, who have had long experi- 
ence with Delco-Remy operations, 
will be transferred to Bloomfield 
to direct the new enterprise. 

A. L. Hopkins, chief engineer 
of the battery plant at Muncie, 
will be manager of the Bloomfield 
plant. He will be accompanied 





by E. E. Ward of Muncie, present 
asst. factory supt.; R. H. Ringo of 
the accounting department at 
Anderson Delco-Remy plant; E. 
A. Mirth of Anderson, and C. A. 
Milburn, of Muncie, who will be- 
come chief inspector. 
To Fill Vacancies 

The promotion of these men to 
the Bloomfield plant has created 
several vacancies in the Anderson 
and Muncie plants which are be- 
ing filled as follows: 

R. L. Seabury, who has been 
battery research engineer for sev- 
eral years, will become chief en- 
gineer of the battery plant. C. 
A. Stanley, Muncie plant en- 
gineer, will be asst. plant supt. 
and Richard Haubersin of Muncie 
becomes the plant engineer. All 
have been employed by Delco- 
Remy for a number of years. 





Studebaker Veterans 


Get Gold Lapel Buttons 


South Bend, Ind., Aug. 23.—Two 
hundred eighty-seven men and 
women who have been on Stude- 
baker payrolls continuously for 
20 years or more were presented 
gold lapel buttons this week com- 
memorating their lengthy service. 


Of this number, there were 12 
who received special acclaim be- 
cause they had been continuous- 
ly employed more than 40 years— 
one of them for 53. 


These 12 included: H. V. Kimble, 
53 years; G. M. Sherman, 50 years; 
William C. Yena, 49; F. H. Weg- 
ner, 48; John J. Sindlinger, 48; 
Frank Kwilinski, 47; J. W. John- 
son, 46; Frank S. Niespodziany, 
45; Frederick W. Henry, 45; Felix 
Szymanowski, 44; Fred A. Dietz, 
40, and Anthony Szymanski, 40. 


These men were presented their 
buttons by Paul G. Hoffman, pres- 
ident of the Studebaker Corp., 
after he had discussed company 
history, loyalty and aims for the 
future. 


To C heck Niadas 


Nashville, Tenn., Aug. 23.—The 
motor vehicle division of the depart- 
ment of finance and taxation with 
the purpose of assisting the depart- 
ment in enforcing new mileage tax, 
issued instructions for all motor car- 
riers to equip trucks with a tested 
and approved appliance for regis- 
tering correct mileage. The tax went 
into effect Aug. 15, but the instruc- 
tion just given. 








- 
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Present Quarter Production to Reach 700, 000 


Steady Current Demand 
Attributed to F arm Buyers 


Detroit, Aug. 23.—Production | 
for the current quarter will reach 
700,000 units, despite closing for 
vacations or the fact that some) 
plants are changing over in pre- 
paration for their 1936 models. A 
steady demand for current mod- 
els is reported by dealers and this 
is attributed to increased buying 
by farmers. 


August production will prob- 
ably exceed 200,000 cars and/| 
trucks and preliminary schedules | 
reveal that at least 150,000 of this 
year’s models will be manufac- 
tured in September. Together | 
with the July output of approxi- | 
mately 350,000 units this quarter | 
will increase the total for the first | 
nine months to nearly 3,100,000 
cars and trucks for the U. S. and 
Canada. 


9-Month Total 
Production for the first nine 
months will exceed all of 1934 
when manufacture totaled 2,869,- 
963. It will also surpass the aver- 
age output for first nine months 

for the past ten years. 


Output for the three months to 
end Sept. 30 will be larger than 
for the corresponding quarter of 
last year, despite interruption as 
most lines will be down part of 
the period for production change- 
over. Last year the industry did 
not begin its closing-down periods 
until later in the year, inasmuch 
as new models were not brought 
out until the January, 1935, 
shows. This year practically all 
models will be in production by 
show-time, Nov. 2. 

Retail sales continue at a fast 
pace, with volume holding at 
about the same rate as for sev- 
eral weeks past. Polk estimates 
July new passenger car registra- 
tion at 300,000, as compared with 
229,006 in July, 1934, and 280,360 
in June. July sales were exceeded 
only by April when new car regis- 
trations amounted to about 320,- 
000 cars. 


Exceed 50,000 

Commercial car and truck reg- 
istrations will exceed 50,000 units, 
as against 37,490 in July and 48,- 
243 in June last year. Truck sales 
continue at the highest rate since 
1929 and several months this year 
have exceeded 1929, indicating a 
good possibility that sales of this 
group for the year might set a 
new all-time record. 


Chicago Salesman Wins 
“Victory Drive” Contest 
Chicago, Aug. 23.—Harold W. 


Cope, of Bird-Sykes Co., Chicago 
Graham distributor, was an- 


bobbing like a cork. 





nounced today as winner of the 
midwest retail salesmen’s “vic- 
tory drive” contest, following final 
check-up of results by the fac- 
tory. He was accordingly pre- 
sented with a substantial cash 
award, an engraved wrist watch 
and permanent membership in the 
Master Salesmen’s Club of 
Graham-Paige Motors Corp. 

Second and third prizes were 
also captured by Chicagoans, with 
J. O. Major of Broadway Motors, 
and A. M. Dickow of Stromberg 
Bros., Inc., finishing in the order 
named. Following them came U. 
F. Fidler, Aurora, Ill.; H. O. Frey, 
Bloomington, Ill.; H. J. Johnston, 
Rockford, Ill.; Carl Changstrom, 
Bird-Sykes Co., and B. A. Ape- 
land, Woodlawn Motor Sales and 
Service, Chicago. 


Lawyer Wrings Hands, 


Pontiac Floats Away 
Houston, Texas, Aug. 23.—“Be- 
lieve it or not,” but an automobile 
floated away in the recent flood 
on the Llano River about 13 miles 
south of Junction and thereby R. 
R. Lewis city attorney of this city 
has made a reputation as a tall- 
story teller. 
The city attorney had his Pon- 


@———— 


mer home on the Llano. When the 
river went on a rampage over the 
week-end, Lewis says that it rose 
55 feet in 2% hours and he and 
his neighbors had to take to the 
high ground back of the river 
where they watched their homes 
swept away in a mass of swirling 
wreckage. 


It was when Lewis and the 


| other men had just finished mov- | 
ing their families and possessions | 


to points of safety that the city 
attorney thought of his Pontiac 
which he had parked nearby. The 


| car had been left with the win- 


dows and doors closed tightly. 

“I was wading around looking 
for my car when I saw it actually 
floating off,” Lewis said. “It was 
The only | 


HIDING LIGHT UNDER 


FORTUNE has led all monthly 
magazines in passenger car ad- 
vertising for three years. It 
would seem that passenger car 








way I can explain it is that as the | 


windows were up, the water rose 
into the car from the bottom, 
trapping enough air against the 
steel top to cause it to float. The 
water never did touch the inside 
of the top of the car.” 

Lewis and his neighbors suc- 
ceeded in saving the car by has- 
tily wiring it to a tree. 


To Expand Plants 


Gary, Ind., Aug. 28.—The U. S. 
| Steel Corp. will expend approxi- 
mately $20,000,000 on enlargements 
and modernization of plants of the | 
American Sheet & Tin Plate Co. 
here, it is reported. Of the total 
$12,500,000 will be used for the sheet 
plants and $7,500,000 on tin mills. 


It is believed the improvement of the | 
sheet mills was decided on for the | 


purpose of having larger capacity 
to supply the automotive and other 
industries consuming sheets. Work 
on the plants will not start until 
next year, because some of the im- 
provements in progress this year | 


have not yet been completed. 





Better Roads at Lower 
Cost, Purpose of Group 


Columbus, 


O. Aug. 23.—Better | and over local or third-class roads. 


roads through the expenditure of | Also determination of the percent- 
| age of total traffic carried by the 


less money and a future reduc- 
tion in the state gasoline tax is 
in sight in Ohio if the Highway 
Survey Committee recently ap- 
pointed by Gov. Martin L. Davey 
to make a study of primary and 


secondary highways and of taxes|a 
its | 


is successful in 
objectives. 

The committee, under the chair- 
manship of Dr. William E. Wick- 


endem, president of Case School 


achieving 


of Applied Science, will gather in- | 
formation on the following sub- | 


jects over a 12 months’ period: 


1. Determination of the amount | 


of traffic now carried over the 
various state trunk highways, 
| over country or secondary roads, 





various classes of thoroughfares. 

2. Determination of the amount 
of motor-vehicles revenue paid by 
rural and suburban motorists. 

8. Ascertain what are equit- 
ble motor taxes and secure equit- 
able distribution of motor tax 
revenues in relation to needs and 
use. 

4. Ascertain the percentage of 
total travel carried on city streets 
and the relationship to revenue 
paid. 

5. Development of a long-time 
program to eliminate waste, dup- 
lication and inefficiency, thereby 
furnishing the groundwork for an 
adequate highway system. 





BEATING ABOUT 


manufacturers find less wind 
resistance in the $10 magazine 
with a million readers. Adver- 
tising for the November Auto- 
mobile Show is now being 
scheduled for November's 
FORTUNE. 





1i35¥EAST 42ND 


STREET, NEW YORK 


oTHHSNd ON 


PHHSNdA ON 


tiac sedan parked near his sum- 





(Continued from Page 


birth. The first issue dated June 
10, 1933, was printed in Detroit 
by the Morris Press, Inc., as was 
the issue you now hold in your 
hands. The contrasts in the qual- 
ity of the English finish book 
stock, the typography, and the 
press-work were so noticeable that 
it immediately made a great hit 
with our readers. One of the 
leading experts in America praised 
our format. This improved ap- 
pearance, plus the fact that we 
immediately reduced the _ sub- 
scription price from $12 to $6 
per year and extended all sub- 
scriptions aosordingly, minimized 
any objections which our readers 
might have had at the adoption 
of a two instead of five times a 
week issuance. 


The daily policy had not worked 
out as well in practice as it ap- 
peared to me in theory. There 
was not the demand for every- 
day quotations or price changes 
which are required in the fields 
which supported daily trade pa- 
pers. By publishing twice-a-week 
regularly and every day during 
the shows and other events of 
importance to the automotive 
world we more than doubled the 
service which any other paper in 
our field afforded and many read- 
ers wrote that they now read 
every issue from kiver to kiver, 
where under the old regime this 
was next to impossible. 


Some “Extra” Editions 


In October, 1933 we published 
a Silver Anniversary edition hon- 
oring the General Motors Corp., 


CHALK THIS UP 
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ADN Plays Role of Defender During Labor Unrest 


Wagner Bill Extras 
Kept Industry Posted 


26) 

which contained four sections, two 
in rotogravure, a total of 144 
pages which advertising maga- 
zines referred to as “the most 
outstanding trade- paper accom- 
plishment of the year.” It won 
us high praise from all sides, but 
our competitors’ representatives 
in the field pointed out that this 
was the final proof that ADN 
was owned by GMC (O, sleepless 
nights saved had this been true!) 
and edited in the interests of that 
corporation. 

Labor unrest in the auto indus- 
try began to manifest openly it- 
self in the fall of 1933, first in the 
tool and die divisions, where it 
succeeded in so tying-up produc- 
tion that many of the cars ex- 
hibited at the New York Show 
were built of wood, “tied together 
with bailing wire and stuck to- 
gether with chewing gum.” But 
the real trouble came in March 
when a labor bill known as the 
“Wagner Act” was_ introduced 
which would have practically 
ruined the industry. It was the 
first chance ADN had to demon- 
strate its value to manufacturers 
and dealers alike, since its re- 
moval to Detroit. Our editors 
worked days, nights and Sundays 
getting out regular and “extra” 
editions of ADN. One extra had 
a press run of more than 600,000. 
They served to keep everyone 
whose bread and butter depended 
on making and selling automobiles 
posted up to the minute on the 
strike and the malicious bill which 
was helping to foment it. 


At the same time we took full 
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page advertisements in all of the 
Detroit, Flint and Toledo news- 
papers reprinting an _ editorial 
which appealed to the strikers by 


| pointing out that they were kil- 


ling the goose that laid their 
golden eggs. Naturally “the little 
drummer boy” received _high- 
praise when he returned from the 
front and added a service stripe 
to his frayed sleeve, 
Review & Reference Book 

It was in October, 1934 that we 
inaugurated an additional service 
which was undoubtedly the most 
important since the birth of the 
publication itself. That was when 
we mailed without extra cost to 
all subscribers a 110 page section 
entitled “Review & Reference 
Book.” It contained half a hun- 
dred features that answered most 
of the questions regarding regis- 
trations, production, laws, prices, 
etc., etc., which experience had 
proven our readers most often 
asked. The price to non-subscrib- 
ers was set at $1.50 per copy and 
hundreds were sold to libraries, 
colleges, and others in and out 
of the trade who needed just such 
a book for ready reference. 


Detroit Show Numbers 


To the daily editions which we 
have published for 10 years at the 
New York and Chicago shows 
were added this year (1935) the 
same number of extras for the 
Detroit Show. This was because 
the show coincided with the date 
of the National Auto Dealers’ 
Assn. meeting in Detroit, which 
we covered fully in reports and 
pictures, so that thousands of 
dealers, who could not attend, 
were each morning informed of 
the previous day’s happenings at 
the convention. 


The Studebaker Victory 


In March we published an 80 
page rotogravure section which 
expressed to Paul Hoffman and 
his squad of life-savers the plaud- 
its of the entire industry at their 
remarkably victory in resuscitat- 
ing the grand old world-wide 
name of Studebaker. So unusual 
was the idea of corporations tak- 
ing space to congratulate a com- 
petitor, that “Printer’s Ink,” a 
national advertising authority, 
took space on its editorial page 
to comment on it. Our original 
run on the Studebaker section 
called for 50,000 copies, but so in- 
sistent were their dealers for more 
copies that two extra runs were 
made bringing the final edition to 
over 200,000 copies. 

The second edition of the Review 
& Reference Book was a consider- 
able improvement over the first 
and met with an even greater 
acclaim from our _ subscribers. 
Many new features were added, 
including a complete section de- 
voted to the specifications of all 
American passenger cars. The 
changing of the national show 
dates may alter somewhat the 
schedule appearance of the next 
“R & R” book, but our subscrib- 
ers can count on receiving one as 
quickly as the necessary compil- 
ations are available. 

Many Men and Incidents 

This brings us historically up 
to the issue which you hold and 
in which we are celebrating the 
10th anniversary of our founding 
There are probably many men and 
many incidents which should have 
been mentioned in this short (sic) 
attempt to record for posterity 
the history of ADN. Men like 
Don Robinson, the first managing 
editor, Eugene Lokey and many 
others who toiled over the first 
issues or Bill FitzGerald whose 
regular cartoons do speak louder 
than words or Gerry Schurman 
who will make-up and write part 
of this issue or Lou Foley who has 
to read five times as much ma- 
terial available for ADN as he 
allows to get in. Then there are 
the circulation men: H. D. Epple- 
man, who covers Michigan and 
Indiana; Jack Gerrard who covers 
Ohio and “works” Florida in the 
winter season; F. E. Edwards, 
well known to the dealers in IIli- 
nois which is his territory; Harry 
Nightingale, who delights in the 


Opportunity Still Here, 
Coyle Tells Graduates 


Flint, Mich., Aug. 23. The 
most important work of the auto- 
mobile is not building motor cars 
but building men, M. E. Coyle, 
president and general manager of 
Chevrolet Motor Co., 


Institute of Technology at Flint, 
Mich. 

“If we build the right kind of 
men, they will build the right kind 
of motor cars,” he said. 

“Do not be deceived into think- 
ing that opportunity no 
exists. The chief executives, not 
only in the automotive industry 
but in every line of work in Amer- 
ica, are men 50 or more years of 
age. Age has a maturity of judg- 
ment and a wealth of experience 
that stabilizes the optimism and 
vitality of youth. Eventually the 
Laws of Nature will require these 
older men to resign from active 
participation in business. With 
the passing of the years, youth 
will gain, through experience, a 
maturity of judgment. 

‘It is inevitable that men of 
your age will, 20 to 30 years hence, 
become the chief executives in all 
lines of business. From your ranks 
will come the presidents and gen- 
eral managers who will take over 
the responsibilities now borne by 
others. 

Vast Opportunity 


“The movement is_ ceaseless. 
There is a constant shifting in the 
brackets from low to high. In- 
dustry’s normal replacement re- 
quirements alone represent a vast 
opportunity to the youth of Amer- 
ica. 

Laying down broad axioms for 
success in industry, Coyle advised 
the institute’s 1935 commencement 
class not only to do its own think- 
ing but to seek responsibility 
above everything else. 

“Do not expect to become an 


soubriquet of “the  industry’s 
newsboy;” E. S. Furst, who trav- 
els the coal fields of Pennsylvania 
and West Virginia; I. L. Schafer, 
who is well known to the dealers 
in the Buffalo territory; William 
Merrit, who travels from the 
Great White Way to the suburbs 
of New Jersey and Westchester; 


Cc. C. Gray, our New England rep- 
last but by no | 
means least our one woman rep- | 
resentative, Lucretia M. Stuchess | 
her | 
Mason-Dixon line to the} 


resentative, and 


whose Oldsmobile’ carries 
from the 
Georgia border. 

Everyone but R. J. McColgan, 


who covers goodness-only-knows 


how much of the west, has been | 
| aging sign was the number of men 


with ADN almost from the start, 
some even before, when they had 
to carry only a “dummy” to get 
subscribers. 

Many men have come and gone 
who poured some of the sands 
from their hour-glass of Time 
into the building of ADN and still 
may have been forgotten by this 
historian. To them my apologies 
for their good works live after 


them in more enduring form than 


any futile words which I might 
pen, 


* * * 


No institution (and such a pub- | 


lication is) can be builded with 
money only. Time and loyalty 
have to come from the men and 
women who pour their all into 
the mold from which finally 
emerges the almost human thing 
we call a periodical, It must be 
a living thing because it must 
convey its message to a human 
being. 
because it must have character, 
honesty, and stamina. 
have a soul because it goes on and 


on after the living creatures who | 
have worked on it are dust. And | 


to such a high ideal do we in 
whose hands it rests today rededi- 
cate AUTOMOTIVE DAILY 
NEWS! 


declared in | 
a commencement address Tuesday | 
night to 151 members of the gra- | 
duating class of General Motors | 


longer | 











It must be a human thing | 


It must/| 





executive over night. We proceed 
cautiously in the making of men. 
It is our principal duty to pro- 
mote only those who are capable 
of assuming responsibility and 
who can carry that responsibility 
through. 

“We try to build men and train 
them conscientiously after we put 
them on the job. If someone is 
misjudged, is promoted before he 
is prepared, and fails to handle 
the job, it takes from him some- 
thing of confidence and gives to 
him a habit of failure that may 
influence the rest of his life. 

Threat to Capital 

“You are entering industrial 
work through the factory organi- 
zation. Your ffirst promotion 
should be from worker to a su- 
pervisor of men. And strange 
as it may seem, that is the only 
important promotion that will 
ever come to you, because, as a 
foreman, you will have jurisdic- 
tion over 20 to 30 men. At no 
subsequent period in your life, re- 
gardless of the position you oc- 
cupy, will you directly supervise 
the work of more than that num- 
ber of people. 

“Realize early in life that there 
are very few people who might be 
classed as constructive thinkers, 
and people oppose new ideas for 
many different reasons. Each new 
idea is a threat to the capital 
invested in an old idea, but a good 
idea, if it has a beneficial place 
in our economic life, can, at best, 
be only retarded—it can never 
be stopped. 

“Another source of opposition to 
new developments come from ex- 
ecutives themselves who too fre- 
quently feel that any idea not 
originated by them cannot have 
merit. Realizing the natural op- 
position that will come to new 
ideas you develop, weigh each one 
in turn on its owh merits and do 
your own thinking. Do not be 
guilty of following others unless 
you are convinced of the accur- 
acy of their views. 

World Is Selfish 

“Our world is selfish, and if 
you are to go forward, it will be 
under your own power. What 
character you build, you will have 
to build for yourself, What prog- 
ress you make will depend on 
your capacity. 

“Never avoid a difficult task 
because each hard task done re- 
enforces confidence and courage. 

“During the recent depression 
nearly everyone lost money. 
Money is a convenient thing, of 


| course, but the unfortunate part 
| of it is that many who lost money 


remain beaten and discouraged 
individuals. The most encour- 


who came through with chins up 
and courage high. 

Speaking of employer-employe 
relations, Coyle said he probably 
would be classed by labor as a 
capitalist in spite of the fact that 
he went to work for Chevrolet 
nearly a quarter of a century ago 
in an unimportant job. 

Hard Task Makes Men 

“Look upon yourselves as rep- 
resentatives of the company. If 


| there is something wrong we want 


to correct it, even though it af- 
fects only a single individual. If 
an employe has a good idea, we 
will gladly accept it. I cannot be- 
lieve that anything that is good 
for the worker will be bad for 
the company. Any request that 
is honest, just and fair, we will 
grant anything that does not 
qualify as being honest, fair and 
just will not be conceded no mat- 
ter what the cost. 

“Your limitations are known to 
you long before they are known to 
anyone else. If you have them, 
correct them. The fact that you 
have taken this course indicates 
you are willing to study, improve 
and broaden your activities. And 
remember, it’s the hard task that 
makes men!” 
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(Continued from Page 12) 
years to come you will continue 
to serve the industry with the 
same brilliance and enthusiasm 
that have distinguished your 
efforts in the past.—Nicholas 
Dreystadt, general manager 
Cadillac Motor Co., Detroit. 


Outstanding Help 

I do not think I have missed 
reading a single issue of the 
Automotive Daily News since 
the very first one was mailed 
out. You, of course, know that 
I am among the very few of 
the old timers, and by that I 
mean those who really started 
the industry in America, alive 
to make that statement, and I 
do not think we are old yet. We 
are pleased to state we are ship- 
ping all over the world again, 
which proves that we have come 
a long way in the past 35 years. 

I can well remember building 
my first job and testing it out 
in the rear of a livery stable 
where I was at least assured of 
ample horse power. As far as 
I know I shipped the first truck 
built in the United States 
abroad, and I have been doing 
a very excellent export business 
ever since. In fact, it can truth- 
fully be said that the sun is 
always shining on a Gramm 
built truck every hour of every 
day in the year somewhere in 
the world. I remember giving 
the first truck ads to two of 
the oldest magazines to cover 
the industry in those early days, 


but the real outstanding help 
to the industry was when the 
Automotive Daily News was 


founded in 1925. 

Not only extend my congratu- 
lations but my best wishes for 
years and years of life with 
the great assistance that you 
will undoubtedly give—B. A. 
Gramm, president, Gramm Mo- 
tor Truck Co., Delphos, O. 


1935 Model 

THE 1935 MODEL OF AUTO. 
MOTIVE DAILY NEWS IS 
JUST AS FAR AHEAD OF THE 
1925 MODEL AS ARE THE 
INDUSTRY'S 1935 CARS COM- 
PARED WITH THOSE TEN 
YEARS AGO STOP CON. 
GRATULATIONS ON YOUR 
TENTH BIRTHDAY AND 
UPON THE INVALUABLE 
SERVICE WHICH YOU ARE 
RENDERING, 

A. J. CHANTER, 
PRESIDENT, 

PIERCE-ARROW MOTOR 
CORP., 

BUFFALO, N. Y. 


Deserves Success 

We send cordial congratula- 
tions to Automotive Daily News 
on attaining its 10th Birthday, 
with best wishes for its contin- 
ued success in the future. 

Your excellent newspaper is 
attentively read by those in 
charge of our motor truck in- 
terests. In their opinion it 
serves a definitely useful pur- 
pose in the development of the 


automotive industry, and they 
feel that it well deserves the 
outstanding position it has 


achieved.—M. F. Holahan, first 
vice-president International 
Harvester Co., Chicago, III. 
Grown 

I am informed that you are 


now about to pass into your 
10th Anniversary. 

It is very gratifying to me 
to know that your paper has 


grown, both in size 
to the automobile industry as 
a whole, and is looked upon 
with a great deal of satisfac- 
tion by your subscribers. Your 
paper has been a great help 
both to the industry and to 
the dealers and I want to con- 


and value 


gratulate you and your com- 
pany on the successful opera- 
tion of your paper and hope 
that you go through many 


more prosperous years. 

I want to thank you for the 
many nice things you have said 
about our company while it has 


been in receivership as_ they 
have been very helpful to me. 

Assuring you of our good 
wishes for your continued pros- 
perity, I remain—D. R. Wilson, 
receiver, Willys- Overland Co., 
Toledo, O. 


Stamina 


Please permit us to offer our 
sincere congratulations upon the 
Automotive Daily News having 
reached its 10th Anniversary. 
Such life in the face of recent 
world illness proves your stam- 
ina and the value your publica- 
tion has in the minds of sub- 
scribers. 

We feel ourselves being kept 
up-to-date in current automo- 
tive matters by your publica- 
tion. 

With all good wishes for your 
continued prosperity. —R. J. 
Archer, sales manager Willys- 
Overland Co., Toledo, O. 
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Readers of ADN Shower Us With Fel 


® 


Success Deserved 


IT IS WITH PLEASURE WE 
SEND YOU GREETINGS UPON 
YOUR TENTH ANNIVER- 
SARY STOP BECAUSE OF 
THE VALUABLE SERVICE 
YOU RENDER YOUR PRESENT 
PROMINENT POSITION IN 


THE INDUSTRY IS WELL 
DESERVED BEST WISHES 


FOR YOUR CONTINUED 
PROSPERITY. 

A. E. BARIT, 
VICE-PRESIDENT AND 
GENERAL MANAGER, 
HUDSON MOTOR CAR CO. 
DETROIT. 


Eagerly Read 
Congratulations, on 
10th Birthday! I have 
every issue to date. 
Automotive Daily News has 
rendered a real service to the 
automotive industry. 
It is eagerly read by the prin- 


your 
read 





cipal members of our organiza- 
tion.—T. R. Lippard, pres., Stew 
art Mtr. Corp., Buffalo, N. Y. 


Welcome Visitor 

Congratulations to you on 
your 10th Birthday! 

Automotive Daily News is al 
ways a welcome visitor at my 
desk. It is fast with the news 
of this fast moving industry of 
ours and a source of valuable 
information for both the dealer 
and the manufacturer. 


Best wishes for your contin- 
ued success. —M. L. Pulcher, 
president Federal Motor Truck 


Co., Detroit, Mich. 


High Regard 

Please accept my sincere con- 
gratulations on-your 10th An- 
niversary. We at Buick hold 


Automotive Daily News in high 
regard and know from our field 
and dealer organizations that 



















N 
and trucks take a terrible beating from careless or 
incompetent drivers—and it’s always the worst drivers who 
are loudest in their complaints if anything goes wrong. 
e But car manufacturers take care of that. Today’s mo- 
tor vehicles, and the parts that go into them, are built to 
withstand all kinds of heavy-footed, heavy-handed abuse. 
e Car manufacturers know by 













funt 
driving. She’s a prim, slim, proper little lady, 
but her car must be sturdy to take the rap of her 


lurching 


* Joe drives an elephantine truck all day—and 
he delivers the payloads on time, or else. So Joe 
doesn’t baby his truck a bit. If the truck can't 
take it, Joe should worry. 
schedules—and doesn't pay the repair bills. 


with things mechanical. 
station men she'd never add a drop. of oil. So 
long as the car keeps going, all well and good. 
Nothing short of absolute breakdowns will ever 
get her inside a garage. 


starts, her clutch-riding 


Joe doesn’t set the 


fgatha never quite got the “feel” of 


technique, 


her nervous gear-shifting habits, and her sub- 


lime ignorance of what's under the hood. 


long 


experience that Borg & 


the industry. So 
drivers of America. They, in a sense, are our star salesmen—for 


Beck clutches can be installed 
and practically forgotten. They 
know, too, the engineering co-operation we put into a Borg & Beck 


feel we owe a vote of 


Division Borg-Warner Corporation 


CHICAGO, ILLINOIS 


they prove the excellence and longevity of our clutches. 


THE BORG & BECK COMPANY 


icitations 


they also find your publication 


both interesting and helpful— 
H. H. Curtice, pres. and gen. 
mgr. Buick Motor Co., Flint, 
Mich. 

Milestone 
CONGRATULATIONS AND 


BEST WISHES UPON YOUR 
TENTH ANNIVERSARY 
WHICH MARKS ANOTHER 
MILESTONE IN A RECORD 
OF MANY CONTRIBUTIONS 
TO THE AUTOMOTIVE 
INDUSTRY. 

FRED S. KIMMERLING, 
PRESIDENT AND GENERAL 
MANAGER, 

AC SPARK PLUG CO., 
FLINT, MICH. 


Happy Birthday! 

I always look forward with 
much interest to each issue of 
ADN, and wish you a Happy 
Birthday and many more.— 
Walter Scott, Baltimore, Md. 


and here is Marg, who just can't be annoyed 
If it weren't for gas 


installation. And as a result, our clutches today are the standard of 
thanks to 


the hard 
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Birthday Bouq 


Best Wishes 


My attention has been called 
to your forthcoming 10th Birth- 
day edition 
of Automo- 
tive Daily 
News. 

A decade 
of useful, 
constructive 
activity on 
behalf of the 
au t omobile 
industry, 

J calls for rec- 
ognition, and 
I am happy 
to congratulate you and your 
organization on this occasion, 
and to express the hope that 
you may continue to serve this 
trade for many years in the fu- 
ture—F. W. A. Vesper, presi- 
dent, National Automobile 
Dealers Assn., St. Louis, Mo. 





F. W. A. Vesper 





Improved 

As a 10-year subscriber to the 
Automotive Daily News, I take 
pleasure in doffing my hat to 
you for your 10 years of prog- 
ress. The book has improved 
materially since its first issue, 
and while I don’t wish to flatter 
Chris Sinsabaugh personally, I 
do believe in flowers to the liv- 
ing so take this occasion to tell 
you that his column is, to my 
way of thinking, the most inter- 
esting feature in the publication. 

Here’s hoping your next 10 
years of progress in Automotive 
Daily News will be as profitable 
and as successful as the past 10 
years have been.—Press Roberts, 
O’Mara & Ormsbee, Inc., pub- 
lishers representatives, Detroit 
Office. 


No Place For ADN 

Thanks for the bid to the 
Birthday Party. Congratula- 
tions. 

Ten years ago they said, “No 
place for ADN—six months at 
the most.” Today it is recog- 
nized by all, be it manufacturer, 
dealer, or supply man, as the 
barometer of the automotive in- 
dustry, giving to the busy fel- 
low the news we need and to 
the point. 

In closing—‘*Many Happy Re- 
turns.”—A. O. Dunk, 1900-1935, 
Detroit. 





Essential News 
Congratulations on your 10th 
Anniversary. I appreciate the 
promptness with which you get 
the essential news of our trade 
to us.— Frank H. Gibbes, presi- 
dent Gibbes Machinery Co., 
Manufacturers and Distributors, 
Columbia, S. C. 


SUPER 
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Invaluable 


Congratulations on the com- 
pletion of 10 years’ invaluable 
service to those connected with 
automotive industries. 

Inasmuch as we are handling 
direct mail promotion cam- 
paigns for so many of the lead- 
ing automotive advertisers, we 
find “Automotive Daily News” 
invaluable to us in keeping in 
touch with developments in the 
field —F. H. Morse, direct mail 
division, The Reuben H. Don- 
nelley Corp., Chicago, IIl. 


Orchids 


May I add my little bouquet 
to the many thousands you will 
no doubt receive on the occasion 
of your 10th birthday party. 

I have been reading your 
valuable little paper since the 
first issue 10 years ago and 
have been much impressed with 
its development. I would no 
more think of missing reading 
an issue than I would of miss- 
ing Walter Winchell’s column in 
the Mirror every day. 

Best wishes for your contin- 
ued success.—E. V. McCoy, au- 
tomobile editor, New York Mir- 
ror, New York. 


Pungent 
I have thoroughly enjoyed 


reading Automotive Daily News 
for the past 10 years, or since 
its conception. Its concise, 
pungent news of our industry 
makes it well nigh indispensible 
for anyone wishing to keep 
abreast with the times in the 
automobile world. 

You have my sincere best 
wishes for the years to come 
for continued prosperity and a 
well deserved success. —E. L. 
Voneiff, De Soto Motor Corp., 
Detroit, Mich. 


Read ’Em All 


Many thanks for the invita- 
tion to the Birthday Party. 

I have not missed reading 
ADN very often in the last 10 
years, so am mighty pleased to 
send hearty congratulations by 
mail, since it will not be possi- 
ble for me to be in Detroit. 

Having helped fill the gas 
tanks in Lenox, Mass., for the 
1905 Glidden Tour, I might, with 
yourself, be classed as one of 
the “old-timers.” 

With best wishes for the con- 
tinued success of the Automo- 
tive Daily News.—Arthur E. 
Smith, Smith & Gregory, Auto- 
motive Power Brakes, New York 
City. 


SERVICE 


EAL and ‘’Visible Lubrication’ 
withe CURTIS LIFT 


& Mendenhall Motor 


Co., St. Louis, re- 
cently installed its } . 
second Curtis Lift. 





A Full Sized Lift For All Makes of Cars 
Self-Leveling, Oil-Locked 


Curtis Pneumatic Machinery Co., 1993 Kienlen Ave., St. Louis, Mo. 
New York City—Chicago—San Francisco 


CURTI 


Air Compressors—Car 
Washers—Rotatin 
Tire 


Lifts 


Inflation Stands 


Narrator 

(By Telegraph from Reno, Nevada) 
Congratulations to Automotive 
Daily News on occasion its tenth 
Birthday anniversary from wide 
contact in the 
the trade I 
know it is ex- 
c e p tionally 
well regarded 
as a high 
grade narrator 
and interpret- 
er of automo- 
tive trade 
news wishes 
you continued 
success stop 
B. W. Ruark, 
General Manager, 
Motor and Equipment Wholesalers 
Assn., 
Chicago, Ill. 


B. W. Ruark 


Only Paper Read 

Congratulations on the 10th 
Anniversary issue this month. 
While your publication is young 
in the industry, as one of its 
constant readers I want to as- 
sure you of the fact that yours 
is the only newspaper that is 
read in the Detroit office of the 
Bearings Co. of America. It is 
considered part of the week’s 
work to read Automotive Daily 
News as it is received, to keep 
abreast of what is doing in the 
automotive and allied industries. 

I do not want to embarrass 
you to tell you what I really 
know about Automotive Daily 
News, but call me up early some 
morning, and I will give you the 
real story. 

Again congratulating you, and 
hoping you will be “going 
strong” for many years to come. 

-W. C. Little, Bearings Co. of 
America, Detroit, Mich. 


We Have I. F. 

Men—for such you have proved 
yourselves—congratulations on 
your approaching 10th Anni- 
versary. 

It took guts, sometimes de- 
scribed as “I. F.,” but without 
the doubt suggested by the ab- 
breviation, to carry on in the 
“roing” of the past five or six 
years, or even to originally em- 
bark on the doubtful project of 
daily, and later semi - weekly, 
purveying of facts in this in- 
dustry. 

Only the open mind can re- 
ceive, and you have evidenced 
receptiveness over the years. The 
ability to discriminate and to 
“eliminate the immaterial” is 
becoming increasingly evident 
in our offerings. 

Were the dealers of the coun- 
try unable to enjoy your valu- 
able service ADN would be 
missed as Will Rogers will be 
by an admiring public. 

More power to your arm.— 
W. P. Berrien, executive secy. 
Philadelphia Automobile Trade 
Assn., Philadelphia, Pa. 


Inspiring 

Congratulations and thank 
you for the invitation to your 
10th Birthday Party. 

Subscribers since its incep- 
tion, be assured that over about 
a like period of time in the de- 
veloping of our sixth sense— 
“COMMON - SENSE” —we are 
indebted to you for many helpful 
inspirations derived from your 
publication.—C. T. Fezzey, vice- 
president Ackerman - Blaesser- 
Fezzey, Inc., makers of “Com- 
mon-Sense” Window Regulators, 
Detroit, Mich. 


Intelligent, Newsy 

Congratulations on the 10th 
birthday of the ADN. 

By reason of the intelligent 
and newsy manner in which it 
serves the automotive industry, 
your publication occupies an en- 
viable position, of which you 
should be justly proud. Natur- 





ally, we intend to continue our 
subscription indefinitely and 
make use of your advertising 
columns on every possible occa- 
sion. 

Kindest regards and best 
wishes to the entire staff.—F. B. 
Etter, John B. Woodward, Inc., 
Detroit. 


Engineers Felicitate 
HEARTY CONGRATULATIONS 
TO AUTOMOTIVE DAILY 
NEWS ON TENTH ANNI- 
VERSARY FROM THE 
JOURNAL AND THE SOCIETY. 
JOHN A. C. WARNER, 
GENERAL MANAGER SOCI- 
ETY OF AUTOMOTIVE 
ENGINEERS INC., 

NEW YORK CITY. 


News That’s News 

After reading your publica- 
tion for 10 years, I believe the 
outstanding thing about the 
Automotive Daily News is the 
fact that all information con- 
tained is fresh and is sent out 
to the trade while it is still of 
interest to everybody concerned. 

Assuring you of our continued 
co-operation.—Elbert E. Husted, 
vice - president Titeflex Metal 
Hose Co., Newark, N. J. 


At the Top 


Congratulations on your 10th 
Birthday and may you long con- 
tinue at the top of our indus- 
try’s publications. 

Reading your paper daily, is 
routine with us, as it keeps us 
informed of happenings and con- 
ditions in our business with 
which we are vitally concerned. 

Happy Birthday!—Sidney S. 
Zell, vice-president Zell Motor 
Car Co., Packard Dealer, Balti- 
more, Md. 


Real Service 
STUDEBAKER TAKES GREAT 
PLEASURE IN CONGRATU- 
LATING AUTOMOTIVE DAILY 
NEWS ON ITS TENTH 
ANNIVERSARY WHICH I 
UNDERSTAND WILL BE 
CELEBRATED SATURDAY 
STOP YOU AND ALL YOUR 
ASSOCIATES ARE DOING 

A GREAT JOB AUTOMOTIVE 
DAILY NEWS IS RENDERING 
A REAL SERVICE TO FAC- 
TORY PERSONNEL DEALERS 
AND SALESMEN STOP MAY 
YOU HAVE MANY HAPPY 
RETURNS OF THE DAY 
AND KEEP UP THE GOOD 
WORK SO WE CAN WIRE 
YOU CONGRATULATIONS 
ON YOUR TWENTIETH 
ANNIVERSARY. 

GEO. D. KELLER, 
VICE-PRESIDENT, 
STUDEBAKER CORP., 
SOUTH BEND, IND. 


All Years to Come 


Congratulations for your first 
10 years, and good wishes for 
all the years to come. 

You have built a fine publica- 
tion and are doing a job of ma- 
jor importance for the automo- 
tive industry. 

Since moving your headquart- 
ers to Detroit — where you 
naturally belong—your progress 
has been particularly gratifying. 

I am a believer in trade and 
class publications and I don’t 
mind telling you that AUTO- 
MOTIVE DAILY NEWS gets 
a pretty thorough reading when 
it comes to my desk each morn- 
ing. I like Chris Sinsabaugh’s 
sparkling column and _ never 
miss the publisher’s “Word in 
Edgewise” and, in addition, 
there always is your authorita- 
tive and up-to-the-minute treat- 
ment of the news of the indus- 
try. 

Altogether, you are doing an 
excellent job and I’m for you. 

-Henry T. Ewald, president, 
Campbell-Ewald Co., Detroit. 


uets from Some Constant Readers 


Enterprise 

(By Telegraph from New York City) 
Its fairness its enterprise and its 
fine handling of the news has made 
Automotive Daily News a very im- 
portant fac- 
tor in the de- 
velopment of 
our industry 
stop this an- 
niversary is a 
fitting occa- 
sion to con- 
gratulate the 
publisher and 
his associates 
in the  busi- 
ness and edi- 
torial depart- 
ments on their achievements and 
to wish them continued 
stop 

Alfred Reeves, 
Vice-President, 

Automobile Manufacturers 
New York City. 


Waits for It 

Congratulations on 
birthday. 

The writer enjoys the Auto- 
motive Daily News and looks 
forward to receiving each issue 
for the up-to-the-minute infor- 
mation it contains. 

May you enjoy many, many 
more happy and prosperous 
birthdays. — B. F. Everitt, 
Sampson Rubber Products Co. 
of Michigan, Detroit. 


News Worth While 

The reason why we have been 
a subscriber to your paper for 
the last 10 years is because you 
always print the news that is 
worth while to know in a con- 
cise form, easy for a busy man 
to read. 

May we wish you a great deal 
of success in the future.—John 
C. Taylor, treasurer Mexico 
Motor Car & Supply Co., Ford, 
Mexico, N. Y. 


Has to Take It 


I don’t subscribe to the Auto- 
motive Daily News because I 
like it. I’d have to subscribe 
even if I didn’t like it because 
I find it essential to my work. 
You and your associates make 
it interesting, too, so it is a 
pleasure as well as a duty to 
read it. 

Congratulations and best 
wishes for the coming decade.— 
James O. Spearing, automobile 
editor, New York Times, New 
York. 


Wisdom 

(By Telegraph from Washington, D.C.) 
Sorry we cannot be present at your 
Anniversary party but we like you 
with your zest of youth your pains- 
taking care of 
middle age 
and your wis- 
dom of ma- 
ture years and 
par ticularly 
we send greet- 
ings to your 
very able edi- 
tor Chris 
S in sabaugh 
stop Ernest 
N. Smith, 


exec u tive 


) . . 
Alfred Reeves 


success 


Assn., 


your 





Ek. 
E. N. Smith 


vice-president, 
American Automobile Association, 
Washington, D. C. 


No Question 

MY SINCERE CONGRATULA- 
TIONS TO AUTOMOTIVE 
DAILY NEWS AND ITS STAFF 
WHO HAVE MADE ITS 
SUCCESS POSSIBLE THERE 
IS NO QUESTION IN THE 
MIND OF ANYONE IN THE 
INDUSTRY AS TO THE 
PLACE WHICH AUTOMOTIVE 
DAILY NEWS HAS SO 
PROUDLY OCCUPIED MY 
VERY BEST WISHES. 
HERBERT L. SHARLOCK, 
BENDIX AVIATION CORP., 
SOUTH BEND, IND. 


















linked in $85,000,000 merger. Willys 
Overland has paid in full over $1,250,000 



















in trade accounts without having to use 
bank loans or other borrowings. Ca 
nadian truck sales for the first seven 
months were 4,632 as against 8,066 for 
the same period the previous year. 
Pennsylvania sales tax affects car sales. 
| 
October, 1932 
Roy H. Faulkner chosen president of 
the Pierce-Arrow Sales Corp Ford | 
starts in Buffalo its first group of retail | 
sales and service stations. Merger of 
White and Studebaker assured by two 
thirds of White stock being deposited in 
favor of the idea. Chrysler abandons 
the four-cylinder field with the introduc 






tion of the Plymouth six. . Marmon 
announces a 16-cylinder model. . . Andre 













(Continued from Page 30) 











Citroen of Paris, France, visiting 
America, buys $8,000,000 worth of dies 
and stampings for Citroen bodies from 
Budd. George C. Tenney rejoins Mar- | 
mon as general sales director Roy | 
Kerby closes deal with Continental to} 
build that car in Canada under the name 
of Frontenac Ford cuts wage scale to! 
$4 daily. General Motors adopts five- | 
day week but retains its salary scale. . . | 
Trailer Manufacturers Assn. formed in 





Englaender as president. 





Chicago, with J. 
November, 1932 


Following formation of Buick-Olds 
Pontiac Sales Co., G. H. Wallace named 
as sales manager of Buick, R. M. W 
Shaw of Oldsmobile and R. K. White of 
Pontiac Canadian Pontiac engines are 
to be built by General Motors of Canada 
in the Oshawa _ plant. Dealer stocks 
about 155,000, lowest point year 
Ford Co. reports planned con 
centration of assembly plants in seaboard 
cities. New Dodge six revealed 
Representatives of 1,000 to meet 
in Washington Noy. 17 Ameri 
ean Trucking Assn Chevrolet prom 
ises bigger six in 1933 at reduced price. 

W. H. Beal named head of Auburn 

Fisher Body introduces No-Draft ven 

tilation Automobile production speeds 

















ot 






denies of 









truckers 
18 to form 















up in Detroit area Plymouth makes 
public announcement of new Floating 
Power six 50,000 now working on 
1933 Buick Daily production quota at 
Plymouth is 1,200 units 







December, 1932 










Dodge 1933 line has base price of $59 
. . Cadillac to limit V-16 production to 
400 custom units next year Ford 
closes assembly lines at louisville, Ky 
plant. Joint NSPA-MEMA show in 
Detroit draws 6,000 on opening day 
67.2 per cent of auto industry workers on 
five-day week November production 
totals 61,216 units, NACC reports. ; a 
L.. Brunner re-elected head of MEMA. 
E. J. Poag joins Dodge headquarters 
staff. Continental Motors to sell pas- | 
senger cars direct to consumer 365,985 | 
people hold GM _ stock in last quarter of | 
1932. New Bantam Austin line lists 
from $275. Jumble of truck legislation | 
seen as detriment to commercial car sales 
Brage-Kliesrath, Bendix subsidiary, 
has new power brake for Ford V-8 and 
B models. Automobile plants increas- | 
ing steel orders. . Norman [Dk Vaux | 
joins Willys-Overland W. F. Huf 


stader named 


January, 1933 


Bowman is appointed vice-presi 
charge of sales for Federal 
Rockne will concentrate pro 
Detroit. F. B. Davis jr. 
succeeds J. D. Tew as president of the 
Rubber Mfrs, Assn. P. W. Litchfield 
praises Share the Work plan. Faulk- 
ner tells SAE that the depression has 
aided the nation’s progress. Kelsey- 
Hayes re-organization declared operative. 
* S. J. Poag appointed advertising 
director of Dodge. Hl. A. Prussing 
is named vice-president in charge of cab 


Buick sales manager 


;. 
dent 
Truck. 
duction in 


sales of GM _ truck. Chicago show | 
attendance best since 1929. 
February, 1933 
NADA elects F. W. A. Vesper as 
president. NADA headquarters to be 
established at St. Louis. - GM main- 
tains dividend rate. John N. Willys 


and Linwood Miller named Willys-Over- 
land receivers. Automotive steel buy- 
ing heartens producers Malcolm Camp 
bell two new world’s records 
at Daytona Beach. 


March, 1933 
Terraplane eight breaks 12 stock car 
speed records at Daytona. F. A.| 
Berend made assistant advertising man- 
ager of Chevrolet. Roy Chapin pre- 
dicts steady improvement in the auto- 
mobile industry in a talk over a nation- 


Sets speed 


wide network. General Motors goes 
$0-50 with the government in establish- | 
ing a new bank in Detroit | 


April, 1933 






Terraplane sets up eight hill-climbing 
records, Arthur J. Chanter elected 
president of Pierce-Arrow Ford dis- | 
mantles Cleveland plant. . . William E., 
Metzger dies. C. K. Whittaker is 
made Studebaker sales manager in New| 
York. Reo introduces the self-shifter. 
Sir Henry Royce, co-founder of Rolls 
Royce, dies in England. 

May, 1933 

Roy Chapin returns as president of 
Hudson. Dealers in all parts of the 
country are optimistic over increasing 
sales. Austin lifts wages Plym 
outh production sets new all-time high. 

June, 1933 

Automotive Daily News moves to 
Detroit. . . NACC will support recovery 
act. J. M. Cleary resigns White 
presidency. AAA re-elects T. P. 
Henry. Re-organization committee 
named for Franklin. Three-wheel Dy 
maxion introduced. Motor stocks gain 
in popularity on Wall Street. Willys- 
Overland receivers granted right to 





trucks. 


July, 1933 


First half output tops million mark. 
W illys- Overland files re-organization 


build and 





cars 















plans. Peerless Motor plant is con- 
verted into a brewery. . . Marmon-| 
Herrington offers all-wheel drive trucks. 


Willys creditors approve new plan. | 

All time high in sales is set by| 
De Soto. A. I. Philp is made vice- 
president and general manager, and C, 
W. Matheson, vice-president in charge | 
of distribution for Graham. Chrysler 
announces 10 per cent pay raise. . 
Cliff Knoble resigns as director of ad 


vertising and sales promotion for Chrys- 


ler. Burch E. Greene replaces him. 
. Industry adopts 35-hour maximum 
work week. 


August, 1933 


NACC files its complete and corrected 





code with NRA... Six months car sales 
exceed 1932 by three per cent. July 
best since 1930. Continental abandons 


plan of selling from factory to consumer, 
opening field to all dealers. General 
Motors gives salaried employes 10 per 
cent pay increase, effective Aug. 1. ° 
Chrysler has best July in its history, 
with combined sales of 55,119 units. 
Second quarter’s financial statements 
show industry’s stamina, with GM and 
Chrysler gains stimulating market aver- | 
age. Emergency Committee of Na- 
tional Automobile Dealers’ Assn. meets 
in St. Louis to draft the code. First 
authentic projection as to 1933 produc- 
tion, NACC estimated 1,800,000 units, 
of which 1,500,000 are passenger cars. 
. . Cord Corp control of Checker 
Cab Mfg. Co F. Moore made 
chief engineer of International 
1utomotive at Chicago 
under auspices ociety of Automotive 
Engineers. annual scholarship 
awards Body Crafts- 
General 
more than 
at the Chi- 


gains 
Meed 
Nash 
congeres 
1 Ss 
rhird 
Fisher 
Chicago. . 
has had 
building 


held 


made 
Guild 
to date 


visit 


by 
men’s at 
Motors 


4,000,000 
cago Fair. 


its 


September, 1933 


first 
as 


to sign auto- 
ipproved by 
Pierce-Arrow 
independent 
organization, 


Packard company 
mobile industry 
President Roosevelt 
again is established as an 
automobile manufacturing 


is 
code 


following the purchase of Studebaker 
interests in the company Elgin road 
races are revived. Reo announces a 
new Flying Cloud and Franklin a new 
Airman series Arthur C. Newby, one 
of the pioneer car manufacturers and 
former president of National, dies 

Harry Hl. Elmer, formerly general man 
ager of Ilaynes, dic Nash announces 


1934 models by exhibiting them in Nash 
glass at the World's Fair . 
NACC managers express them- 
elves with NADA on dealers’ 
code, Ford starts 35-hour week. . . 
Peerless Motor Car Co. of Cleveland, 
one of the pioneer concerns in the auto- 
mobile industry, its name to 
Peerless Co. bec longer builds 
motor cars restores five-day 
10-hour week fair com 
petition code 


tower 
sales 


in accord 


anges 
tuse it 
Ford 
Pruckmen’ 
submitted. 


October, 1933 


Roosevelt approves the deal- 
Detroit die makers strike, 
10,000, drives many big orders 
Charles E. Thompson, 
former president of the Motor and Ac- 
cessories Mfrs. Assn. and founder of 
Thompson Products of Cleveland, dies. 
William S. Knudsen, president of 
Chevrolet, selected eexcutive vice-presi- 
dent of General Motors. Nash an 
nounces it will build a new low-priced 
car to be called the LaFayette. . . 
Employes adopt Walter Chrysler's offer 


cl 
no 


President 
er s’ c ode. 
involving 
out of city. 


of collective bargaining. Following 
the naming of W. S. Knudsen as _ exec- 
utive vice-president of General Motors, 
Marvin E, Coyle is made general man 
ager of Chevrolet; Harry Klingler, gen 
eral manager of Pontiac; H. IH. Curtice, 
general manager of Buick, and C. L. 
MecCuen, general manager of Oldsmo 


bile Ford’s Exposition of Progress 
show, with displays of producers of 175 
industries, opens in Detroit. Follow- 
ing the appointments of new chief exec- 
utives of Chevrolet, Pontiac, Buick, 
Oldsmobile and AC Spark Plug, William 
E. Holler is named as general sales 
manager of Chevrolet, W. F. HWufstader 
of Buick, D. W. Ralston of Oldsmobile, 


A. W. L. Gilpin of Pontiac and F. S. 
Kimmerling is made president of AC. 
Three hundred distributors take part in 
Hupmobile’s birthday driveaway and at 
tend the company’s 25th anniversary 
dinner. 
November, 1933 

O. M. Anderson of Northern Auto 

motive Supply Co. of Bay City, Mich., 


was elected president of National Stand 
ard Parts Assn., Mason T. Rogers of 
Multibestos, president of Motor & 
Equipment Manufacturers Assn., and FE. 
T. Satchell of Allentown, Pa., president 
f Motor & Equipment Wholesalers 
Assn H. T. Youngren named chief 
engineer of Oldsmobile. Tool and die 
makers strike in Detroit settled after 
having lasted six weeks W. E. Fish 
becomes manager of Chevrolet’s com 
mercial vehicle department. White 
truck enters low price field with chassis 
it $1,085. Ten months production hit 
1,850,000; October at 120,000. . . Nash 
hutdown dué to labor difficulties may 
delay presentation of 1934 models 
Plymouth'’s 250,000th in 1933 leaves line 
it Detroit. . U'sed car provisions of 
Motor Vehicle Retailing Code to be 
effective Jan. 1, 1934. Il. J. Klingler 
named president of Pontiac Motor Co., 
A. W. L. Gilpin is vice-president and 
general manager. 


December, 19 


GM announces independent springing. 
Hudson to have ‘‘Axleflex” on new 
models, Nash will reopen Kenosha 
plant following settlement of labor dis 
pute Gen. Johnson approve Ford's 
compliance without formal code 
. Claire Barnes, Houdaille 
Corp., fills vacated post of 
of A. P. & EB. M. ADN 
General Motors Silver Anni- 


‘ 





code 
igning. 
Ilershey 
secretary 
publishes 





Ten Years in the Indust 


© -- 





AUTOMOTIVE DAILY NEWS, SATURDAY, AUGUST 24, 1935 


ry Told in Headlines 








versary edition. _» C, D. Hastings re- May, 1934 Barit is named general manager of Hud- 
turns as head of Hupp. «» De Soto AM, A. Womhas: named code. conieai. oem and S. G. Baits is 
promises something ‘‘new and startling’ | , 1 ” Biatate a i Lape o> i control) him, Ford starts second million 
for 1934, Removal of one-half cent Tire. t on arty oe preeer — i 
federal gas tax on Jan. 1 will save ire, battery retail! code approved by Jul 1934 
American motorists $70,00,000 annually. | President. Senate enacts bill making 2 : ys P 
Ford announces improved V-8 for $530,000,000 available for loans to indus New York and Chicago shows will be 
1934 listing from $515, Five thousand | 'TY: M. M. Gilman becomes general | staged by local dealers. 
attend GM rally in New York. . . Reo| Manager of Packard. Retail code here | manufacturers to back 
Motor of Canada to operate as separate to stay, Vesper tells dealers rearranging entire plant 
unit, not as division of Dominion Mo- Chrysler introduces 
tors. Buick sets January schedule at June, 1934 air-conditioning unit. 
’,500 units. D. S. Eddins joins Chrys-| Dealers and car makers protest sug- | Tganization plan wins first round 
ler executive staff. |} vested show changes Industry leaders 
Janu 1934 }confer with Roosevelt. A. Edward August, 1934 
vanuary | 
. y, " | - * a —_ aaa - Albert Bradley, vice president 
: ey misses re-entering billion dol is named to the executive 
ar class by less than $29,000,000 os S Nash builds 1,000,000th 
} | $29,000, y . - - i ’ 000 
Over 2,000,000 attend Ford Exposition of ICOores ain heads Auburn. W 
Progress in New York. . Nash intro- | = vice-president of Cord 
duces new LaFayette in New York. Ames is made vice-president 


Airflow De Soto makes bow in New York. 
Standard Graham has supercharger. 
and 


changed, 


Chrysler Imperial Eight share in 

new Airflow design. R. H. Scott re September, 1934 

tires from Reo, succeeded by Ray De- : . 

Viieg. R. E. Olds returns to active Ford starts program — 

service. Continental offers single four steel. . . Fred J and Charles 

line. . Industry granted 40-hour week. retire from General Motors. 
T. H. Corpe named Buick advertis J. Brandt succeeds Charles 

ing manager. W. S. Knudsen predicts as Hupp president. 

capacity production in February, March, dies in Detroit Walter 

April and May. Delmar G. Roos foynton, first Detroit editor 


named president of SAE. 


February, 1934 


General Motors signs contract for -W. R. Tracy ts 
Chicago Century of Progress building. . . of Hudson Ford endorses 
Motor shares at highest point since 1931, hood sales-service plan. 
Output and employment at three-year | that group bargaining 
high. Chrysler shows 1933 new profit | phe ee oan kard 
of $12,129,119. Trucking code signed. | an a0n.060 or le ion cae 
Ford starts exhibit building at Century : ae :000 for : . ve onmees 
oa e waiter code 1 Rete: aa aad aeoelt oliaven iene with 
: ‘ aus 
tay, says Roy Faulkner and full time work O. 
March, 1934 for many years vice-president 
of sales for Hudson, dies 
Industry shows new gain of $150,000, 
000 over 1932 David R. Wilson named November, 1934 
new Willys chief. . Automobile men Cate fed 4 Fel 
okay New Deal Ford restores $5-a 3 Pate 1,000,000 ee 
day pay rate. C. P. Fisken named new Sees ii ‘del . 
advertising manager for Chevrolet Chevnal Paps mee ine 
Industry lays strike onus on American NRA. lift ri ; Ford 
Federation of Labor; appeals to workers. ae its ban on Fe 


Strike postponed 


to 


permit Roosevelt 














to meet manufacturers Packard plans 
$1,200 car DD. S. Eddins heads Plym 
outh as vice-president and general man Studebaker introduces i i 
cre ae abor Board headed | J, M. (Pat) O’Dea, Detroit Gra- a ae a ane ferns independ- 
) dr ‘ 0 pointer ) : * C SUSpK ’ 
ates ear Re |! by|ham distributor, greets the Gra-|‘eaice voice in corporation 
April, 1934 |ham Economy Car which made | warns against scattering 
pril, io ees on . a Edward S Jordan, former 
Wage scale in automobile plants up to | an average of 25.86 miles per gal- Jordan Motor Car Co., 
normal. . GM units raise prices .| lon for 1,135 miles, The Graham | 4, special sales representative 
Frank * Berend ne . . —_ | Economy Tour was offic ially su- | McAnc ay s made 
iger at Pontiac ) ~. Bates named | ssa a cilia Studebaker reorganization 
president at Reo \’ P. Sloan charges | Dervised by a repres¢ ntative Of | first deere Stont 
ADN. |to bring out rear-engined car. 


\FL, plans to disrupt auto industry. 


AUTOMOTIVE DAILY NEWS 


Graham is happy to extend sincere congratu- 
lations to Automotive Daily News on the 
interesting, impartial and accurate news service 


that it has rendered for the past ten years. 


MOTORS 


GRAHAM-PAIGE 
CORPORATION 





Studebaker 


committee. 


NACC becomes AMA, with policy 


Edenburn 
Channing 


tive Daily News, dies in Washington. 


October, 1934 


named 


will spend 


along with increased pay 


McCormack, 


December, 1934 


head of the 
Studebaker 


president 


announces 
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Ford Dealers Adopt Feeder Station Variations 


Feeder 
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| Small, Compact Units Use 


Showrooms in Open Air 


By E. M. LUBECK 
| Detroit, Aug. 23.—New type of feeder station has been 
developed by Ford dealers which is proving a profitable 
outlet for gasoline, lubricating oil and grease as well as 
acting as a feeder for repair work and sales of new and 


used cars. 


\ doors at the present time. 
Two stations of this type are new in operation in the 


Detroit area. 
from 


the 
ample room for 
service work and 
easy access to 
gasoline pumps 
and greasing de- 
partments. 
Buildings are of 
substantial con- 
struction, neat 
in design and by 
no means of 
special lighting 
devices attract 
the attention of 
motorists. 
} The special feature of these new 
stations is 
call the car owners’ attention to 








New and used cars are being displayed out 


Both are small, compact units set far back 
sidewalk to provide@— 





the service facilities offered. They 
display Ford signs “Service on 
all makes of cars.” The grease 
hoists are in plain sight from the 
gasoline pumps. Both stations 
make a specialty of car washing. 
Both have offices large enough 
to display a car but at present 
these are used to show parts and 
accessories. Car salesmen use the 
offices as a headquarters in which 
to close sales. Each station re- 
ports that contacts made with the 
car owners at the pumps or the 


| grease hoist have been profitable. 
the effort made to} 


Both stations are displaying new 
cars on or near the platform in 





IF USED CARS 


STICK TO YOUR FINGERS... 


| born, owned and operated by the 
| Robert W. 






(cs 
ps 
0 Ye 


a HA 


a. 


GETS ’EM OFF 


SOLVENT 
THAT 
YOUR HAND: 


IS NEW GOODYEAR TIRES 


‘*Hot diggidity! 
years all around!’’ That’s the 
good word a buyer’s eyes 
flash upstairs to his mind 
when attention glues on those 
plump new tires wearing the 
Goodyear name aad house- 
flag. 
another car moved! — at a 
profit, too, over the price to 
you of the tires. 
prescription—it sure does the 
business! 


See Goodyear Man — | 


°20 to °25 


a car usually does it 





And it’s a quick sale— 


Try this 





LITTLE ITEMS THAT HELP BIG IN MOVING USED CARS 


Top Dressing Touch-up Enamel Body Polish 
Floor Mats Spark Plugs Radiator Hose 
Step Tread Fan Belts 











| respects. 
| concrete platform back from the 





The Monroe Automobile Co., Monroe, Mich., has built this station one block from the center of town. 
The station itself features gasoline, oil and light service work. Heavy jobs are sent to the main plant. 
A new car is displayed in front, as shown in the picture below. 





locations where they will attract | 


the most attention. At Monroe, 
Mich., one new car is shown on 
a special plot covered with green 


stones and when covered by the | 


flood lights at night the car stands 
out as if it were in a showcase. 


At Dearborn the new car is dis- | 
played on a special platform un- | 


der a canopy. 
The “Bob” Ford station at Dear- 


Ford Co., is a minia- 
ture superservice station in many 
Its location on a big 


road affords plenty of room for 
cars needing service work in the 
way of greasing or minor adjust- 


| ment work. At the same time it 





provides space for those driving 
up for gasoline. The entire area 


| is brilliantly lighted at night. 


Gasoline Sales High 

It has been in operation for 
some time and has built up a vol- 
ume of gasoline sales which runs 
as high as 20,000 gallons per 
month with a corresponding ratio 
of lubricating oil sales. The trade 
is divided on a basis of 70 per 
cent of the gasoline business be- 
ing sold to car owners other than 
those who drive Fords so that the 


| special sales crew on duty at all 


times has unusual opportunities 


| to talk cars. In addition the greas- 
| ing department, fitted up with the 
| very latest in greasing equipment 


New Good- | 


including two rotary lifts, handles 
500 greasing jobs a month. This 
is also divided with the greatest 
percentage of business coming 
from other than Ford owners. 
During the past few months J. C. 
Buhl, station manager, says the 





/Co. has done an unusually large 


' amount of service work. This has|is checked by stop lights. 


station, as a feeder unit to the | 
| main shops of the Robert W, Ford | 


center of the town on the main 
street and occupies a _ corner 
where traffic in either direction 
It is 


been sold to car owners who came | approximately three-quarters of a 


in for greasing or other work. 
Used Cars Adjoining 


mile north of the headquarters of 
the company. The approaches to 


Outside the station to the left | the gasoline pumps are wide and 
the company maintains a used/so arranged that cars can be 


car lot and the new car on dis- | 


driven into the station platform 





In front of the station shown in the picture above, this car is displayed 
in a concrete oval, filled in with brilliant green crushed stone. 


is mounted on a platform 
under a canopy. Practically all the 
used cars taken in at the main 
salesroom are disposed of at the 
station used car lot. The volume 
of new car business at the feeder 
station since it has been open 
has more than repaid the expense 
of the station. 


In Monroe, Mich., the Monroe 
Automobile Co., Ford dealers, has 
the second station of this type 
It is practically a block from the 


play 








2 oe | 


UNIFO 


@ Just as quick identification... 
colors and layout... 


lets it does a most effective job for Neighborhood Quick Service 


Prospects are increased ... 


LUE OF 


RMITY 





the result of uniformity in design, 
speeds up sales for many other types of retail out- 


Stations. 


sales are multiplied. The latest developments 


in the design and construction of Porcelain Enamel Stations are avail- 


able from Austin. 


Engineers and Builders 


Officesin Principal Cities 


SERVICE STAT 


AUSTI 


16112 Euclid Ave., 
Detroit, Michigan, 2842 West Grand Boulevard. 


ION DIVISION 


N COMPANY 


Cleveland, O. 





over two lanes on either side of 
the pumps. The station building 
itself is well designed and con- 
structed. In the office of the sta- 
tion there are displayed the usual 
small accessories found in nearly 
all stations and while a few Ford 
parts are carried they are of the 
emergency type. Other parts 
needed can be gotten quickly from 
the main shop stock room or the 
car can be driven to the shop by 
either the owner or one of the 
attendants. 


A grease hoist of the Globe 
type, capable of handling knee 
action or other cars, takes up one 
of the stalls. The other is devoted 
to both minor adjustments and 
car washing. Lincoln lubricating 
devices are used. The other equip- 
ment is of the type seen in most 
Ford service departments, The 
station has averaged five grease 
jobs per day. 

Oil Sales Jump 


Although open only a month 
and in spite of the competition of- 
fered by 39 conventional gasoline 
filling stations, 18 of which are in 
the downtown section, the new 
station has averaged slightly in 
excess of 12,000 gallons for the 
month. This volume has been ac- 
complished by W. C. Metz, veteran 
gas station man, through employ- 
ing the best station attendants in 
town. Oil sales have jumped 
through the sales ability of these 
men and it is reported that the 
greatest volume of business is 
done at night. The plant can be 
seen for several blocks in all di- 
rections. At present it has a spe- 
cial advantage since the main 


(Continued on Page 39, Col. 1) 





‘Dealers Declare ADN An Indispensable Aid 


(Continued from Page 16) 
by Frank H. and Allan L. 
Roberts.—F.. H. Roberts, Roberts 
Motor Co., Owensboro, Ky. 


Profitable 


We have been readers of 
Automotive Daily News for sev- 
eral years. We appreciate hav- 
ing up-to-the-minute informa- 
tion on factory changes and car 
specifications. 

May you enjoy 10 more years 
of pleasant and profitable busi- 
ness.—Carl E. Danner, manager 
The Danner Buick Co., Buick, 
GM Trucks and United Motors 
Service, Marion, O. 


Goes Dou ble 


Please count us in on your 
10th Anniversary celebration. 
We are celebrating our 20th 
Anniversary on Aug. 24. 

Quite a coincident that we 
both started in August. How- 
ever, August is the “present” 
month—my wife and two chil- 
dren were born in that month 
and I started in the automobile 
business in August. 

We are one of the oldest deal- 
ers in North Carolina. We 
started with one popular make 
car and 10 years ago, in August, 
we changed over to Chevrolet. 

We look forward to the Auto- 
motive Daily News with a great 
deal of pleasure. We like it be- 
cause it is short, sweet, snappy, 
pre-digested and easy reading 
for a busy man—and are we 
busy with plenty used cars on 
hand! 

Does anybody in ADN know 
of a good MAYONNAISE or 
SALAD dressing that we could 
put on used cars so we could eat 
them? I imagine they would be 
very indigestible. 

With best wishes to all and 
good luck to ADN. Long may 
she live and keep on giving us 
up-to-the-minute information.— 
Fred Anderson, president Pyra- 
mid Chevrolet Co., Charlotte, 
N.C. 


Back to Bikes 


We extend our congratulations 
to you on your 10th Anniversary 
and as we wish this anniversary 
issue to be a success, we are not 
enclosing our picture. 

We read the news from cover 
to cover and it is hard to say 
what part interests us the most. 
The president of our company, 
E. C. Sawyer, like Chris Sinsa- 
baugh, started in from bicycle 
days in the 90’s and assembled 
a steam car before he started 
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selling cars about 1908. One of 
the first cars handled was a 
one-cylinder Cadillac and later 
the two-cylinder Buick. 

You might be interested in a 
few of the old bicycle names 
that we have in the delivery 
book of sales made in 1898, 
such as Eagle, Rapid Transit, 
Lindsey Roadster, Century A, 
Outting B, Defiance, Army, 
Williams, Cleveland, Viking, 
Pennant, Mars, Featherstone, 
Westminster, Orient and many 
others——Holmes Sawyer, secre- 
tary Sawyer Motor Co., Stude- 
baker, Packard and _ Federal 
Trucks, Asheville, N. C. 


Accuracy 


Please accept our congratula- 
tions and best wishes on the 
completion of 10 years of serv- 
ice to the automobile industry. 
The accuracy of your news items 
and statistics prove without a 
doubt the inestimable value of 
your publication. 

We sincerely trust that the 
future holds many more anni- 
vers 
C. McDonough, president Mc- 
Donough Motors, Ine., De Soto- 
Plymouth, Cleveland, O. 


Down the Line 


Congratulations to you 
passing your 10th milestone! 

Since the first issue of Auto- 
motive Daily News the execu- 
tives of our organization have 
read it with interest and profit. 
We all feel that it performs an 
invaluable service in bringing 
us more closely in touch with 
the everyday happenings of the 
industry. 

We hope that each succeeding 
decade will bring to your paper 
increasing success and useful- 
ness.—Harry E. Noyes, presi- 
dent Noyes Buick Co., Boston, 
Mass. 


Olid Subessities 


We understand that you are 
about to celebrate your 10th 
Anniversary as the trade news- 
paper of the industry, and we 
wish to add our congratulations 
to the many which you undoubt- 
edly will receive. 

We have been a_ subscriber 
from the very beginning, and 
each week look forward to re- 
ceiving your paper, which gives 
us the up-to-date news through- 
out the whole country. Your 
paper, as soon as it leaves the 
writer’s desk, goes through our 
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hows Adopt Varied 
Feeder Station Types 


(Continued from Page 


route to Detroit is detoured and 
passes the station. 

R. E. Chapman, head of the 
Monroe Automobile Co., spent 
much time in selecting a location. 
After studying other neighborhood 
sales and service stations in the 
Detroit area and when he decided 
on the present type of building 
he felt that another Ford display 
room in a city of 12,000 was not 
needed. Therefore he planned his 
station to supply only motoring 
needs. He hooked up with the 
Sinclair Oil Co. and installed two 
groups of pumps. In each group 
he has two National Pump Co. 
towers and one of the new Sta- 
tion Equipment Co.’s cash regis- 
ter type. 

Chapman discovered that 60 per 
cent of the car owners driving in 
were non-Ford owners. There- 
fore he arranged a section of the 
platform to display a new car 
flooding it at night with strong 
lights. This move has proven 
successful. In the first few weeks 
four new cars were sold and in 
the used car display, seven cars 
were sold. 

ADN, in checking over the in- 
creased business possibilities for 
stations of this type, feels certain 
that the small town affords great 


38) 

opportunities for the dealer who 
may be saddled with a long lease 
for the usual type of salesroom. 
While it means going into the gas 
and oil business and giving serv- 
ice at the same time, the neigh- 
borhood station affords closer con- 
tacts with car owners. 

With monthly sales of 12,000 
gallons of gas, in spite of the keen 
competition in the gasoline busi- 
ness everywhere, it seems that 
the dealer who can make arrange- 
ments to have buildings of this 
type erected and equipped at a 
cost of less than $8,000, will have 
a decided advantage over com- 
petition. The plan followed by 
Metz of getting the best known 
filling station ‘men in town will 
attract additional business. The 
12,000 gallons of gasoline per 
month in the smaller towns means 
nearly a thousand customers. 
These offer hundreds of opportun- 
ities for sales of cars and acces- 
sories. Five grease jobs per day 
should afford a big opportunity 
for salesmen. With the car up 
on the hoist the owner can’t do 
anything but listen. He can’t 
get away until the car is down on 
the floor level. In those 10 to 15 
minutes a lot of selling can be 
done by the alert salesman. 


entire organization, and we par- 
ticularly are interested in the 
Pink Edition which shows regis- 
trations, and also compliment 
you on the reference books 
which you have issued and 
which are most interesting. 

May your success continue.— 
C. E. Fay, president C. E. Fay 
Co., Boston, Mass. 


Without Question 

I have noted with mae in- 
terest that on Aug. 25 Automo- 
tive Daily News will, celebrate 
its 10th Anniversary. 

There have been few decades 
in the history of our country 
that have evidenced greater 





changes or presented more seri- 
ous problems. 

It must be a source of great 
satisfaction to you to look back 
to the small beginning and to 
realize what you have accom- 
plished. ADN is today, without 
question, the most outstanding 
publication of the greatest in- 
dustry in the world. I know of 
no other journal which carries 
so much valuable information 
and with so few errors and 
omissions. 

Believing that we are on the 
eve of starting back to a rea- 
sonable period of prosperity, 
may I extend to you every good 
wish for the continued success 
and progress of your on 
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tion and yourself.—Lee J. East- 
man, president and general man- 
ager, Packard Motor Car Co. of 
N. Y., New York City. 


Splendid 


I wish to take this oppor- 
tunity of congratulating you 
and the staff of your paper on 
the splendid service that you 
render to the automotive trade. 

We do not feel like we could 
possibly get along without your 
paper, as it is brim full of 
worth while information to us. 
—B. E. Chewning, president 
Jarrett-Chewning Co., Inc., 
Pierce-Arrow-Studebaker, White 
Trucks, Roanoke, Va. 
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The power of a 


ma 
azine must be measured in attention value 


of its advertising per unit of circulation, or 


ultimately in sales per advertising dollar. 


RURAL PROGRES 


Ss during its 


first year has demonstrated an unsurpassed 


Power to dominate, f 


Or its advertisers, its rich, 


midwestern seven state rural market. 


In this market 95% of all farm families receiving 


RURAL PROGRESS are automobile owners. 


They respond to RURAL PROGRESS advertis- 


ing in a manner which has been called” 


by the 


have used its Pages. 


RURAL PROGRESS, Inc. 
22 W. Monroe St., Chicago, Il. 
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Knudsen Will be Speaker 
At Machine Tool Congress 


Detroit, Aug. 23.— Detroit exec: | gress. 


utives and technical experts will | 
play an important part in the 
eight-day Machine Tool Congress 


to be held in conjunction with 
the Machine Tool Show which 
opens Sept. 11, in Cleveland, 


under the auspices of the National 
Machine Tool Builders’ Assn. The 
show will be held in the Cleveland 
Auditorium and Exposition Hall 
and will continue for 10 days. 
Informal Dinner 

On Friday evening, Sept. 13, R. 
M. Lippard, Detroit Manager of 
the Heald Machine Co., will pre- 
side at an informal dinner which 
is being held under the auspices 
of the American Society of Tool 
Engineers. Lippard is president 
of the society. 

W. S. Knudsen, vice-president 
of General Motors Corp., will 
speak on “The Place of the Fore- 
man,” at the meeting of the Con- 
gress Monday evening, Sept. 16, 
which is being held under the 
auspices of the Cleveland En- 
gineering Society. 

Joseph Geschelin, Detroit tech- 
nical editor of Automotive Indus- 
tries, will preside Wednesday 
evening, Sept. 18, at a meeting 
to be held under the direction of 
the Production Activity Division 
of the Society of Automotive En- 
gineers. Among the speakers that 
evening will be E. L. Bailey, 
Electrical Engineer, Chrysler 
Corp., Dodge Division, who will 
give an address on “Application 
of Induction Heating in Automo- 
tive Production.” 

Neutral Forum 


a Production Dinner to be 
Thursday evening, Sept. 19, 
r the auspices of the Cleve- 
Section, Society of Automo- 
tive) Engineers, V. P. Rumely, 
Hudson Motor Car Co., of Detroit, 
will} be toastmaster. 

Machine tool production- pro- 
blems and machine shop practices 
will {feature the discussions to be 
held during the eight- -day Con- 
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STUDEBAKER 
SALES 
EXECUTIVE 
WANTED 


Old reputable automobile 
company in large suburban 
city to New York desires 
services of high grade 
Sales Executive capable of 
organizing adequate sales 
department to market 
profitably Studebaker 


automobiles. 


Must be experienced in 
Sales Personnel, himself a 
good closing Sales Man- 
ager, accustomed to hold- 
ing sales meetings and in- 
stituting program of solici- 
tation that will produce 
results. 


Applicant must be familiar 
with overhead, used car 
merchandising and_ gen- 
eral supervision. 


Good salary and perman- 
ent future assured. 


Give full particulars in let- 
ter of application if you 
desire to be interviewed. 
Address Box No. 983, 
Automotive Daily News, 
527 New Center Bldg., 
Detroit, Mich. 














The purpose of the Con- 
gress, according to the National 
Machine Tool Builders’ Assn., is to 


“provide a neutral forum wherein ||) 


engineers, users, distributors and 
producers may discuss freely all , 
questions of mutual interest con- 
cerning the design and utilization 
of machine tools.” 


Argentine Car Field 
' Shows Improvement 


Washington, Aug. 23.—A marked 
improvement has been shown by 
the Argentine automotive trade 
this year, the Department of Com- 
merce reports. Statistics of the 
Argentine Assn. of Automobile 
Importers, he reports, show 12,253 
passenger cars and trucks entered 
Argentine in the first six months, 
a gain of 2,986 units or 32 per cent 
over the first half of last year. 
Of these imports, 68 per cent were 
automobiles. The increase in 
automobile imports was 48 per 
cent and of trucks 8 per cent. 


Of all motor vehicles imported, 
95 per cent were of United States 
manufacture. The average gain 
for both types was 32 per cent. 
European automobile imports in- 
creased 48% per cent over the 
corresponding period of 1934. The 
gain by European trucks was 20 
per cent, making the average in- 
crease for both 34% per cent. 








Cracks Down On 
Smart City Feller 


..Glencoe, Minn. Aug. 23.— 
Glencoe has joined in 
“cracking down” on drunken 
driving. 


Pleading guilty to charges 
of drunken driving, Gordon 
Hultberg, 27 years old, of 
Minneapolis, was fined $100 
and $14.50 costs and sen- 
tenced to 90 days in the 





workhouse in district court 
here. 


Pronouncing sentence 
Judge C. M. Tift said: 


“You may tell your friends 
in Minneapolis they may 
expect double the penalty 
‘for similar offenses.” 


Hultberg was arrested fol- 
lowing a crash near Shak- 
opee involving three auto- 
mobiles. 


Spring and Bumper 


Plant is Expanded 
Los Angeles, Aug. 23.—Repre- 


senting a stated expenditure in 
excess of $100,000 for construction, 
materials and equipment, an ex- 
tensive addition is nearing com- 
pletion at the factory of the 
United States Spring and Bumper 
Co. 


Covering an area of more than 


22,000 square feet, the new build- 
ings are to be used to house new 
manufacturing equipment and for 
storage of steel, 


it was stated. 
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Detroit Technical Experts to Visit Cleveland 





Chevrolet Sales Chiefs 
Hold Telephone Parley 


Detroit, Aug. 23.—‘“Hello! All 


present?” 


Nine voices responded “Here!” 
in unison. 


“Let’s go then,” said W. E. Hol- 
ler, vice-president and general 
sales manager of Chevrolet Motor 
Co. picking up a memorandum 
from his desk in Detroit. “I have 
some things I want to talk to you 
about, and there probably are 
some things you want to ask me.” 


Thus, without ceremony, Chev- 
rolet introduced an innovation in 
the automotive industry the other 
day when a 25-minute use of tele- 
phone long-distance lines tying in 
10 cities in the United States sim- 
ultaneously enabled the nine re- 
gional managers of the company 
to discuss with the Chevrolet cen- 
tral offices, and one another, their 
separate problems and exchange 
advise while sitting at their widely 
scattered desks. 

One-way telephonic communica- 
tion of a similar character has 
been tried in the past with the aid 
of loud speakers, but so far as is 
known, the Chevrolet hookup is 
the first which not only brought 
in the voice of a central speaker 
but permitted every person in the 
hookup to talk back and comment 
whenever he wished. 

Regional managers who took 
part in the record-making confer- 
ence were: 

H. K. Bragle, Boston, New Eng- 
land Region; L. S. Costly, Atlanta, 





Southeastern; K. M. Chase, Oak- 
land Calif., Pacific; J. E. Johnson, 
Dallas, Southwestern; T. J. Keat- 
ing, St. Louis, Middle Western; 
R. F. Hicks, Buffalo, Eastern; H. 
L. Horton, Tarrytown, N. Y. At- 
lantic Coast; G. I. Smith, Janes- 
ville, Wisc., Great Lakes, and A. 
F. Young, Flint, Mich. 

The conference was held from 
12 to 12:25 p.m., Detroit time, 
which meant 9 to 9:25 a.m. at Oak- 
land, Calif., and 1 to 1:25 p.m. on 
the Atlantic Seaboard. 


Safety Theme Chosen 
For Standard Oil Exhibit 


Detroit, Aug. 23.—The exhibit of 
the Standard Oil Co. in the Gen- 
eral Motors bldg. here, which has 
attracted considerable attention 
since it opened two months ago, 
has been changed this week to a 
showing of brakes and tires. A 
feature of the new exhibit is a 
Chevrolet chassis arranged so that 
the visitor may apply the brakes. 
Cutaway drums reveal the brak- 
ing action on the wheels and these 
are tied in with new anti-skid 
tires by the slogan “good tires 
plus good brakes make for 
safety.” 

The window display has also 
been changed and now demon- 
strates the advantages of proper 
crankcase. 


NEW PASSENGER CAR REGISTRA 


Figures supplied by R. L. Polk & Co. with exception of New Jersey, supplied by New Jersey Motor List Co., and 
Metropolitan New York area which are compiled by Sherlock & Arnold. 
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the Ath Dimension 


The News of Automotive Advertising 


By GERRY SCHURMAN 





Young ’Un 
As one of the youngsters 


in the ADN family, 4th Di- 


mension can only sit around and listen to the other col- 


umns reminisce. 


Our year and a half looks pretty small 


alongside 10 years, but just wait until we celebrate our 
10th Birthday. So for now, we’ll congratulate the older 


In another 


| eight years or so we can look back a bit, but right now 
) our job is to look at the news. 


Newcomers 

D. P. Brother, Inc., Detroit, has 
added to his staff Gordon El- 
dredge, who has joined the cop) 
department, Lester Mange, a new 
comer to the art department, and 
Willard Wood, publicity represent- 
ative in San Francisco and Los 
Angeles. Wood has handled pub- 
licity for General Motors in Los 
Angeles for many years. 


Linage 

According to a report by Media 
Records, Inc., 368 newspapers ran 
60,285,674 lines of automotive ad- 


_ vertising the first six months of 
_ this year. 


3 


. 
” 


Advertising Age reports for July 
show automotive lineage de- 
creased only 8.8 per cent, down 
904,941 lines from the 1934 total 
of 10,273,289 lines. Newspapers in 
84 cities were included in the an- 
alysis. 


Millions 

Automotive accessories (includ- 
ing gas and oils) and automobiles 
rank fifth and sixth, respectively, 
in radio expenditures for the first 


Apne 


six months of this year, the Na- 
tional Assn. of Broadcasters re- 


ports. The two classifications 
spent, $3,202,260 and $2,867,771. 
Additions 


MacManus, John & Adams, Inc., 
Detroit, has added three men to 
work on its newly acquired Cadil- 
lac-LaSalle account, 

Paul Lofland will do production 
work and Briggs W. Buermann 
will handle the sales promotion 
work on the account. As an- 
nounced two weeks ago in 4th 
Dimension, Dudley Carson will 
handle Cadillac and LaSalle pub- 
licity. 


Extra! 


For 64 years the New York Law 
Journal has lived a staid and con- 
servative life. Suddenly, with no 
warning, there comes to this desk 
a four-star EXTRA strongly re- 
sembling an after-the-fight edition. 

Judges and lawyers, however, 
aren’t going in for a sensational 
paper—it’s just a promotion stunt 
to announce that the Law Jour- 


nal is now ready to accept a 
limited amount of display adver- 
tising. 

The special edition, its front 
page livened with sketches, makes 
a bid for advertisers. A few scat- 
tered burlesque ads point out the 
possibilities of aiming advertising 
at lawyers. Lawyers do buy cars, 
the Journal points out on its front 
page. Several automobile com- 
panies and advertising agencies 
are solicited via the extra, 


Pop 


Chek-Chart has issued a new 
series of promotional pieces, in- 
cluding post cards, direct-mail lit- 
erature, door-hangers and window 
displays. 

Outstanding, literally and figur- 
atively, is the pop-up cop who, 
as the folder is opened, jumps up 
and all but shouts in your ear. 
We must confess we spent quite a 
bit of time popping him. It’s fun. 


Smart 


One of the most attractive 
pieces of promotional work we've 
seen in a long time is the new 
CBS Listening Area book. Com- 
bining day and night listening 
areas, said to be for the first time, 
CBS has designed a book that 
strikes another high in appear- 
ance. 

Metal tubular binding, elabo- 
rate use of color and easily-read 
maps form the three-pound book, 
35 per cent heavier, according to 
CBS, than Anthony Adverse. And, 
we add, more attractive and eas- 
ier to read. 


Changes 


Simons-Michelson Co., Detroit, 
has doubled its office space on 
the 12th floor of the Washington 
Blvd. Bldg. . . . C. C. LeWald has 
been appointed manager of the 


Chicago office of Campbell-Ewald, ' 


TIONS 38 STATES FOR JULY, 1935-1934 


States previously shown include: Alabama, Arkansas, Arizona, Connecticut, Delaware, District of Columbia, Georgia, Idaho, Illinois, Kansas, Louisiana, 
Maryland, Minnesota, Missouri, Montana, New Hampshire, New Mexico, North Carolina, North Dakota, Ohio, Oklahoma, Pennsylvania, South 
Carolina, South Dakota, Utah, Virginia, Washington, West Virginia, Wisconsin. 
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IN THE 14-2 TON 
TRUCK OF VALUE 


on 59S 


CHASSIS FOR PONTIAC MICHIGAN 


General Motors is making a bid for late summer truck sales. Here 
is an example of their latest campaign to appear in billboards across 
the country. 





succeeding D. L. Agnew, whose 
resignation is effective Sept. 1. 
LeWald has been in the agency’s 
Detroit office for 10 years, except- 
ing 18 months when he was adver- 
tising manager of Buick. ... R. E, 
S. Green, formerly assistant to A. 
M. Miller, advertising manager of 
Chrysler of Canada, has joined 
the staff of Walsh Advertising 
Agency, Windsor, Ont., as account 
executive. .. . Leonard Frost has 
joined the art department of Mac- 
Manus, John & Adams. Harvey 
Luce continues as art director. 
. . »« Holden, McKinney & Clark, 
Inc., 600 Donovan Bldg., Detroit 
has changed its name and ad- 
dress. It is now Holden, Graham 
& Clark, Inc., and has moved up 
to office 900 in the same building. 


50 Per Cent Gain 
Milwaukee, Wis., Aug. 23.—Pro- 
duction at the Seaman Body Corp. 
plant here is 50 per cent greater 
this month than during the corre- 


oe period last year, Harold 
| Seaman, president, declared. The 
| firm makes bodies for Nash auto- 
mobiles. 
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Chrysler Sales 
Far Ahead of 


Usual Season 


Detroit, Aug. 23.— Mid-August 
found retail deliveries of Chrysler 
and Plymouth cars by Chrysler 
dealers holding up well. In the 
week ending Aug. 17, 2,821 Plym- 
ouths and 801 Chryslers were de- 
livered at retail, according to J. 
W. Frazer, vice-president of the 
Chrysler sales division of the 
Chrysler Corp. 

These totals are well ahead of 
those reported for the correspond- 
ing weeks of the last three years. 
There is an increase of 5.9 per 
cent on Plymouth, of 21.4 per cent 
on Chrysler and of 9 per cent on 
the combined lines over the cor- 
responding week of 1934; of 10.4 
per cent on Plymouth, 4.6 per cent 
on Chrysler and 9.1 per cent on 
the combined lines over 1933; of 
276.1 per cent on Plymouth, 108.6 
per cent on Chrysler and 219.4 per 
cent on the combined over 1932. 

Total retail deliveries of Chrys- 
ler and Plymouth cars for the 33 
weeks of the current year, includ- 
ing Aug. 17, were 135,409 units. 
Of this number, 105,462 were 
Plymouths and 29,947 Chryslers, 
the latter figure represents sub- 
stantially more cars than were 
sold in the entire calendar year 
1934. 

Plymouth deliveries are 28.9 per 
cent ahead of those of the corres- 
ponding period of 1934, 89.2 per 
cent ahead of the first 33 weeks 
of 1933 and 254.2 ner cent ahead 
of 1932. On Chrysler the respec- 
tive gains are 77.2 per cent over 
the corresponding neriod of 1934, 
68 per cent over the same period 
of 1933 and 57.9 per cent over 
1932’s first 33 weeks. 


SEPTEMBER 
11-21—Cleveland. Ohio. Machine Tool Show, 
Cleveland Auditorium. 
OCTOBER 
3-1%—Paris. France. French Automobile Show. 
14-18—Louisville, Ky. National Safety Council 
24th Annual Safety Congress. 











Coming Events 





30-31, Nov.1-2—Newark, WN. J, Commercial 
Vehicle Show. 
NOVEMBER 
2?-9—Los Angeles. Auto Show. 
2-9—New York City. National Automobile 


Show, Grand Central Palace 

2-9—Baltimore, Md. Auto Show. 
Regiment Armory. 

3-4—Chicago. National Battery Mfrs. Assn. 
Convention. Sherman Hotel. 

9-16—Buffalo. N. Y. Buffalo Automotive Trade 
Assn 34th Annual Show. 

9.1R—Newark, N. J. Auto Show. 

9.16—Detroit. Auto Show. 

9-16—Toronto, Can. National Motor Show of 
Canada, under auspices Canadian Na- 
tional Automobile Chamber of Com- 
merce. 

10-16—Cincinnati, 0. Automobile Dealers’ 
Assn. Automobile Show. Held in Music 
Hall. 

f1-14—Los Angeles, 


Fifth 


American Petroleum tn- 


stitute. Ifth Annual Meeting.  Bilt- 
more Hotel. 

11-16—Pittsburah, Pa. Auto Show. Motor 
Souare Garden 

{1-17—Asbury Park. N. J. Monmouth County 
Automobile and Truck Show. New 
Casino, 

'1.9%2Phitadelphia. Anto Show. 

16-23—Chicago. Auto Show. 


16-23—Minneapolis, Minn. Northwest Automo- 
hile Show. Armory Ridge 
18-23—Des Moines, ta. Auto Show. 
18-23—Rochester, N. Y. Auto Show. 
73-28 olumbus, O, Auto Show 
23-30—Cleveland, 0. Automobile Show. 
23-30—Montreal. Can, National Motor Show 
of Eastern Canada. 
25-30—Springfield. Mass. Auto Show. Munici- 
pal Auditorium. 
30-Dec. 6—Kansas City. Mo. 
DECEMBER 
2-8—Seattie, Wash. Auto Show. 
9-13—Atiantic City, N. J. Automotive Service 
Industries Show. 


Auto Show. 


Common Stocks 


Most Affected By 


Profit Taking 





By C. J. ALEXANDER 
New York, Aug. 23. 


themselves this week in the face 
of two adverse factors. In the 
first place there was the selling 
that came into the market as a 
whole and secondly this reaction 
came at a period of dullness for 
the automobile industry. Automo- 
tive issues appeared to be well 
bought during the declines and 
net losses were not large. Chrys- 
ler shares were firm on announce- 
ment that the company had called 
for payment Sept. 20 the May 
1, 1939 maturity of outstanding 
notes amounting to $5,000,000, this 
is the second $5,000,000 maturity 
the company has anticipated since 
the $25,000,000 bank loan was 
arranged earlier in the year to re- 
tire Dodge debentures. 


New High Made 


Several automotive issues made 
new high marks for the year be- 
fore the selling which came into 
the market Monday in important 
volume for the first time recently. 
Common stocks were most affect- 
ed by the selling and on Tuesdav 
the preferred stock of General 
Motors went on to a new high for 
the year at 118%. 


Among the automotive stocks 
that went on into new high 
ground on Monday ahead of the 
selling were Auburn and the Budd 
stocks, which had been making 
new tops during last week. The 
Budd issues have shown outstand- 
ing strength in recent weeks. E 
G. Budd Manufacturing. common 
and preferred, and Budd Wheel 
all made new highs on Monday 
after having been setting new 
marks during the preceding week. 

Other new highs of the past 
week included Hayes Body, Stude- 
baker and American Chain, both 
the common and preferred of the 
latter company having reached 


new high ground. 
Following the break in the 
market on Monday, automotive 


stocks generally were quiet and 
firm on Tuesday. They came 
back strong in the rally on Wed- 
nesday. 


Chrysler Reviewed 


Rhoades & Co., members of the 
New York and other stock ex- 
changes, this week issued a com- 
prehensive review in pamphlet 
form on Chrysler Corporation 
under the heading “Will Chrysler 
Duplicate General Motors Rec- 
ord?” 

Budd Wheel this week declare? 
a dividend of $3.50 a share on 
account of accumulations on its 
$7 cumulative preferred stock 
This will be the first payment 
since June 30, 1932. and givine 
effect to it, the accumulation will 
amount to $19.25 a share. 


Stockholders of Fedders Manu- 
facturing Co. will hold a meeting 
on September 10 to vote on a plan 
for recapitalization. The plan 
proposes a change in the capital 
structure from 50,000 shares of 
Class A stock and 50.000 shares of 
Class B stock to 100,000 shares of 
no-par common. One and one- 
half shares of new common would 
be “given for each share of Class 
A and half a share of new com- 
mon would be exchanged for each 
Class B share, according to th- 
plan. 

Class “B” Shares 


The 50,000 Class B shares are 
closely held by the management 
according to L. F. Fedders, presi- 
dent. He pointed out that while 
the Class A stock would give up 
its priority right to dividends, it 
would own 75 per cent of the 
company, while the Class B stock, 
under the plan, would have its 
ownership reduced from 50 to 
25 per cent. 


Stockholders of United Carr 







— Motor 
stocks gave a good account of 
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Motor Shares Firm in Face of Heavy Selling 








Fastener Corp. are acting today 
in Boston on a proposal to change 
into convertible preferred stock 
the 50,000 shares of common 
which have been authorized but 
not issued. Sinclair Weeks, presi- 
dent, explained that on August 1 
all outstanding debentures were 
called and that to provide funds 
bank loans having approximately 
the same maturity as the de- 
bentures, August 22, 1939, were 
arranged by the officers and dir- 
ectors. The change in the form of 
the company’s indebtness will re- 
sult in a substantial net saving 
in interest charges, it was pointed 
out. 

The New York Curb Exchange 
has admitted to listing the new 
$1 par capital stock of the Wayne 
Pump Company in substitution 
for the old no par common. It 
also admitted that company’s new 
no par convertible preference 
stock. 

Automotive Daily News stock 
price averages for the week ended 
Aug. 21 compared as follows with 
those of the week preceding and 
the like period of last year: 


Last This Year 

Week Week Change Ago 

24 Motors ......... 30.14 29.67 0.47 21.67 
10 Car-truck co’s... 31.51 31.07 9.44 22.54 
10 Parts-accessories. 29.33 28.71 0.62 17.69 
4 Tire-rubbers .... 15.56 15.04 0.52 17.70 
Among the individual stocks 


that closed the period covered by 
the averages at higher prices than 
at the close of preceding week in- 
cluded Auburn, which hopped 
from 28 to 35; Hudson, up from 
9% to 10%; Reo, up from 2% to 3. 
Among those showing no net 
change were Packard and Stude- 
baker. Chrysler lost only a quar- 
ter of a point during the week and 
General Motors was off less than 
a point. Accessory stocks were 
slightly weaker as a whole than 
the other groups. 

Raybestos - Manhattan declared 
the regular quarterly dividend of 
25 cents a share on its capital 
stock, payable Sept. 14 to stock of 
~ecord Aug. 30. Briggs & Stratton 
declared the regular quarterly of 
75 cents a share, payable Sept. 14 
to stock of record Sept. 4. Doehler 
Die Casting declared regular of 
1% per cent on its $7 preferred, 
nayable Oct. 1 to record of 
Sept. 20. 


| ters. 


hawt Wicistte Wall rr Wires 
From C. J. ALEXANDER 


Wall Street Correspondent, Automotive Daily News 


New York, Aug. 23 (3:36 P.M.).—Motors were strong today, 
being outstanding in the afternoon rally in the market. 
Chrysler gained a full point and General Motors was up 

fractionally. Electric Auto-Lite was a feature with a gain 

of more than a point and other parts stocks were higher. 

Stocks of the tire companies were mixed. 












Australian Exports 
Show Improvement 


Carloadings No Longer 


Reflect Trade Picture 
Washington, Aug. 23—Carload- 
ing statistics, traditionally regard- 
ed as a barometer of trade and 
industry trends, are no longer an 
index of general business condi- 
tions “because for the last eight 
or 10 years trucks and buses have 
taken away much of the business 
of the railroads.” This is the opin- 
ion of Senator McKellar (D.,, 
Tenn.) expressed in a debate with 
Senator Copeland (D., N. Y.). 


The Tennesseean had read to 
the Senate a number of news- 
paper headlines to show conditions 
were definitely better, Copeland’s 
rejoiner was that carloadings 
showed a _ decrease, to which 
McKellar replied: 

“The Senator can hardly get 
into his automobile and drive two 
blocks without running into a 
truck full of freight that ordinar- 


Washington, Aug. 23.—The 
marked economic improvement 
taking place in Australia is giv- 
ing the automotive trade a sub- 
stantial upswing, the Department 
of Commerce says. The general 
outlook “Down Under” is better 
than at any time since 1929. 


During the first five months of 
this year registration of passen- 
ger cars in Australia was 60 per 
cent above the corresponding pe- 
riod of 1934, while truck registra- 
tions increased 70 per cent. Amer- 
ican passenger cars have regained 
the predominant position held be- 
fore the depression. During May 
American and Canadian automo- 
biles totaled 81 per cent of all 
registrations, as compared with 65 
per cent in May of last year. 
American trucks, too, were mak- 
ing headway, representing 80 per 
ily would have gone to a rail-|cent of May totals, against 68 per 
road. And, of course, under those | cent in May, 1934. 
circumstances carloadings cannot a earls 
be taken as a sign of recovery or 
lack of recovery.” 


Fusco Named 
Richmond, Va., Aug. 23 (UTPS) — 
Joseph G. Fusco was elected presi- 
dent of Automobile Service, Inc., at 


Reo Sells School Buses 


the monthly meeting of the organi- 


Detroit, Aug. 23.—A fleet of 25 : , 
metropolitan school type buses is in| zation, held this week. James A. 
Kline jr., was elected vice-president, 


shipment to the Los Angeles Board 
of Education from the Reo Motor 
Car Co. Each bus has a special 
frame with double kick-up to bring 
it lower to the ground, greatly re- 
ducing the possibility of capsizing 
if struck by another car or truck. 
All the buses are equipped with 
hydraulic brakes with vacuum boos- 


and John H. Baltz was chosen as 


secretary and treasurer. 

Automobile Service, Inc., is the 
largest organization of its kind in 
the south, and its membership com- 
prises practically all of the inde- 
pendent service stations in the City 
of Richmond, as well as tire dis- 
tributors and automotive jobbers. 





AUTOMOTIVE STOCK QUOTATIONS 


AT CLOSE OF MARKETS, FRIDAY, AUGUST 23, 1935 
(Furnished by Wm. C. Roney Company, Union Guardian Building, Detroit) 
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Chrysler Calls 
$5,000,000 Notes 


. 
For Payment 

Detroit, Aug. 23.—Chrysler Corp. 
called today for payment on Sept. 
20, 1935, the May 1, 1939, maturity 
of its outstanding notes. This 
maturity totaled $5,000,000.00. This 
is the second $5,000,000 payment 
on the $25,000,000 loan arranged 
earlier this year with depository 
banks and used to retire the pre- 
viously outstanding Dodge Broth- 
ers, Inc., six per cent debentures. 
On July 6, the corporation paid 
off the $5,000,000 maturity of May 
1, 1940. 

There remains $15,000,000 of the 
original note issue, $5,000,000 of 
which are carried as current lia- 
bilities payable May 1, 1936. Like 
amounts are payable on May 1, 
1937 and 1938, respectively, and 
this $10,000,000 now constitutes 
the only corporation debt other 
than current liabilities. 


The 1939 note issue now antici- 
pated will effect a saving in in- 
terest of approximately $140,000 
annually. 


Delays Auction Sale 
Of Elmira Willys Plant 


Toledo, O., Aug. 23.— Petition 
objecting to the proposed sale at 
public auction of the Willys Mor- 
row Co. plant at Elmira, N. Y., a 
subsidiary of Willys-Overland, has 
been filed in U. S. District Court 
by Joseph Alfred of Cleveland. 


An Elmira concern had offered 
$250,000 for the plant and the re- 
ceivers proposed the auction sale 
after objections had been made to 
the outright sale. The $250.000 
was to be paid to Willys-Overland 
bondholders in return for their 
permission to make 10,000 addi- 
tional cars under the court order 
July 30. 

Alfred charged in the petition 
that machinery in the plant al- 
ready has been sold without court 
order. Judge George Hahn will 
hear the case next month. 


Allis-Chalmers Report 


Implement Orders Gain 

West Allis, Wis., Aug. 23.—In- 
creased farm income has resulted 
in increased farm implement sales 
by the Allis-Chalmers Mfg. Co. 
here. W. A. Thompson, vice- 
president of the firm, declared 
that sales so far this month are 
doubling those of a year ago; that 
the outlook for September is 
bright and that some _ seasonal 
falline off is expected in October 
and November. Record breaking 
tractor production the first six 
months of the year is holding up, 
it was said. 

H. C. Merritt, manager of the 
tractor division, added the firm i« 
selling more equipment than it 
ean build in the plants here, 
at LaCrosse, Springfield and La- 
Porte. Demand is great for til- 
lage tools, also, it was stated, 
with plants operating at capacity. 


Domestic Gas Demand 


Reaches 40,000,000 Bls. 


Washington, Aug. 23.—Domestic 
demand for gasoline will reach 
almost 40,000,000 barrels next 
month, a high level. the Bureau 
of Mines now predicts. Gasoline 
consumption is heavy because of 
generally favorable weather, and 
barring unforeseen developments 
consumption should continue to 
exceed former expectations for 
September since the estimated 
domestic demand for that month 
has been raised to 39,250,000 bar- 
rels, the bureau says. 

Exports of motor fuel in June 
were 3,222,000 barrels, or more 
than 50 per cent above the most 
optimistic expectations, it is re- 
vealed, and improvement in for- 
eign trade has resulted in a 
higher forecast on exports in 
September. 








SATURDAY EVENING 
POST CIRCULATION 


For the issue of August 24th, the edition was 
3,000,000 copies—100,000 copies more than for 
the same issue of last year. 





The tremendous summer sale and the growing 
demand are significant endorsements of the 
editorial policies of the weekly. 


During the past two years the subscription list 
has grown by more than 300,000, because these 
readers did not wish to risK missing a single issue. 


The Saturday Evening Post is bought solely on 
its merits. Its circulation today is better, stronger, 


and has greater advertising power than ever 
before in its history. 


THE SATURDAY 
EVENING POST 


“AN AMERICAN INSTITUTION” 








oBD214>) — aA 19420 AA YON, OZ 


saBeueyy Guisiaapy wiaysayy 


— UONDUUOJU! 404 B1IM 4O a4 AA 


‘BulsiiaApo jonsia yBnouyy yrpe1 04 2/Q!s 
“sod si @2uaipnD jsayoa16 aut asodwo> SIBPU ADD 4991 
*sourzoBow pup siododsmou jO Slappa juanbaujui 10 Ayspy 
21D OUM—SIBUJO PUD ssauBiai0j—uawom pub uaw jo suonjiw 
uodn a2uanyul Ajipp © si pup Buisiaapo jO suuoy 19440 
jO siepDa! ay jo |p Aypau sayrpes Bursiyaapo ID? 4994S 


"JPuidb> paysaaui jo suoiig Burajoa 
“ul Ayn s1Qnd D jO 42npoid-Ag $S02-MO/ D si BulsiyaApD 


ID 4994S YOUY 4204 J22!xopoind ays Of ONDA Burjynys Sj! S@MO 4OUt Ayuny 
-soddo up — ‘Ayiunyoddo BuisiiaApD ud 40016 os 42a;60u ©} PIOYD UDI OYAA 


"yap BurAng 1D>2 ajqn4youd ysow s DINAWIYy UI MOOWOY PapN{>u! aq |]IM OYM 
SUONIIW BY} BID SIBPU D2 499445 QOO'DOO'OH jO Anos6 ayy us ADpoy papnjouy 
ADp D a2imj Of 499M D sOwly 39144 

WO1y SIDI 4391S UO J9ADY SajIQOWOND UMO OYM UBWOM ayy JO YOG Puy 
"HIOM 11944 WOIY PUD OF ‘AJIDP a21My 4O a6p1aaD uD 

SID? JOB1jS BY} SPU SajtqowoynD UMO OYM Ud auy JO YOp Ajayouxoiddyy 


“Aep ay} yo aynuiw Asana wnipaw Aup Aq 
Payne: aq 04 siaAng ajiqowojynD aAlj2adsoid jo sdnoiH aiow asayy 1D BIDYAA 


j sseBuassod 000’000’00S'+#1 4° 
j2404 Aypad pb — Ajipp sind yaarjs B44 SPU OUM QOO'OOO'OH 244 UI Pepnjout 
saxsDW BurAng-ayiqowojnp aus jo Saly!|D1yua}od you ayy O4 juiod $42Dj asoy] 


i 
i 


ag OUP eh dial he Mit, 


"QUO MAU D UO UI-aPD44 D SD 1D pasn D Bug jou Op ‘sajiqow 
~04ND UMO {OU OP OYM SJBPU DD 49aI4S 94; — Buy 4ayjOUD puYy/ 
“IDD D Ang up> Aaus 

uayM App ayy Of PIDMIOY Buryoo| BID SASSD|> asayy JO YOG 
“SajiqowojynD pauMo 

@2U0 OYM UOIIIIW PayDWsa UD OsjD AuiD> SiD> 49a14s OYy 
“ajiqowojynD uD 

Peumo 19A9U SADY OYM ajdoad out Aub2 sid? 4924s OY L 
j Opus IDD 499155 

s Appo} WO1y BWOD j{/IM suaAng BIQOWOND s MOMOWO | 


°*'900'000'0% JO FINFIANY ATV WV INIHIWIY 


UE MEL EU eA 


ee 
SWO0OW MOHS 


ST ea 
00009 4H NI 


wD 
tt ee 


ee 





